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THE ENTREPRENEUR AND NEW ENTERPRISE FORMATION: 
A RESOURCE GUIDE 

Everything you wanted to know about new business formation rind 
entrepreneu rsh i . . . but were afraid to ask seems like a good subtitle 
for this Resource Guide* As a result of ever 5 years of experience in 
finding out about new business and about bus i ness- f i rm founders (entre- 
preneurs), we have tried to put all the sources of information and help 
together in one volume. 

The Resource Guide contains well over 900 separate items and 
is extensively cross-referenced, with special interest listings for. the 
potential entrepreneur and the educator. In addition many of the items 
are annotated and special notations have been made on the relevance 
and availability of the items. The Resource Gu ide' s entries, the people, 
games, books, articles, films, and research reports should be of interest 
to anyone working or studying the subjects of entrepreneursh i p, new 
enterprise formation, and small business management. 

The Entrepreneur and New Enterprise Formation: A Resource Guide 
is divided into 21 separate categories ranging from materials concerning 
the Entrepreneur to the motivations, historical and sociological aspects 
of entrepreneurs and their activities in forming new businesses. The 
Resource Guide also devotes several sections to the topics of ^^^ma I I 
business formation, management, and financing, that are important to 
small business formation and operation. For a clearer understanding of 
the terms involved, an extensive glossary is included. 

The Resource Guide will prove useful to the potential 
entrepreneur who wants to discover what has happened and what might be 
of assistance in the process of starting a new enterprise; to the 
sophisticated entrepreneur who is interested in improving the operation 
of a business; to the educator and scholar who are interested in all 
material pertaining to entrepreneursh i p and in the teaching of small 
business formation and management; and to librarians who are interested 
in assisting any of these individuals in locating pertinent information. 
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PREFACE 



The Resource Guide is an updated, expanded version of the Center for 
Venture IManagement ^ s Bibliography published in 1970, Orfginally^ the 
Center lamented the fact that there was no bibliographical source which 
concentrated on the' items of "New Venture Formation" or "The Entrepreneur." 
After 200 years of free enterprise, our society had not yet undertaken 
to catalogue the literature and accumulated knowledge in this particular . 
field. The Center is pleased to present the second edition in an effort 
toward a continuing, complete resource guide. 

The Resource Guide is changed in scope from its original bibliographic format. 
It is no longer limited to printed materials, but includes taped programs, 
schools, and continuing sources of information. As in the original 
we have attempted +o catalogue all works, in English, published since 1960, 
However, several items of particular interest have been included which 
were published prior to this date. The Resource Guide has expanded 
the number of categories and has adopted several new systems for refer- 
encing the entries. It is our hope that this document will ease the 
burden of scholars pursuing new knowledge in this particular field, 
and entice additional able scholars to pursue new knowledge and undei — 
standing of the font of the enterprise system. This document should 
also prove useful to. both the beginning and the professional entre- 
preneur in search of relevant materials. 

While it has been our attempt to catalogue all items published since 
I960, we accept full responsibility for omissions. We ask all readers 
to submit additional items for our next editions, and to comment' critica I ly 
on this document, its format and its usefulness, 

James W, Schreier, Research Consultant to the Center in 1973, is largely 
responsible for the design and compilation of the Resource Guide, He 
was- assisted by numerous persons in scholarly endeavors and librarians 
in the several Municipal and University systems, and by the staff at the 
Center, To all, we are indeed grateful. 



THE RESOURCE GUIDE 



This Resource Guide is divided into twe.; ! y-ofse sections, win i cli cover 
the relevant areas of interest under ihe title of the Entrepreneur 
and New Enterprise Formation. The scope c:f these sections are explained 
in the first part of the Glossary, which also provides some basic defi- 
nitions of the many terms involved in the field of entreprensursh i p , 

In the Resource Guide, the entries are grouped into the twenty-one 
sections, and are listed chronologically within each section. This 
should hopefully allow a more useful organization than alphabetical 
order by authors. However i f the user of the Resource Guide wishes 
to consult some specific author, a complete author index is presented 
at the end of the Resource Guide. Unauthored items are also i i stea 
alphabetically within this index. 

The numbering system includes two numbers, in the form: 8-6. The 
first number represents the section in which the entry is listed, and 
the second number is the chronological placement of the entry within 
the section. 



Special Interest References 

Because the Resource Guide is designed for use by entrepreneurs , both 
the potential, the beginning, and the sophisticated, by scholars, by 
educators, and by people who work with entrepreneurs in varying cap- 
acities, several new features have been instituted with this edition 
which wilt make the guide easier to use by any of these special interest 
groups. 

G lossary : Because of the differences which might arise over the 
meaning of the many- terms used within the Resource Guide, an ex- 
tensive glossary is provided in the beginning of the guide to. 
clarify the meaning of such terms as entrepreneur , venture capital, 
and small business management. The glossary also includes the 
descriptions of the categories which were developed for the basic 
structure of the Resource Guide. 

Special Interest Lists ; With recognition of the need to quickly 
ascertain the most important references in any particular area, 
two special interest lists have been created for the potential 
entrepreneur, and for the educator. 
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Cross Reference Key : For many of the entries, it is difficult to 
determine where the item might best be placed according to the 
structure of categories that were established. In the old biblio- 
graphy, there was no attempt to aid the researcher in determining 
what other categories might pertain to a particular entry. In the 
Resource Guide, however, this problem has been resolved, hopefully to 
the benefit of its users, by establishing a cross reference key for 
articles which contain material relevant to other sections in the 
guide. This key, which merely indicates 1he sections in which the 
article might also be li'sted, immediately follows the entry, if 
applicable. FoV example, item 1-2 on the nature of" the entrepreneur 
in society is cross referenced to the sect ions on psychology, history, 
and entrepreneurs in other cultures. 

Bi bl i ographies : Many of the scholarly works which are included in 
the Kesource Guide contain exte!jnsive bibliographies which contain 
items related to their speclfl-c purpose, and not necessarily dlr-- 
ectly related to the concepts of entrep reneursh i p and new enterprise 
formation. When this occurs,' and the Center feels the bibliography 
is worthwhile to the researcher, a special notation has been made 
wi tl in the entry. 
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GLOSSARY 



Resource Guide Categories 

The following list is a lengthy attempt to provide a key word listing 
of items we feel will help researchers in the field of entrepreneursh i p . 
Since the field covers all aspects of human behavior, it Is difficult 
to narrow down to four or five areas without a great deal of sub- 
headings, VJe have therefore cross-referenced many items under several 
head i ngs< 

1. The Entrepreneur refers to those general personality items 
dealing with individual persons who behave as entrepreneurs, 
i.e., they start new businesses.^ 

2. The Female Entrepreneur - V/hi le the entries in this section 
are few in number, we feel that particular attention should 
be brought to the female entrepreneur, the emerging role 

of women in business, the need for research into the subject 
of women entrepreneurs, and most importantly, the need for 
more women to become entrepreneurs. 

3. The Minority Entrepreneur - While technically referring to 
smaller and more alien groups of society, or at least disad- 
vantaged groups, the term is applied more generally to non- 
white, i.e., blacks, Indians, and browns (or Latin Americans). 
It also refers to 1he economically disadvantaged in a given 
society, for example in Fiji the numerical niajority of natives 
are minorities in the commercial and economic sense. 

4. Entrepreneursh i p in Other Cultures a I so crosses many I i nes of 
behavioral analysis, but is listed here mainly to include cross- 
cultural types of literature. We are thus able to include 
considerable anthropological literature in this category. The 
reader is also advised to look under economic development. 

5. Biograph ica I refers to those items where persona I life histories 
are related. Since entrepreneurial behavior can be traced to 
previous experiences we find this a fruitful area of research. 

6. Hi stor i ca I refers to the background setting in which entrepren- 
eurship has taken place. VJe are not so much interested in the 
personal history of the individual entrepreneur as much as 

the setting in which it occured. Thus Benjamin Franklin's 

Autobiography, while very biographical in title, is really 

a document depicting the setting for entrepreneursh I p during 
the CO I on I a I per I od . 

7. Psychological refers to those Items or documents which relate 
to an analysis of the individual behavior, thinking, feeling. 
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beliefs, and compulsions which seem to be related to entre- 
preneurial behavior. 

8. Soc io I og ica i refers to the croup dynanics of entrepreneurial 
behavior and to those aspects of individuals living in end 
among groups and peers, and r:i social structure which bears 
on the presence or absence ot entrepreneurial behavior. 

9. Small Business Start-Up This category includes those items of 
literature relating to what is going on or what is done to get 

a firm started,,. Here the concern is not so much on the behavior 
of entrepreneurs and others, but r-ather the events surrounding 
the start-up. 

10. Small Business Management refers to all the separate events 
between people and between machines and organizations, which 
ultimately result in a value created sold and effort retrieved. 
This may be seen as the micro view of management. 

11. Small Business — An Overview This category contains studies and 
art ic I es_ wh i ch do not fit into other categories, but deals with 
small business in a macro sense, for example. Will Smalt 
Business Survive in America? 

12. Fi nanc ia I All Business events can be translated Into a common 
■ language of money and time. This is another way of carefully 

viewing the aspect of new business and smaller business, because 
somewhere within the constraints of time and money lies either 
success or termination. 

13. Venture Cap i ta I refers to the pool of money invested into a 
newer or smaller firm in i he general form of equity (as opposed 

to debt) in the hopes that the invested capita! will grow and that 
the payback will be some larger multiple of the original invest- 
ment. There are some substitutes for venture capital in the form 
of long term debt money which can be i-ncluded in this definition. 

14. Business Terminatio n s — Including Failures Any business which 
goes out of business or radically changes its form or nature of 
its business may be called a termination. Some percentage of 
these terminations can be called failures because the business did 
not"deliver adequate funds to persist or the owner did not achieve 
his goals or the business was abandoned. This section contains 
literature which studies or reports on business terminations and 
fai lures. 

15. Counseling the Smal-U Businessman This category contains articles 
and items written to' help educators and consultants to better 
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understand, communicate with, and teach the small businessman. 
This is a growing field and much new research effort is being 
directed to this important aspect of small business success. 

16. Innovation, Technology, Research and Development are I isted 
seperately into one category because they are tangential to the 
process of enterprise formation. Entrepreneursh i p may involve 
some aspect of innovation or even technology, hovjever innovation 
does not "call for entrepreneursh i p. Entrepreneursh i p is the act 
of creating a new business firm for profit. Often it is confused 
with the development of a new product or a new way of doing 
business. Research and Development as a corporate expenditure is 
more often done after a new firm i s we I I underway. There are 
numbers of people working in R&D who have dreams and aspirations 
for forming a new business based upon some new technology they 
are currently working on for an employer. This motive is only a 
small part of the entire process of entrepreneursh i p', thus 

we separate it. Conversely, major innovations in a society 
have generally been introduced by newer or smaller firms, 

17. Economic Development is the "macro" view of small bur. iness 
start-up. Here the literature is not so concerned with how and 
why an individual firm begins, but rather how many firms do or 
do not begin as well as the events needed to generate an overall 
business growth. 

18. Management Concepts; This category contains several articles and 
items not specifically directed at small business management 
and yet useful for a fuller understanding of entrepreneursh] p, 
for example items by heter Drucker as he visualizes the future 
of the corF>oration and the new role of entrepreneurshlp. 

19. The Smal I Business Administration is the major federal agency 
concerned exc|)..!ijvely with the small business sector. This 
agency sets standards to determine whether or not a business is 
small or large and has an extensive program of lending, aids, 
etc., to help nuture it. References in this section are to 
special literature items of interests to scholars, entrepreneurs, 
etc . 

20. School, Continuing Programs and Sources Most bibliographies " 
contain only literature notations. This Resource Guide also 
contains nota^tions to personal resources, tape cassette programs, 
schooir, etc. 

21. Additional Sources of Information Since a b i b 1 i ography is 
specialized for certain audiences, we felt that may researchers 
would be interested in other sources for related topics in this 
field. This is a pot pourri of additional sources, for example, 
a Small Business Bibliography completed in 1958. This section 
has been greatly expanded for the entrepreneur who, often without 



IX 



the aid of formal business education, needs more information, 
statistical or otherwise, on business conditions or resources. 

Genera I Termi no logy 

The following glossary of terms is designed for two purposes. Business- 
men who read or use this source of information may not be acquainted 
with the terms used in here. Secondly there are numerous persons 
doing research in the field of new business and small business, 
and each one re-defines terms to suit his research. The time has now 
come to assert some agreement about the operational use of these 
terms. 

There is wide agreement and wide, ignorance about the distinction 
between the idea of entrepreneur and entrepreneursh i p • and small 
busi ness and sma I I business management. We will attempt to clarify 
these terms here as well' as some additional ones. 

ENTREPRENEUR 

Taken from the original French word, to undertake a project and to 
absorb risks (financial mainly) in this undertaking. The German word 
is unternamer , and the nearest English word through history is Danial 
deFoe's word "projector", or one who projects into the future and 
absorbs the risks of that assertion. Early economic theorists and 
writers adopted the word entrepreneur to mean those who started new 
business and absorbed the risks of that effort and also absorbed 
the rewards. 

Enterpreneur refers to that person or that sma II group of persons 
who start a new business and who stand to lose significant financial 
committment or to gain significant financial rewards based upon the 
success of that formation. This term includes a person or a small 
group of persons who may purchase a small business with- the purpose 
of growth and risk. It wou I d a I so include franchises where there 
is considerable latitude of operations and considerable risk of 
loss or gain from these efforts. It would not include those fran- 
chises where success is almost assured and/or where there is con- 
siderable lack of personal operational alternatives and freedom. 
This definition would also include prof ess iona I s -such as lawyers, 
doctors, accountants, management consultants, where fhe above con- 
d i t i ons preva i I ed . ' 

The term entrepreneur is not an apt term or description of a person^s 
behavior where there is no start-up, or where there is minimal or no 
personal risks, mainly financial, and where there are no operational 
freedoms or alternatives. One can speak of an innovative manager, or 
an exploitive or aggressive manager, but one cannot speak of a manager 
as being entrepreneurial unless he also qualifies in the above terms. 
There are exceptions, but these are very special cases, and we may 
be seeing more of these exceptions in the future. 
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A small business manager or any manager for that matter behaves 
• differently from an entrepreneur. An entrepreneur is one who in 
rather hectic fashion goe^ about putting together or committing 
resources and arranging them in some sequence so that a new business 
firm emerges and is infused with some success and continuity. He 
plays his cards close to his chest; and when he 'inr.-.s do some planning 
it takes place on the back of an old envelope. .irely communi- 

cates his plans to' col leagues, subordinates or lis banker 

or his wife. It is not that he does not want io, i-o just does not 
th i nk about ft. 

Contrast this to the behavior of a professional manager. It is his 
job to refine what the organization is doing in order to obtain better 
and better results. . In order to do this he plans ahead, does detail 
work and then tries* to communicate to his colleagues and subordinates. 
Managers work through other people, entrepreneurs like to do it 
themselves, and only when they do not have the time, do they think 
to employ or detail the services of others to do it.- Managers write 
memos and do things in an orderly," bureaucratic way. Entrepreneurs 
would rather hop into a car or a plane and visit person to person, 
or if that is not possible, to get on ihe telephone. 

Entrepreneurs start new firms, and they generally do not do a very 
good job of managing them. Managers tend to operate in an orderly 
and predictive manner, but they are i.ncapable of starting new firms. 

This is how these words are used in this document. We are concerned 
i'l this document with the entrepreneur and new enterprise deve<]op- 
PTient, There is a listing of items on page XIV which is designed as good 
I i herature for the practical entrepreneur. We hope that counselors 
and librarians will refer people who come to them for practical 
assistance on starting a new business to this sheet. In the body 
of the document, section 10, there is an extensive list of sources 
have to do with small business management. We urge counselors or 
librarians to refer to these sources for the small business manager 
who is trying to improve his operations. 

VENTURE CAPITAL 

Venture Capital is another term which is widely misused. Generally 
most people think that venture capitalists are people who invest in 
new ventures. This is only rarely true. Most venture capitalists 
invest in ventures when the product has been developed, the market 
has been tested by actual sales, and there is a semblance of a man- 
agement structure. The myth is further compounded by the notion 
that venture capitalists only invest in equity positions as opposed 
to debt money. Lately most venture capitalists invest a combination 
of equity and debt. Money invested at the beginning of a company 
is called "start-up money". Start-up mon'ey is most often invested 
in the hopes of eventual "capital gains" (as opposed to return 
of principle plus interest). Capital gains can only be achieved 
by someone else later on paying a multiple for the equivalent 
ownership. 
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CLASSES OF SMALL BUSINESS 



1. Ma &' Pa , usually less than 5 employees, usually less than $250,000 
annual sales, and most often in retailing or service rather than manufactur- 
ing. This classification comprises 70^^+ of all 8 million visible 
businesses in the United States. (Observation suggests that this ratio is 
similar throughout the world in mature economies). 

2. Craftsmen , usually less than 125 employees with an average some- 
where in the 20-30 employee range. Most often there are two or three 
levels of supervis'on and gross sales are less than 2.5 million per annum. 
Organization charts show specialists such as bookkeepers, engineers, 
merchandising specialists, in addition to the trade or craft specialty 
around which t!ie business is built. Th!s group usually comprises some 
20% plus of the 8 million population of small business in America. 

3. Organ! zation , or venture business comprises some 4-5% of all 8 
million small businesses. This category is characterized by an elaborate 
organizational design, and quite often several founders. This is the 
type of organization which has the potential for growth into significance 
and possible public ownership. There are some 50,000 companies listed on 
the Over-the-Counter stock exchange of which some 5,000 are traded at 
least once a week. 



SMALL BUSINESS MANAGEMENT 



The events and the control over those events which are part of the efforts 
to operate a small business. These activities are different in nature and 
form from the start-up activities and may be pursued by not only the 
owner/manager but also the key employees in this small firm. 

These activities may be. observed as hav.ing to do with the organizing, 
managing and con-trolling of activities, or from a functional point of 
view such as accounting, marketing, office management, purchasing or shop 
supervision. The Resource Guide does not emphasize this aspect very 
heavily, but we are making some source materi-J suggestions. 



VENTURE MANAGEMENT 



Recently there have been numerous inquiries from larger companies about 
"venture management," It seems that these larger companies contemplating 
diversification or "breeding their own companies" are trying to use this 
technique. 

The term is lossely used to include all manner of effort ranging from a 
new name of an old activity called product management or marketing, all 



XII 



the way over to include the sponsorship of a totally now and independent 
and soverign business firm with its own ownership, board of directors and 
an Independent entrepreneur. It has on occasion been used to include those 
aclivities which are included as part of a venture capital investment deal. 
There is no clearly accepted usage of this term. 

This glossary proposes that this term be used only in those cases where 
there is some semblance of independence and sovereignity in the ne'ny 
formed enterprise. This would include at leas't one outsider on the Board 
of Directors, some down-side risk for. the entrepreneur via his own Investment 
in the new firm, relative independence in employment, securing of resources 
and ability to sell some percentage of the output on the outside market 
(not a captive concern). Then and only then can this be considered sane 
form of venture management and not just an extension of the existing and 
traditional managemerit system of the sponsoring company. 

Firms that engage in venture capital activities but where this is not their 
main or only business Is a different activity. Here we have financial 
firms which are venture capita' ists as a division of activity. Here we 
have venture capital divisions of large firms which are heavily but not 
mainly engaged in financial activities but these are not the basis of that 
business, for example Sears and Allstate, and venture capitalists which are 
exclusively in this activity. There was over the past few years a flurry 
of activity by manufacturing firms to engage in venture capital If not 
venture management, with only a few left today who were happy with their 
results. The point Is that anyone who has a pool of capital to invest In 
newer firms with an expectation of growth of the capital base Is a 
venture cap I ta I i st , 

Citations made to this concept are designed to help the reader or 
researcher at least make a beginning in this field. To fully understand 
the ramifications of engaging in venture management as defined above, would 
require the reading and understanding of the entire literature body on 
venture formation and general management. 
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SPECIAL INTEF^EST LIST: THE POTENTIAL ENTREPRENEUR 



The follovnng list of publications and tape cassettes has been compiled 
to be used by potent i a I ■ nev; entrepreneurs (people v/ho start new businesses). 
We hope that librarians and others who counsel'" new business starters • 
will use th is 1 i st a I so, 

We-assume that the people who are looking through this list Bfe not very 
experienced in business start-up. For those who are more experienced, 
we recommend that you contact the Center for Venture Management or your 
State Office of Entrepreneursh i p for additional books and items to read. 

Books, pamphlets and tape cassetts have only limited value to entrepre- 
neurs, because each business is very different. Therefore, we do recom- 
mend strongly i'hat persons planning to start a business f i nd a helpful" 
person to talk out thoroughly your plans to start a venture. 

These people may be a local independent business extention agent; a lawyer; 
a teacher or college professor; a member of SCORE (Service Corps of 
Retired Executives) which is a part of the Small Business Administration; 
or an active small business owner/manager. 

The next step would b6 to go to the nearest Small Business Administration 
Office. There are 200 such offices throughout the nation. Not only are 
there SCORE counselors to talk to, but each office has a pamphlet collection 
for general use. Be sure totake the item entitled CHECKLIST FOR GOING 
INTO BUSINESS #71, Small Marketers Aid. Also, each office has a I i st 
of pamphlets designed for specific business interest. For example. 
Beauty Shops, Flower Shops, Television Repair, Small Manufacturing, etc. 
Be sure to obtain the one that most nearly fits your business interests. 

The Bank of America in San Francisco' has a Small Business Reporter, 
and these are also pamphlets with excellent information about starting, 
certain types of businesses. Your library or your bank may have a set 
of these studies. Or, you may write to the Bank of America, Sma I I 
Business Reporter, San Francisco, California, 94120. 

The fol lowi ng books are divided into two groups. 

The first group has to do with 'Starting a New Business'. The second 
group is concerned with the management of a small busi-ness. The list 
is rather long, but those items which are marked with an aster isk(^) 
are the best according to this author. 

In conclusion, we commend you for looking to books and pamphlets for help 
in successfully starting your business. We have found that thoughtful 
and thinking entrepreneurs are those who are most likely to succeed . 
Continued reading and study will prove to be both helpful and profitable 
to you. 
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STARTING A NE;^ BUSINESS 



Lasser Institute (The J.K.O HOW TO START AND BU ' LD A SUCCESSFUL 
BUSINESS, Larchmoni, New York: American Res^.'^rch Council, 
1961 , 92 po. ' " ^ 

A guide for finding the right path to ease the problems 
in starting a new business enterprise,' Topics covered 
are: choosing the best form of business, obt,;ining finance 
and credit, record keeping, and buying a business. 



Ota, Leslie and Rodgers, Nancv.M., editors', ^'How to Establish 

and Operate Your Ov/n Small business: Thirty-Nine Varieties". 
BUSINESS LITERATURE, Apri 1-June, 1962, pp. 35-40. 

This is an extensive annotated bibliography listing books 
treating the!detai!s of starting and operatfrig 39 different 
types of sma I I bus i nesses . Available from The Business 
Library,' 34 Commerce Street, Newark, New Jersey 07102. 



^Baumback, Clifford, Kel ley, Pea rce. and Lawyer, Kenneth, HOW TO 
■ ORGANIZE AND OPERATE A SMALL BUSINESS, 5th editii|i, 
Engtewood Cliffs, New Jersey: Prentice-Hall, Inc., 1975. 

this book is designed fo show a person how he 'can become 
an entrepreneur. The book fol lows a sequence, from the 
first choice between entrepreneursh i p and employinent, to 
the later considerations of enterprise, operating policy, 
management and personal faci'ors. 



^Allen, Louis L., STARTING AND SUCCEEDING IN YOUR OWN SMALL 
BUSINESS, New York: Grosset & Dunlap, 1968, 156 pp. 

This book i s written as a serious handbook for an 
Individual who wishes to start his own small business, 
'The chapters cover how to raise money, how to get 
customers, how to select products, how to manage, 
and the philosophy of a venture capitalist. 
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Metz, Robert, FRANCHISING: HOW TO SELECT A BUSINESS OF YOUR 
OWN. New York: Hawthorne Books, Inc. 1969, 344 pp. 

Franchising, the kind of business arrangement thet is 
sweeping the country, is treated in depth in this volume. 
The entire spectrum of franchising and ways to enter this 
field are laid out step by step. Designed primarily for 
aspiring entrepreneurs investigating franchising as a 
means of business entry. 



Goodman, Steven E., GUIDE TO 150 SOURCES OF FRANCHISING 

INFORMATION. Dunnel len, New Jersey: Franchise Infor- 
mation Institute, Education and Training Associates, 
1970, 39 pp. 

This guide is of value to anyone seeking information about 
the field of franchising. The listings and'sources include 
free and inexpensive books, magazines, directories and 
pamphlets; consulting and advisory services; associations; 
and workshops and seminars in the franchising fields. 



David, William, NOT QUITE READY TO RETIRE, New York: Collier 
Books, 1970 

The second part of this book contains Ideas for new 
businesses which might be started by retired people. 



^Barry, James, "Should You Start Your Own Business?" INDUSTRY 
WEEK, June 29, 1970, pp. 22-28 

A hard-hitting article by a knowledgeable consultant 
exploring human and business alternatives to starting 
one's own business. 



*DlbIe, Donald M. UP YOUR OWN ORGANIZATION, Entrepreneur Press, 
Santa Clara, California, I97I 

A handbook for the employed, the unemployed, and the self- 
employed on how to start and finance a new business. 
Includes an extensive bibliography and sources of 
add 1 ti.ona I 1 nformatlon. 
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How to Start and Finance a New Business," A cassette tape 
program, Santa Clara, California: The Entrepreneur 
Press, 197? 



Delman, M. "Pitfalls to Avoid in Starting Your Own Business," 
AMERICAN LEGION N^AGAZ I NE, February, 197] Vol. 90, No. ? 



^[jicholas, Ted, HOW TO FORM YOUR OWN CORPORATION WITHOUT A 
LAWYER FOR UNDER S50.00," Wi Imrngton, Delaware: 
Enterprise Publishing Co., 1973, 103 pp. 



Putt, William, ed . , STARTING A NEW BUSINESS - A DO-IT-YOURSELF 
GUIDE. (Tentative title), Cambriage: MIT Press, 
Expected, ]974 



Small Business Adm i n i straf i on, BUYIfJG AND SELLING A SMALL 
BUSINESS, 1963 



SMALL BUSINESS BIBLIOGRAPHIES, Small Business Administration 

The Small Business Administration publishes a series of 
small business bibliographies on particular areas, such as 
retaiing, pet shops, etc. Available from the local SBA 
off ices* 



^Schabacker, Joseph, STRENGTHENING SMALL BUSINESS MANAGEMENT, 
Small Business Administration, 1972 

The edited papers of the late Mr, L, T, White, former 
Vice President and Director of Research and Education 
for Cities Service Petroleum Company, Very readable 
and sensible advice about marketing and management 
^of the small business. 



^Krentzman, H, C, MANAGING FOR PROFITS, Washington: Small 
Business Administration, 1968 

This book offers both basic theory and day-to-day practices 
to assist the chief executive of a small business fJrm, 
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Petrof, John V,, Carusone, Peter S., and McDavid, John E,, 

SMALL BUSINESS MANAGEMENT: CONCEPTS AND TECHNIQUES FOR 
IMPROVING DECISIONS, McGraw-Hill Book Company, New York, 
1972, 410 pp. ' 



Henke, Russel W., EFFECTIVE RESEARCH AND DEVELOPMENT FOR THE 
SMALLER COMPANY, Gulf Publishing Company, Houston, Texas, 
1963, 204 pp. 



McCord, Jim and Vazzana, Nicholas S., editors, ADVISING THE 
SMALL BUSINESS SOURCEBOOK, Practising Law Institute, 
New York City, 1970, 489 pp. 



MANAGEMENT OF A SMALL BUSINESS 



Donham, Paul and Day, John S., NEW ENTERPRISES AND SMALL 

BUSINESS MANAGEMENT, Homewood, Illinois: Richard D. Irwin, Inc. 
1959, 832 pp. 

A book of selected case studies covering I) starting a new 
enterprise; 2) acquisition of an established enterprise; 
3) new enterprise financing; and 4) managing the small 
busi ness. 



Thurston, David B., MANUAL FOR THE PRESIDENT OF A GROWING 

COMPANY, Englewood Cliffs, New Jersey: Prentice-Hall, Inc, 
1962, 437 pp. 



^Preston, Lee E., ed. MANAGING THE INDEPENDENT BUSINESS, Englewood 
Cliffs, New Jersey: Prent Ice-Ha 1 1 , Inc., 1962, 323 pp. 

A collection of articles covering many phases of managing 
a business. Subjects cover: records and accounting, 
f 1 nanc 1 ng , taxat Ion , personne I , market I ng i, forecast 1 ng , 
and management responsibilities. 



Lawyer, Kenneth, SMALL BUSINESS SUCCESS: OPERATING AND EXECUTIVE 
CHARACTERISTICS, Cleveland: Western Reserve University, 
1965. 183 pp. 

Under a grant from the Small Business Administration, a study of 
HO metalworking plants in Ohio was made. This study reports on 
organization, accounting practices, marketing management, personnel 
management, and characteristics of executives. 
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Vjelhle, J.L'., "A Forr-^ula Per Sucess for the Small Business/' 
BUSI^ES: UE'/iS VAGAZi:vE, Ocioter-Ncverrber, 1963, pp. 1V'-I9 

Small Businesses rr>usi become more efficient to survive. 
The answer rests in education and the intelligent use of 
outside assistance. 



Steinmentz, L. L., "Critical Stages of Small Business Growth,". 
BUSirJESS HORIZONS, February, 1969, 12:29-36 

A sriall business, 'f it is succeeding, is inescapably 
committed to living through three critical phases of growth, 
This article shows how these critical phases come with 
success, but how failure to cope with them will result in 
dea1h of the business. 



*"Your Own Plant: Dream or Nightmare?'* AMERICAN MACHINIST, 
June 30, 1969, Il3;84-I24 

A 40-page article concerned with the risks and rewards of 
operating your own machine shop. 



Palmer, L., "Not Size, But Enterprise!" AGRICULTURAL MARKETING, 
August, 1969, pp. 13-15 

This article lists several things more Important to success 
than size in farm operations. Companies and farms grow big 
because of the enterprise shown by their founder and the 
people who follow him. 



Klatt, Lawrence, MANAGING THE DYNAMIC SMALL FIRM, Belmont, 
California: Wadsworth Publishing Co., 1971 



♦RUNNING YOUR OWN BUSINESS, The Financial Post, Toronto: 
McLean-Hunter Limited, 1971 



♦Schneider, Raymond K., "How to Make It In the (Air Conditioning, 
Refrigeration or any other) Service Business," SNIPS Book 
Department, Bellwood, Hllnols, i972 
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Fit/aerald, C. T., CRGAMZiNC FOR ['JEW PRODUCT EVOLUTION IN 
'^SMALL, TECHNiCALLY-BASED MAf^UFACTURl NG COVPANIES, 
(M. I .T. Press), 1966 



Casey, Willidn. J., HOW TO RAISE MONEY TO MAKE MONEY, New York: 
institute for businc?ss Planning, 1970 



Pram, Eugene H., SMALL BUSlfJESS CREDIT AND FINANCE, Dobbs Ferry, 
New York: Oceana Publications, Inc., 1966, 86 pp. 



Herwitz, David R., EBUSINESS PLANNING, Brooklyn: The Foundation 
Press, 1966 



Choka, Allan D., BUYING, SELLING AND MERGING BUSINESSES, 
Cambridge; Baker Library. 



^Robinson, Roland I., -FINANCING THE DYNAMIC SMALL FIRM, Belmont, 
California: Wadsworth Publishing Company, Inc., 1968 



^Gross, Harry, FINANCING FOR SMALL AND MEDIUM-SIZED BUSINESSES, 
Englewood Cliffs, New Jersey: Prentice-Hall, Inc., 1969, 
2% pp. 



Llebers, Arthur, THE KEY TO A SUCCESSFUL BUSINESS, New York, Key 
Pub I ishing Co. , 1964 



Golde, R. A., "Practical Planning for Small Business," HARVARD 
BUSINESS REVIEW, September, 1964 



*BucheIe, Robert B. , BUSINESS POLICY IN GROWING FIRMS, San 
Francisco: Chandler Publishing Company, 1967, 215 pp. 

The book is a manual for evaluating a business firm by 
the owner/manager as a whole or particular major policies 
of a firm. Subject's covered include: the starting 
crisis, the cash crisis, the leadership crisis, the 
Q finance crisis, and the management-succession crisis. 
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•^'Juist, G,, ^'Some Hints on Small Company Success/' IRON AGE, 
June, i 967 



^■Steinmetz, L. L,; Kiine, J. .B. and Stega 1 I , D. P., MANAGING THE 
SMALL BUSINESS, Hornewood, Illinois: Richard 0. Irwin, Inc., 
1968, 649 pp. 

Vvfitten as a textbock, this book can also serve as a useful 
operating maiiual for the small businessman. The book takes 
a careful look at small business, covering both the business 
• and legal angles. The last chapters are concerned "with all 
the specific areas that a small businessman mijst become 
knowledgeable in. 

I ■ * ■ 

^Banks, Russel, ed . , MANAGING THE SMALLER COMPANY, New York: 
American Management Association, 1969, 347 pp. 

■ , This book discusses how small business' may best use its 

advantages and surmount its difficulties. Sixteen authors, 
all company presidents or members of top-management teams, 
attack the vital issues. 



'^Management Source Publications for Small Business^' 

This is the title of a free 44-page book I et pub I i shed by Dun & Bradstreet, Inc. 
!t provides a list of publications and periodicals for specific types of 
businesses as well as for various areas of business operation'. Titles are 
arranged alphabetically by subject matter, and each listing contains the title, 
source, cost if any, date of issue and address of the publisher. Many of the 
publications are available at no. charge, and others can be borrowed from 
I oca I I i brar 1 es . ^ ^ 



Sma I I Bus i ness Adm i n i strat i^ 

The SBA has four separate lists of publications for small business: 

1) "A Survey of Federal Government Publications of Interest to 

Small Business," 85 pages, price: 45(t 

2) '^Small Business Administration Publications: Free Management 

Assistance Publications," SBA 1I5E, 8 poges, free 

3) "Small Bus i ness' Admi n istration Publications: For-Sale 

Booklets," SBA 1153, 6 pages, free 

4) "Small Business Administration Publications: Classification 

of Management Publications," SBA I15E, 8 pages, free. 
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"Publications for Business" 



This is the title of a free 15-page booklet published by the U.S. Department 
of Commerce. It provides a list of government publications, periodicals, 
pamphlets, etc. of interest to business. The. booklet is divided into four 
sections: Periodicals, Industry Studies, Marketing Publications, and 
Publications on World Trade. 



SPECIAL INTEREST LIST: THE EDUCATOR 



Obviously, a teacher of a course in New Venture Formation or a course in 
Entrepreneursh i p will find this entire Resource Guide as a valuable source 
of literature for his students. The authors felt that a short- list of the 
"standard" readings would be particularly helpful. Furthermore, the 
selections of any teacher will depend upon his own orientation for teach- 
ing the course, as well as the character of the students, i.e.^ undergradu- 
ate students, vocational and technical students, engineering versus 
business administration students, graduate students or adult education 
students — each has their own perspective, as wel I as previous experience 
from wh ich to draw. 

Mayer, Kurt N., Goldstein, Sidney, THE FIRST TWO YEARS: 

PROBLEMS OF SMALL FIRM GROWTH AND SURVIVAL: Washington, D.C, 
Small Business Administration, 1961 



Hund, James, BLACK ENTREPRENEURSHl P, Wadsworth Publishing Company, 
Belmont, Ca I ifornia, 1970 



Cole, Arthur H,, BUSINESS ENTERPRISE IN ITS SOCIAL SETTING, 
Harvard University Press, Cambridge, MA, 1959 



Preston, Lee E., MANAGING THE INDEPENDENT BUSINESS, Prentice- 
Hall, Inc., Englewood Cliffs, New Jersey, 1962 



Cochran, Thomas C. and Miller, William, THE AGE OF ENTERPRISE, 
Harper and Row Publishers, Harper Torchbooks, The Academy 
Library, New York and Evanston, 1961 
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Chamberlain, John, THE ENTERPRISING AMERICANS, Harper and Row 
Publishers, New York and Evanston, 1963 



Krentzman, Harvey, MANAGING' FOR PROFITS, Small Business Adminis- 
tration, U.S. Government Printing Office, Washingion, C.C. 



Allen, Louis L., STARTING AND SUCCEEDING IN YOUR OWN SMALL BUSI 
NESS, Grossett and Dun lap. New York 



Rpbinson, Roland I., FINANCING THE DYNAMIC-SMALL FIRMS: PROBLEMS 
OF PROMOTION, SURVIVAL AND. GROWTH, Wadsworth Publishing 
Company, Belmont, CA. 



McClelland, David and Winter, David G., MOTIVATING ECONOMIC 
ACHIEVEMENT, The Free Press, New York, 1969 



KIlby, Peter and Associates, ENTREPRENEURSH I P AND ECONOMIC 
DEVELOPMENT, The Free Press, New York, 1971 



Rischin, Moses, THE AMERICAN GOSPEL OF SUCCESS: INDIVIDUALISM 
AND BEYOND, Ouadrang le Books, Chicago, 1965 



Huber, Richard M., AMERICAN IDEA OF SUCCESS, McGraW-HlII, 
New York, 197 1 



Jacobs, Jane, THE ECONOMY OF CITIES, Random House, New 
York, 1969. 
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Sawyer, J . E. "Entrepreneur ia I Stud ies ; Per spect \ ves and 
Directions 1948-1958." BUSINESS HISTORY REVIEW, 
Winter, 1958, pp. 434-443. 



Hagen, Everett, E. "The Entrepreneur as Rebel Against 
Traditional Society," HUMAN ORGANIZATION, Vol. 19, 
Winter, 1960-1961, pp. 185-187. 
Cross Reference : 4,6,7 

Research by the author into the personalities and 
roles of entrepreneurs in Latin America shows that 
society's value on industrial activity affects the 
development of entrepreneurs. In particular, if the 
value is low, entrepreneurs will be rebels against 
the traditional society. 



Zinker, Maurice. "Entrepreneurs: Key to Growth," STANFORD 
RESEARCH INSTITUTE JOURNAL. Second Quarter , "1 96 1 , 
pp. 43-48. 



Mooro, David G. THE ENTREPRENEUR: A BEHAVIORAL STUDY OF 

THE MEN WHO START BUS I NESS ENTERPR I SES . Michigan State 
University: Bureau of Business and Economic Research, 1962. 
Cross Reference: 7 



Collins, Orvis and Moore, David G. BEHAVIORAL CHARACTERISTICS 
OF ENTREPRENEURS. Michigan State University: Bureau 
of Business and Economic Research, 1962. 
Cross Reference: 7 



Granick, David. THE EUROPEAN EXECUTIVE. Garden City, New York: 
Doubleday and Company, Inc., 1962, 376 pp. 
Cross Reference : 4, 8 

In the analysis of the post-war European executive, the 
author shows how some older structures of society cause 
European executives to differ greatly from their American 
counterparts. Part III, on entrepreneursh i p, and Part IV, 
on owners and managers, show the difference between 
America and Europe. 



1-7 "Developmental Marketing: The Rebirth of the Entrepreneur." 

STEEL, September, T963. 155: 50-63. 
Cross Reference : I 8 

. A series of predictions are made indicating the 
I importance of developmental marketing for future success 

in business. To make those predictions come true, a rebirth 
of the entrepreneur is needed. The article lists a dozen 
of the more outstanding trends, developments, shifts and 
changes; in the environment that gives the entrepreneur 
his chance to do developmental marketing. I 



Shetty, M.C. "Entrepreneursh i p in Small Industry." INTERNATIONAL 
DEVELOPMENT REVIEW, June, 1964. 6:15. 
Cross Reference : 1 7 

This paper seeks to emphasize the role of "imitative/' 
as opposed to "innovative," entrepreneur-managers in 
the newly i ndustra I i z i ng countries. 



1-9 "Why men take risks." NATION^S BUSINESS, October, 1964. 

52: 121-122-f . 
Cross Reference : 7 

Adapted from a chapter of THE ENTERPRISING MAN (see item 
7-9). A penetrating look at the qualities of an 
entrepreneur — the antitheses of the organization man.. 



j-IO Collins, Orvis F., Moore, David G., and Unwalla, Darab. 

"The Enterprising Man and the Business Executive." 
• BUSINESS TOPICS, XII, Winter, 1964, pp. 19-34. 



l-li Komives> John L. "Some Characteristics of Selected Entrepreneurs," 
PhD Thesis, Michigan State University. Ann Arbor: 
University Microfilms, 1965. 

An analysis of the relationship between the personal 
background of 33 entrepreneurs and the nature of the 
organizational patterns of the firms they founded. 
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Sm.ith, N., "The Entrepreneur and His Firm," unpublished PhD 
... dissertation, Michigan State University, 1965. 

An explanatory study to examine the relationship 
between entrepreneurial types and the i .^.i t iation, 
maintenance and aggrandizement of their companies. 



Aitken, Hugh G., Ed. EXPLORATIONS IN ENTERPRISE. Cambridge: 
Harvard University Press, 1965. 
Cross Reference : 4, 6, 8 

This collection of articles by the former editor of 
EXPLORATIONS IN ENTREPRENEURIAL HISTORY, approaches 
the subject from an historical basis. Divided into 
four groups, the first presents examples of better- 
known approaches to entrepreneurship, the second is 
articles on social and cultural factors in entrepre- 
neurial behavior, and the third some portraits of 
individual entrepreneurs, and the fourth group attempts 
to define entrepreneurial types. All these essays 
are introduced by brief editorial statements. 



Schrage, H. "R+D Entrepreneur; profile of success." 

HARVARD BUSINESS REVIEW, November, 1965. 43: 56-69. 
Cross Reference : 7, 16 

This new study reports that the R + D entrepreneur 
exhibits much achievement motivation, a high degree 
of awareness of himself and others, but little power- 
motivated behavior. 



Litzinger, Wm. D. "The Motel Entrepreneur and the Motel 
Manager." ACADEMY OF MANAGEMENT JOURNAL, December, 
1965, Volume 8, Number 4. pp. 268--28I. 

The author using two paper and pencil tests of Biographical 
history compared "Mom and Pop" Motel Entrepreneur to 
Chain' Motel Managers. A statistical and verbal analysis 
of his findings are reported. 



Soslow, N.G. "A Comparison of the Origins and Orientations of 
True Entrepreneurs, Other Owners, and Business Hlerarchs." 
Unpublished doctoral dissertation, Michigan State University, 
1966. 

Cross Reference: 7 
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DeSano, Myles S., Johnson, Dudley, W., Woodworth, Robert T. 
ENTREPRENEURIAL REPORT, University of Washington, 
March, 1966. 



1-18 Roberts, Edward B. and Wainer, Herbert A. SOME CHARACTERISTICS 
OF TECHNICAL ENTREPRENEURS. Cambridge: Research Program 
on the Management of Science and Technology, M.I.T., 
May, 1966. pp. 32. 
Cross Reference ; 8, 16 

A study of 69 technical entrepreneurs to find 
characteristics in family background, education and 
motivation. Results showed that entrepreneurial 
fathers are likely to produce entrepreneurial sons, and 
a relationship was found between the father's occupa- 
tional status and the son's educational achievement. 



1-19 Dubno, P. and Weintraub, W. ''The Entrepreneurial Spirit: 
Who Nurtures it?" BUSINESS TOPICS, Summer, 1966, 
14: 38-44. 
Cross Reference : 7 

A consideration of the recent attack upon collegiate 
undergraduate schools of business and the Implications 
upon the development of entrepreneurs. 



1-20 Smith, Norman R. THE ENTREPRENEUR AND HIS FIRM: THE RELATIONSHIP 
BETWEEN TYPE OF MAN AND TYPE OF COMPANY. East Lansing, 
Michigan, Michigan State University Press, 1967. pp. 102 
Cross Reference : 7 

This Is a case study with the aim to Identify types 
of entrepreneurs and types of firms, to examine how the 
two fit together, and to hypothesize on more standard 
study of entrepreneurial types. The author constructs 
models of craftsman-entrepreneur and opportunistic- 
entrepreneur, and then considers deviations from the 
Ideal and the dynamics of man and his firm relationships. 



1-21 "Science Entrepreneur" INDUSTRIAL RESEARCH, February, 1967. 
pp» 23-24. 

Cross Reference: 16 
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"Entrepreneurs; luck and pluck — and a strong succession," 
FORBES, September 15, 1967. 100: 200+ 

A look at the companies which have climbed onto the 
FORTUNE Top 100 list since 1917 - and a look at the 
extraordinary men who built them. 



Roberts, E., "What it takes to be an Entrepreneur — and to Hang 
On to One," M.I.T., I9t8. 



"Hippie Capitalists Are Making it Happen." BUSINESS WEEK, 
January 27, 1968. pp. 84-85. 



"Entrepreneur" AMERICAN ECONOMIC REVIEW; PAPERS AND 
PROCEEDINGS. May, 1968, pp. 60-98. 

A collection of several articles, plus discussion , on 
entrepreneurs. See Items 1-26, 1-27, 6-17, 17-14. 



Cole, A.H. "The Entrepreneurs;" introductory remarks. 
AMERICAN ECONOMIC REVIEW, May, 1968. 58:60-63. 

Introductory remarks to a session concerning the 
entrepreneur at the American Economic Association annual 
meeting. Mr. Cole, the Director of the Research Center 
for Entrepreneurial History at Harvard, offers six 
propositions concerning the entrepreneur. 



Baumol, W.J. "Entrepreneurship In Economic Theory." 
AMERICAN ECONOMIC REVIEW, May, 1968. 58: 64-71. 

The paper examines the grounds on wtilch entrepreneurship 
should concern economists, s^eks to explain why economic 
theory has failed to develop an Illuminating fonnal 
analysis of entrepreneurship, and argues that theory can 
say a great deal that Is highly relevant to the subject 
of entrepreneurship. 



Dubno, Peter, "Nurture of the Entrepreneurial Spirit. 
SCIENCE, August 2, 1968. p. 419. 
Cross Reference: 7 



Glesbrecht, M.G. "Entrepreneursh 1 p vs. Modern Management, a 
co-aim for business/' MSU BUSINESS TOPICS, Winter, 1968 
16: 23-31 

Cross Reference ; 4, 17 

From a study of Taiwan, the author concludes that (I) 
entrepreneurs do not develop into corporate managers, 
and (2) economic development does not come about 
through entrepreneursh ip . 



Glough, J.W. THE RISE OF THE ENTREPRENEUR. New York, 
Schocken Books, 1969 



Louis, A.M. "Gallery of Business Wonders." FORTUNE, 
January 1969, 79: 80-83 
Cross Reference: 5 



Gllfnan, Glenn "Managers and Entrepreneurs: some similarities 
and differences." AMERICAN INDUSTRIAL DEVELOWENT 
COUNCIL, April, 1969 4:17-31 
Cross Reference: 18 



"Brother Act Stars and Loew's: L. and R. TIsch." BUSINESS 
WEEK April 12, 1969 pp. 126-127 
Cross Reference: 5 



"Oracle Follows His Own Advice: Consultant J. . lebotd." 
BUSINESS WEEK April 12, 1969 pp. 60-62^ 
Cross Reference: 5 



SneM, 0., "Al I -Pro Ml n I conglomerate." LIFE, May 23, 1969 
66:85-86 

Cross Reference: 5 



1-36 



"Entreprenb«;rship." An Innovation Group Transcript, Article 
Seminar Number One, New York, June, 1969 



An edited discussion with Richard S. Morse, president of 
National Research Corporation, and several rven who 
regularly write for INNOVATION and other invited 
businessmen. 



1-37 "What Makes Entrepreneurs Tick?" STEEL, September I, 1969 
165: 29-30 

An interview with Dr. John Komives and Mr. Karl Bostrom 
concerning the creation of the Center for Venture 
Management, which has the goals to find out what makes 
the entrepreneur tick, to encourage new business formation 
and to help entrepreneurs solve ihelr special problems 
through basic research. 



1-38 "Young Tigers of Business," NATION'S BUSINESS, October, 1969 
pp. 28-34 



1-39 Collins, Orvis and Moore, David G. THE ORGANIZATION MAKERS, 
a New York, Appleton-CenturyCrof ts, 1970 pp. 232 
Cross Reference ; 7 

This Is a revision of THE ENTERPRISING MAN. (See Item 7-9) 
In four parts, this book considers the school for 
entrepreneurs, projectors and projections, creators 
and the enterprise, and a new part comparing Independent 
and administrative entrepreneurs. 



1-40 Winkler, J. ''Last Stronghold of the Old-Style Entrepreneur,^ 
THE DIRECTOR, February, 1970, 
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1-41 Broehl, Wayne G., Jr. "A Less Developed Entrepreneur?'* 

COLUMBIA JOURNAL OF WORLD P.USINESS, March-April, 1970 
5: 1-19 

Cross Reference : A, 17 

The quality of entrepreneursh i p is not constant, but 
entrepreneurs are found in all societies. This article 
considers whether there is a less developed entrepreneur? 
The aim is to investigate the types and actions of 
entrepreneurs in less developed countries. 



1-42 "Should You Start Your Own Business?" INDUSTRY WEEK, 
June 29, 1970, 166: 22-28 
Cross Reference : 7 

The entrepreneur typically fills a highly personal need 
to create ongoing enterprise from nothing but his own 
determination. The article looks at the "^ype of people 
who become entrepreneurs and some of the considerations 
that must be faced to start your own business. 



1-43 Bendit, Robert L. "Working With the Entrepreneur," PERIODIC 

REPORT of the Vernon Psychological Laboratory, August, 1970 
Number 47. 

A short article discussing the entrepreneur, his actions 
In starting a new business, and the adjustments he might 
make once the business Is functioning. Provides Insights 
Into unique qualities and difficulties of the entrepreneur. 



1-44 "Young Lions." ELECTRONIC NEWS, September ::^8, 1970 15: K 



1*45 MItton, Daryl "The Peter Principle Catches the Noveau 

Entrepreneur," THE MANAGERS KEY May, 1971 Vol. XIVI, 
No. \ pp. 6-10 
Cross Reference: 18 



1-46 Roberts, Edmund and Walner, Herbert. "Some Characteristics of 
Selected Entrepreneurs," IEEE TRANSACTIONS ON ENGINEERING 
MANAGEMENT, August 1971, Vol. 18 No. 3 
Cross Reference: 7, 8 
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1-47 



"Can th3 Individualist Still Beat the Odds?" INSTITUTIONS/ 
VOLUME FEEDING fMNAGEMENT, August 15, 1971 68: 35-45 
Cross Reference: 9 



1-48 "Entrepreneurs Teach Others How to Do It, Project Enterprise, 
UCLA," BUSINESS WEEK, November 13, 1971 p. 124 



1-49 Sinclair, D.L. and Fells, A.G. "Management Challenges to the 
Entrepreneur," THE BUSINESS QUARTERLY Spring, 1972 
Vol . 57, No. I 
Cross Reference ; 1 3 

Two fnembers of Charterhouse Canada Lira? ted, a venture 
capital company, discuss some of the basic personal 
traits which they have learned to look for as Investors. 



1-50 Jones, Gardiner, B. "The Revolutionaries of Business," EAST- 
WEST CENTER MAGAZINE, Summer, 1972, pp. 1-3 
Cross Reference: 8 



1-51 Komlves, John L. "Characteristics of Entrepreneurs," THE 
BUSINESS QUARTERLY, Summer, 1972, Vol. 37, No. 2 
Cross Reference : 7 

What are the Ingredients that make a successful entrepreneur? 
Dr. Komlves, director of the Center for Venture Management 
discusses his findings. 



J -52 Mancuso, Joseph, FUN AND GUTS • THE ENTREPRENEUR'S PHILOSOPHY 
Massachusetts: Addeson-Wesley Publishing Co. 1973 

An eminently readable and practical guide to entrepreneurshlp. 



1-55 Swayne, Charles and Tucker, Will law, THE EFFECTIVE ENTREPRENEUR 
Morrlstown, New Jersey: C^neral Learning Press, 1973 173 pp. 
Cross Reference: 13 
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"Entrepreneurship Workshop It/' THE EAST-WEST CEUTER, f^onclulu, 
f-lawaii, January 6-26, 197? 
Cross Reference ; 4, 17 

This report contains materials and discussion on 
Entrepreneurial training and developrert in Indoresia, 
Korea, Malaysia, the Philippines, China, U,o, Trust 
Territories, Thailand, in addition to various areis 
in the United States. 



Kahn, S.A. "Entrepreneurship Revisited." APPRAISAL JOURNAL, 
January, 1973 41:113-118 



Komives, John L. "Analyzing the Entrepreneur," NATIONAL 

ASSOCIATION OF SMALL BUSINESS INVESTMENT COf^PANIES 1972 
Annual Meeting, February, 1973 pp. 65-95 



Pickle, HaJ B. and Rungeling, Brian "Empirical Investigation 
of Entrepreneurial Goals and Customer Satisfaction," 
THE JOURNAL OF BUSINESS April, 1973 Vol. 46 No. 2 
pp. 268-273 
Cross Reference: 7 



'Chips Off Big Blocks," INDUSTRY WEEK, June 18, 1973 Vol. 177 
pp. 44-46 

Cross Reference; 10 



Komlves, John L, "Are You One of Them?" MBA June/July 1973 
Vo«. 7, No. 6 p. 5 

A short quiz to see If background, personality traits 
and Ideas match those of the entreprefieur la I archetype. 



10 



i-60 



Roscow, James P. "Can Entrepreneurship Be Taught?" MBA 
June/July, 1973 Vol. 7 No. 6 pp. 12, 16, 50-51. 
Cress Reference: 20 



MBA, wanting to start their own businesses, find that 
nothing in the graduate curriculum prepared them. Now 
some schools are trying to do something about It. 



1-61 Hershman, Arlene "The Unhappy Entrepreneurs." DUN'S 
September, 1973. pp. 72-73, 142-143. 
Cross Reference; 7, 10 
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THE FEMALE EtJTREPPEr^EUR 



2-1 f/axwell, G. Schmitt, D.R., and Slotola, R. *^Sex Differences in 

• A Cooperative Task/' BUSINESS SCIENCE, 1970 Vol. 15 
pp. 184-186 
Cross Reference : 7 

The results of a study of sex differences in cooperative 
behavior, finding a definite tendency for males to 
cooperate more than females. 



2-2 Hartmann, Heinz "The Enterprising Woman: A German Model," 

COLUMBIA JOURNAL OF WORLD BUSINESS, March-April, 1970 
Vol . 5 No. 2 pp. 61-66 
Cross Reference : I , 4 

Report of an investigation of 55 women entrepreneuses 
in Germany. The numbers are rising and overcoming 
prejudice and role conflict. 



2-3 "Fortunes from Fat," TIME, February 21, 1972, pp. 71-72 

Cross Reference: 9 



2-4 Jessup, Claudia and Chipps, Genie. SUPERGIRLS, New York: 

Harper and Row, 1972 
Cross Reference : 9 , 10 

A Mghthearted narrative of the trial and error of two 
college trained young women (late 20*s) as they started 
and operated their own small businesses in New York City, 
Covers four years of their particular experiences. Some 
good check lists are incorporated in the text. 



2-5 Foster, Lillian F. "Feminist Consultants: Sifting Out the 

Instant Experts," MBA, March, 1973 Vol. I No. 3 
PP* 9, 32 

Cross Reference: 15 
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2-6 Davis, Susan "How to Start Your Own Business," MS July 1973 

Vol . I , No. 12 pp. 69-73, 98 — 
Cross Reference: 9 
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THE MINORITY ENTREPRENEUR 



3~l Jones, Thomas B. HOW THE NEGRO CAN START HIS OWN BUSINESS 

Brooklyn, New York Pilot Books, 1968 



3-2 Cauthorn, Robert C. 'Programming for Entrepreneursliip Among 

American Indians, ARIZONA May, 1968 17: 11-15 



3-3 McKersie, R.B. "Vitalize Black Enterprise." HARVARD' BUSINESS 

REVIEW, September, 1968. 46: 88-89 

Tlnis article examines tine condition of black entrepreneur- 
ship, describes what fs being done to Improve it, and shows 
how white business and white businessmen can help to 
alleviate this largely ignored problem in our large cities. 



3-4 "Where It^s At: Black Capitalism," BUSINESS AND SOCIETY 

December 17, 1968 1:1-8 

Report on the development of black-owned enterprif^es in 
■ the United States. 



3-5 Haddad, William F. and Pugh, G. Douglas, Editors. BLACK 

ECONOMIC DEVELOPMENT Englewood Cliffs, N.J. Prentice- 
.Hall, Inc. 1969 \ 
Cross Reference : 17 

The papers in this volume were first used as background 
reading for the 35th American Assembly which met April 24-27, 
1969 to discuss Black Economic Development. Taking into 
consideration the statistics of black exclusion from 
business, these authorities analyze effective programs for 
black enterprise, ways to build a black managerial class, 
the problems of black/white partnerships and the social 
utility of ghetto economic development. 
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Cross, Theodore L. BLACK CAPITALISM: STRATEGY FOR BUSINESS IN 
THE GHETTO. New York: Athereum, 1909 



The author believes that the ghetto economy operates at 
the threshold of anarchy, and it must be reshaped and 
stabilized. The book urges adoption of a th i rteen-poi nt 
system of attack on each of the wealth-repressive forces 
In the ghetto economy. Black capitalism is not only 
grounded on credit and skills from the white economy, but 
also on programs to assist the training of black 
entrepreneurs . 



3-7 Coles, Flournoy A., Jr. AN ANALYSIS OF BLACK ENTREPRENEURSH IP IN 

SEVEN URBAN AREAS. Washington D.C.: the National Business 
League under the sponsorship of the Booker T. Washington 
Foundation, 1969 128 pp. 

A survey of 564 enterprises in seven cities to determine 
what resources and assistance are necessary to make these 
enterprises - and Black enterprises in general - productive 
c.nd self-sustaining. The study considered the character istn:s 
of both the enterprises and the entrepreneurs who operate 
them. 



3-8 Sturdivant, Frederick D. "The Limits of Black Capitalism." 

HARVARD BUSINESS REVIEW. January-February, 1969 

pp. 122-128 

Cross Reference: . I 

The author suggests that Community Development Corporations 
will have very limited success because they make erroneous 
assumptions about the nature of the entrepreneur. 



3-9 Levitan, Sar A. and Taggart, Robert 111. "Entrepreneursh i p - 

Another Option Toward Equal Opportunity." POVERTY AND 
HUMAN RESOURCES ABSTRACTS, March-April, 1969 4: 15-22 
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3-10 Petrov^ John V. "Negro Entrepreneursh i p : Myth or Reality." 

MARQUETTE BUSINESS REVIEW Spring, 1969 Vol . 13, No. I 
pp. 34-37 

Cross Reference : 6 

A short but sympatheiic essay with historical notations 
and concluding that Negro Entrepreneurs exist and will 
seize opportunHy when such is a reality again. 



Schorr, B. "Some U.S, - Assisted Black Businesses Lag 
After Initial Financing/' THE WALL STREET JOURNAL, 
September 23, 1969 p, 1+ 



After initial f i nanci ng, many 
require additional government 
operat ion . 



minority enterprises will 
assistance to continue the 



3-12 Booms, Bernard H. and Ward, James E. "The Cons of Black 

Capitalism/' BUSINESS HORIZONS, October, 1969 Vol. 12. 
No. 5, Fp. 17-26 

The authors in a thoughtful exploration warn against a 
hMraculous upswing in Black Entrepreneursh ip and ask whether 
too much energy and resources devoted to this sector might 
have negative results to an otherwise good program. 



3-13 Levi tan, Sar A., Mangum, Garth L*, and Taggert, Robert III. 

Ecdomic Gpportun ily in tho G hetto: The Partnership 
of Government and Business^ a"ltimore; The John Hopkins 
Press, 1970 84 pp, 

A dispassionate and factual sfudy of the economic situation 
in the ghetto and some of the possible solutions. Included 
are section explaining the need to create new private- 
sector jobs near the ghetto, the need to promote local 
ownership of ghetto business, and the need for a government- 
business partnership* 
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MacDonald, Stephen, (ed) BUSINESS AND RLACKS, MINORITIES 

AS EMPLOYEES AND ENTREPRENEURS, Princeton, N,J., Dow Jones 
Books, 1970, 150 pp. 



3-i5 Hund, James M. BLACK ENTREPRENEURSHiP, Belmont, CaMlornia 
Wadsworth. 1970 
Cross Reference ; 1,9 

With an objective to raise issues and present information 
to be used for further discussion, the volume faces the 
problem of developing black entrepreneurship and 
capitalism. The book points out that the development 
of human resources is a principle ingredient lacking in 
black entrepreneurial ^^ituations. 



3-16 Farmer, Richard N. "The Pros of Black Capitalism." BUSINESS 
HORIZONS, February, 1970. Vol. 13, No. 5 pp. 37-40 

A report of the relative success of modest programs !n 
starting new Black Enterorlses and assisting their success, 
in answer to previous article "The Cons of Black Capitalism" 
BUSINESS HORIZONS, October, 1969. 



3-17 Jackson, Bert E. "Training Minority Entrepreneurs. JOURNAL 
OF SMALL BUSINESS MANAGEMENT, AprM, 1970 8:27*3l 
Cross Reference ; ^5 

Since 1964, the SmaM Business Guidance and Development 
Center at Howard University has worked to Ifr^rove the 
management skills for minority owners and managers In the 
Washington area. Now a new orogram is being organized 
utilizing achievement motivation techniques developed 
by David McClelland. It attempts to Integrate behavioral 
science Ideas with estdbllshed business concepts* 



3*18 Myhra, Davids •'Purchasing Department Inputs to Stimulate Black 
Capital Ism. •• JOURNAL OF PURCHASING, May, 1970 6:42-47 

Minority groups are seeking commercial Ideas which can 
generate employment for their own communities^ To do 
this. Blacks have used a questionnaire to gain Information 
atKHit gooos and services purchased by local firms from 
out-of-town vendors. Using this data, firms can then be 
planned to supply needed goods to local firms. 
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;-I9 Seldin, Moury $• and Kokus, Jcnn, Jr, '".'anager^ent Aids for bidck 
Entrepreneurs: The American University Proarjn/' JOURNAL 
OF SMALL BUSINECS mi^r^^''^::^ . Sumer-July, 1970 
Vol . 8, pp. 13-15 
Cross Reference : 1 b 

Some interesting experiences of students and faculty with 
Washington, D,C, black Entrepreneurs. 



3-20 Woddell, Jack 0. and Watson, O.M. Tf^L AMERICAN INDIAN IN 
URBAN SXIETY, Little, brown and Co., 1971 

Many of the readings have implications for Arrerican Indian 
entrepreneurshlp. See especially Chapter 9 by William Hodae< 



3-21 Timmons, J. A. "Black Is beautiful—Is it Bountiful?" HARVARD 

BUSINESS REVIEW, November, 1971 49:81-94 
Cross Reference: I b 

A report on an entrepreneurial training program. 



5-22 Poinsett, A. "From Plasterer to Plutocrat, Herman Jerome Russell,' 
E[30NY May, 1973 28:84-7+ 
Cross Reference: I, b 



3«23 Brimmer, Andrew F, "Outlook for Blacks in business," NAM REPORTS 
November 20, 1973 pp, 5-7 



3-24 Duran, EH/abeth C. and Duran, James A,, Jr, "The Tape Croker 

Indian Reserve Furniture Factory Project," HHJMAN OTOANlZATION 
Fall, 1973, Vol, 3/ pp. 231-242 
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3-25 Strang, William A., Hairston, Richard; Maiken, Jeffrey; and Turner, Henry 
MINORITY ENTERPRISE DEVELOPMENT PROGRAM: CONSULTING FOR 
BLACK ENTERPRISE - A CHALLENGE TO THE BUSINESS ESTABLISHMENT. 
Milwaukee: The Center for Venture Management, 1970 85 pp. 



5-26 Strang, William A. CONSULTING FOR BLACK ENTERPRISE - EXPERIENCES 
DURING THE SECOND YEAR. Milwaukee: The Center for Venture 
Management, 1971. 104 pp. 



5-27 Anderson, Dan R. MINORITY ENTERPRISE DEVELOPMENT PROGRAM: 
EXPERIENCES DURING THE THIRD YF^^. Madison: Bureau of 
Business Research and Servlc duate School of Business 
Administration, University o1 onsln, 1973, 162 pages. 



5-28 Anderson, Dan R. MINORITY ENTERPRISE DEVELOPMENT PROGRAM: 

EXPERIENCES DURING THE FOURTH YEA^. Madison: Bureau of 
^ Business Research and Service, Graduate School of Business 
Administration, University of Wisconsin, 1973 225 pp. 



3-29 "He Cuts the Risk for Minority Entrepreneurs," BUSINESS WEEK, 
October 20, 1973, pp. 70, 73, 76. 
Cross Reference: 12 
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EtiTREPRENEURSHIP IN OTHER CULTURES 



4-1 Redlich, Fritz, "A Program for Entrepreneurial Research/' 

WELTWIRSCHAFTICHES ARCHIVES, 1957, Heft I 78:47-64 



4-2 Prakash, Od, "The Problem of Entrepreneursh i p in Socialist 

Economy." INDIAN JOURNAL OF ECONOMY, July 1958 
39:59-70 



4-3 fSonne, A. "Entrepreneurial Problems in Israel." MIDDLE EAST 

JOURNAL Winter, 1958 12: 89-95 



4-4 Berna, James J. "Patterns of Entrepreneursh ip in South India." 

ECONOMIC DEVELOPMENT CULTURAL CHANGE April, 1959 
7:343-62 



4-5 Farmer, R.N. "Local Entrepreneursh ip In Saudi Arabia." 

BUSINESS HISTORY REVIEW, Spring, 1959 33:73-86 



4-6 Berna, James J. INDUSTRIAL ENTREPRENEURSH IP IN MADRAS STATE, 

New York, Asian Publishing House, I960 239 pp. 
Cross Reference ; I , 17 

This Is a study centering around a group of entrepreneurs 
developed as a case-study of a region of an under-developed 
country. It Investigates the background of th«^ entrepreneur, 
the ways they developed, and the problems faced. 



4-7 Sayigh, Y.A. "Researching the Entrepreneur (In Lebanon).** HJSINESS 

HISTORY REVIEW, I960, 34:98-110 
Cross Reference : I , 17 

The reproduction of tl>e questionnaire used by the author 
in a study of entrepreneursh I p In Labanon, 
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Taylor, Norman 'Trench Canadians as Industrial Entrepreneurs*" 
JOURNAL OF POLITICAL ECONOt^'Y, February, I960, Vol. LXV i II 
No. I, pp. 37-52 



Go I ay, Frank H. "Entrepreneursh i p and Economic Developrr.ent in 
the Philippines.'' FAR EASTERN SURVEY, June I960 29:PI-6 



Alexander, Atec P. "Industrial Entrepreneurship in Turkey: Origins 
and Growth." ECONOMIC DEVELOPMENT AND CULTURAL CHANGE 
July, I960 8:549-65 



Van Der Kroef, Jur/^4Jis M. '^The Indonesian Entrepreneur: Images.*' 
AMERICAN JOUftNAL OF ECONOMICS AND SOCIOLOGY. July, I960 
19:415-25 



"Exploration on New Markets by Small and Medium Sized Firms." 
THE ORGANIZATION FOR ECONOMIC COOPERATION. AND DEVELOPMENT 
Paris, 1961 86 pp. 

The report of a conference held In October, 1961. The emphasis 
was on export marketing problems of small and medium sized 
firms, marketing techniques, and cooperation with other firms. 



♦'Russia's Private Sector.'* ECONOMIST, May 15, 1961 

The new Soviet penalties for "economic crimes" serve as 
a reminder of the persistence of private enterprise 45 years 
after the revolution: to abolish It altogether would create a 
real gap In Russian life. 



Cochran, Thomas C. and Relna, Ruben E. ENTREPRENEURSHIP IN 

Af^ENTINE OJLTl^E, Philadelphia: University of Pennsylvania 
Press, 1962 328 pp. 
Cross Reference : 5 

The book presents a case history of the career of an 
Itallan-bc^n entrepreneur as head of an Argentine firm. The 
i>uthors sel€K:ted a modern Latin American country to avoid 
the arbitrary definition of entrepreneurship In Its American 
and European forms. First the country of Argentina Is described, 
then the history of the entrepreneur and his enterprise are 
relateii. 
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Hartrran, Heinz ENTERPPiSE ^UD POLITICS \U SCuTfi AFRICA. Princeton 
N.J.: Princeton University, 1962 101 pp. 

This study is concerned with the results of the South 
African business-government conflict upon prey;, jctlon, 
enterprise, manpower and managerial and entrepreneur i a i 
talent. 



Sayigh, Yusif A. ErjTREPREfJEURS OP LEBANON Cambridge: 
Harvard University Press, 196? 177 pp. 
Cross Reference ; I , 17 

This study examines the relationship of entrepreneursh i p 
to development in Lebanon. The entrepreneur is r^een as an 
Innovator, who takes from elsewhere and contributes new 
Idods to the Lebanese economy. Lebanon is the most advanced 
of the Arab countries, and the author investigates the 
entrepreneurs role in this economic advancement. 



Papanek, G.F, "The Development of Entrepreneursh I p.*' AMERICAN 
ECONOMIC REVIEW, May, \9t2 52: 46*58 
Cross Reference : I 

The report of studies In Pakistan about the development of 
entrepreneurs. The author found that a substantial change In 
economic Incentives or disincentives Is a sufficient condition 
to bring about the emergency of Industrial erirepreneurs. 



Brandenburg, Frank ^'Entrepreneurs.'* INTER-AMERICAN ECONOMIC 
AFFAIRS, Winter, 1962 16:3-23 
Cross Reference : (7 

A contribution to the theory of entrepreneursh I p and 
economic development; the case of Mexico, 



Goodenough, Ward H. COOPERATION IN CHANGE. New York: Russell 
Sage Foundation, 1963 522 pp. 
Cross Reference : 17 

An anthrc^oioglcdl approach to the problem of developing 
an under-developed community. The book deals both with the 
theory and the practice of community development, considering 
social emotional and administrative concerns. 
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Barth, Fredrik, THE ROLE OF THE ENTREPRENEUR 'N SOCIAL CHANGE 
!N NORTHERN NORWAY, Bergen: Scandinavian University Lk)oks, 
1963 83 pp. 
Cross Reference; I , 8 

This book consists of four essays by anthropoloqi sts <^bout 
the Northern Norway entrepreneur. The essays are: (I) 
Three Types of North Norwegian En^raproneursh ip ; (2) 
Entrepreneurial Activity Withou' Profits; (3) Iwo 

Entrepreneurial Careers in a Sn i;cal Community; and 
(4) Entrepreneurship in Politic^. 



Goertz, Clifford. PEDDLERS AND. PRINCES: SXIAL CHANGE AND 

ECONOMIC MODERNIZATION IN TWO INDONESIAN TOWNS. ^ University 
of Chicago Press, Chicago, IL 1965 
Cross Reference: 8 



Kniesberg, Louis "Entrepreneurs In Latin America and the Rolo 
of Cultural and Situational Processes," INTERNATIONAL 
SXIAL SCIENCE JOURNAL, 1963 15: 581-594 



Carroll, John J. "Industrial Background and Entrepreneurial 

Performance." PHILIPPINE STATISTICIAN June-September, 1963 
12:72-81 

Raiatlonship between the previous position of a man and his 
actual performance as an entrepreneur. (Philippines) 



Gauld, Charles A. THE LAST TITAN: PERCIVAL FARQU^^R. AMERICAN 
ENTREPRENEUR IN LATIN AMERICA. Institute of Hispanic 
American and Luso-BrazI I Ian Studies. Bolivar House Stanford 
University, California 1964 xl v^427^^(7)p 

Published as a special issue of Hispanic American Report. 
Biography of well-known American responsible for developing 
many railroads, utilities and other industries In Latin 
America. 
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4-25 Brandenburg, Frank THE UEVE LOP'-'EFiT CP LATI^ AVE^^ICAN PRIVATE 

ENTERPRISE. Washington, [;.C. National Planninc Asso.~ijtlon 
1964 131 pp. 

This study assesses the means by which private enterprise in 
Latin America can incrorise its contribution to the area's 
economic political and social progress. The businessman 
with whom this study is primarily concerned is the private 
entrepreneur in Latin America who owns, promotes, organizes, 
or manages a manufacturing enterprise. This entrepreneur is 
the major agent of productivity in the private sector of 
Latin American economies. 



4-26 Blair, Calvin P. "Nacional Financiera: Entrepreneursh i p in a 
Mixed Economy." in Raymond Vernon, ed. PUBLIC POLICY AND 
PRIVATE ENTERPRISE IN MEXICO* Cambridge: Harvard University 
Press, 1964 pp. 191-240 
Cross Reference : 1 2 

A case study of the national lending institution in Mexico, 
and the roles of the public and private sectors. The study 
attempts to find what entrepreneurial roles Naclonal Financiera 
has played in the economic development of Mexico. The roles 
of Its efforts to develop a national securities market and 
as fiduciary for the federal government are dealt with 
br ief ly . 



4-27 Geiger, Theodore and Armstrong, Winifred "The Development of 

African Private Enterprise." PLANNING PAMPHLET #12 National 
Planning Association. Washington, D,C. 1964 260 pp. 
Cross Reference ; 17 

The majority of this document is devoted to an analysis of 
Atrican Entrepreneurs. The implication of this research 
for development Is specified. A short but valuabU^ 
bibliography Is included. 



4-28 Hlrschmeier, Johannes ORIGINS OF ENTREPRENEURSH IP IN MEYI, JAPAN 
Cambridge, 1964 
Cross Reference: 17 
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4-29 Katzin, Margaret "The Role of the Small Entrepreneur." in Melville 
J. Haskonits and Mitchell Hannitz (eds. ) ECONOMIC 
TRANSITION IN AFRICA. Chicago Northwestern University Press, 
1964 

Cross Reference: I , 8 



4-30 Macapagal, Diosdado "Growth of Filipino Entrepreneurshlp." 

INDUSTRIAL PHILIPPINES, February, 1964 14:3-6 

Address before the Philippine chamber of industries 
January 15, 1964. 



4-31 CarroM John J. S.J. THE FILIPINO MANUFACTURING ENTREPRENEUR, 
Ithaca, New York: Cornell University Press, 1965 226 pp. 
Cross Reference : I, 5, 8 

This study, based on Interviews with leaders of more than 
a hundred enterprises, examines the economic and social 
histories of the entrepreneurs and the processes of founding 
and successfully directing their firms in the postwar 
Philippine economy. Chapters are concerned with the PhMlpine 
setting, characteristics of entrepreneurs, various background, 
the social structure and entrepreneurshlp, and entrepreneuslal 
performance. 



4-32 Llpman, Aaron "Social Backgrounds of the Bogota." JOURNAL OF 
INTER-AMERICAN STUDIES April, 1965 7:227-35 



4-33 Vlcker, Ray "Global Tycoons: Some Young Americans Build Personal 
Empires In European Business." WALL STREET JOURNAL 
Septebmer 24, 1965 166: K 



4-34 Klein, Herbert S. "Entrepreneurs." INTER-AMERICAN ECONOMIC 
AFFAIRS Autumn, 1965 19:3-23 

The creation of the Pattno tin empire (career of Simon 
Iturrl Panino and his role In the development of Bolivian and 
world tin industries). 
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4-35 Lauterbach, Albert. ENTERPRISE IN LATIN AMERICA: BUSINESS 
ATTITUDES IN DEVELOPING ECONOMY. Ithaca, New York: 
Cornell University Press, 1966 203 pp. 
Cross Reference ; I 7 

The result of over 300 interviews with Latin American 
businessmen, the book reports how these businessmen perceive 
their role. Although similarities exist with European and 
American management, the author explores those traits which 
seem to be unique to the Latin American businessmen. The 
study is based on explorations in Latin America, but it also 
applies tc other parts of the world. 



4-36 Nanjappor, K.L. HOW TO MANUFACTURE ENTREPRENEURS IN BACKWOODS 
AREAS, New Deh I i , { ndi a : Nat iona I Sma I I I ndustr 1 es 
Corporation, 1966 



4-37 Hazlehurst, Leighton W. ENTREPRENEURSHIP AND THE MERCHANT CASTES 
IN A PUNJABI CITY. Program in Comparative Studies on 
Southern Asia. Commonwealth Studies Center, Duke 
University, Durham, N.C. 1966 pp ix+151 



4-38 Perham, J. ''Entrepreneur In Ireland." DUNS February, 1966 
87:65 



4-39 Whyte, W.F. and Braun, R.R. "Heroes, Homework, and Industrial 
Growth." COLUMBIA JOURNAL OF WORLD BUSINESS, Spring, 1966 
Cross Reference ; I 5 

A country's schoolroom may actively discourage the traits 
most conducive to entrepreneurial success. 



4-40 Harris, John R. and Rowe, Mary P. "Entrepreneurial Patterns in the 
Nigerian Sawmilling Industry." JOURNAL OF ECONOMIC AND SOCIAL 
STUDIES, March 1966. 8:67-95 

Based on interviews conducted in over 200 firms. 
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Dean, Warren "The Planter as Entrepreneur: The Case of San Paulo." 
HISPANIC AMERICAN HISTORICAL REVIEW, May, 1966 Vol. XLVI, 
No. 2 pp. 138-152 



^-42 Franko, Lawrence G.; Dixon, Michael; and Marulanda, Carlos 

"Entrepreneursh i p and Industrialization In Latin America: 
Three Essays. " STUDIES IN LATIN AMERICAN BUSINESS, 
University of Texas, Austin Texas, May, 1966. vii+59p 

Politics and economics of joiv'^t ventures in Latin America 
Emergence of entrepreneurs in developing nations: the case of 
Mexico, the predicament of industrial promotion in Columbia. 



4-43 Crocombe, R.G. et a I ^^Papuan Entrepreneurs.** NEW GUINEA RESEARCH 
BULLETIN #16, Australian National University, Canberra, 
} A.C.T. Austra I ia, 1967. 

Cross Reference : I 

A monograph by a group of anthropologists describing 
entrepreneurial activity among Papuan Tribesmen. 



4-44 Alponder, G.G. "Entrepreneurs and Private Enterprise.- in Turkey." 
MSU BUSINESS TOPICS, Spring, 1967 15:59-68 



4-45 "Incubating Industry in Mexico." BUSINESS WEEK, June 24, 1967 
pp. 86-88 

Tycoon Bernardo Quintana acts as "mother hen", to flock of 
cl lent companies. 



4-46 Smith, H.R. "Robber Baron and Russian Manager: Curious Cognates." 
COLUMBIA JOURNAL OF WORLD BUSINESS, November 1967. 
• 2:73-79 

Cross- Reference; IB 
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COMMERCE PAMPHLET #10 Vora and Co. Publishers Private Ltd, 

1968 37 pp 

Cross Reference: 17 



4-48 Westfall, Steven L. INDUSTRIAL FRANCHISING IN NORTHEAST BRAZIL: 
A FEASIBILITY STUDY OF A NEW PROGRAM FOR INDUSTRIAL 
DEVELOPMENT, Ph. D. University of California, Los Angeles, 
1968 

Cross Reference; 1 7 

A study Into the possibility that United States franchising- 
In Brazil makes contr i but Ion<^. to industrial development. 
The study includes an examination of the entrepreneurs In 
Brazil and his relationship for the development. 



4-49 Dicke, E. "The Rise of the Entrepreneur." ANTHROPOLOGICAL STUDY 
CONFERENCE Amapyoka, Western Highlands District: New Guinea 
Lutheran Mission. 1968 



4-50 Schaw, Louis C. THE BONDS OF WORK San Francisco: Jossey-Bass, Inc 
1968 291 pp. 
Cross Reference : 7 

The study of work patterns in Colombia, in Latin America, 
in Colombian individuals, as an 'occasion to consider 
psychological data on entrepreneurial work. It uses 
psychological techniques to study this first world of 
entrepreneurial democracies. 



4-51 Horwitz, B.N. "Prof It Responsibi I ity in Soviet Enterprise. 
JOURNAL OF BUSINESS January, 1968 41:47-55 



.4-52 Caplan, B. "Denmark's Inventive Entrepreneur." DUN'S REVIEW 
June, 1968 
Cross Reference: I 
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Spring, 1970 Vol. XLIV ^to. I pp. 1-12 

The first article of seven dedicating the entire Issue to 
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4-67 HIrschmeler, Johannes, Morlkawa, Hidewasa, and Taira, Kojl 
•♦Japanest Entrepreneur ship.** RJSINESS HISTORY REVIEW 
Spring, 1970 
Cross Reference ; 6 

Partial contents are: ^'The Japanese Spirit of Enterprise, 
1868-1970**; **Ihe Organizational Structure of the VltsublshI 
and WItsul Zaibatsu, 1868-1922: A Comparative Study**; and 
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to such a consensus is for the governments of Canada to 
understand the Intelligent management of change. 



Grieve, Alan •'Venture Capital Sources ami the Canadian Entrepreneur 
THE BUSINESS QUARTERLY Spring, 1972 37:1 
Cross Reference : 13 

Canada does not have many entrepreneurs. TKe author feels 
that If certain positive moves were made, Canada would see 
an upsurge In entrepreneurshlp which would greatly benefit 
this country^ He spells out what those moves should be. 
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This short review of the origins and nature of entrepreneurship 
In early Iron manufacturing In Russia considers (I) government 
attitude*; (2) social origins of entrepreneurs and sources 
of capital; (3) changes In geographic distribution; (4) 
attitudes of government toward private entrepreneurs, and 
(5) labor problems and plant operations. 
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6-21 May, Dal^» W. "The Small Businessman In American History," 

THE FINANCING OF SMALL BUSINESS, iism York: The MacMIHan 
Company » 1969* 
Cross Reference: 1 1 



6-22 Jacc^s, Jane THE ECOfWMY OF CITIES, Random House, New York, 
1969 

Cross Ref erence ; 17 

A significant contribution to the literature of eccmomic 
development and H^eory of the firm. Taken In historical 
context, it sheds very favorabie light the rote and 
function of entrepreneurs (and Innovators) » 
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Cochran, Thcxnas and Chandler, Alfred D, 
Cross Reference: 9, 17 



The serious student of enterprise formation, development 
and history, must be fully famiHar with the total literature 
of these two scholar-wr iters* The origins of large butlness 
In America, the role of new enterprise, the system of 
economic development In America, the entire range Is explored 
In the various books, publications, etc. of these t^^o 
giants. For example, THE AGE OF ENTERPRISE by Cochran, 
and THE RAILROADS by Chandler. 



EXPLORATIONS IN ENTREPf^ENEURI AL HISTORY. 

Cross Reference : I, 4, 5, 6, 7, 8, 9, 17 

Published at the Harvard Center for ten years. Upon 
cessation of the Harvard Center, the publication was 
resumed at Kent State University In Ohio, under the title 
of EEH II. Microfilm tapes of both series are available. 
The publication Is now edited by Dr. Gary Walton, Department 
of Economics, Indiana University and has the title of 
EXPLORATIONS IN ECONOMIC HISTORY (since 1970). Articles In 
this series might be of particular Interest to students 
Interested In the following categories: I, 4, 5, 6, 7, 6, 
9, and 17. 
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PSYCHOLOGICAL 



7-1 McClelland, David C. THL AwrijfVir^C- 'JO(JtTY» Pr incotcr: 

D. Van-f4ostrana Compdr^y, I . 1901 49f' ps. 
Cross Reference : 17 

This book shows how nno hijn^;rjn rotive, thti need for 
ach ievernent , appears wi1h :^reJl regularity in thu 
imaginative thinkinn of men .md nr:^t Ions befor e per ioOs of 
rapid economic growth, Ttie way in which j stron!_j noeJ 
for achievement prorrKjtes successful entrepreneurs is disc 
explored. It is suggested that economic qrowth can be 
accelerated by Increasing the motivation needed for success. 



7-2 Mayer, H. .Walker, W.,and Cltwin, G, ''Motive Patterns and Risk 

Preferences Associated with tntrepruneurship," JOURNAL 
OF ABNORMAL AND SOCIAL PSYCfWLOGY, 1961, 0^ pp. 570-74 



7-5 Mayer, Kurt B. and Goldstein, Sidney J\£ FIRST TWO YEARS: 

PROBLEMS OF SMALL FIRM GROWTH AND SURVIVAL. Washington: 
Small Business Adminlstr<5Tion, 1961 1'.53 pp. 
Cross Reference : 8 , 14 

This study is based on the detailed study of 81 small 
retail and service firms over a two year period. It attem.pts 
to distinguish smaM business surviving the first two years 
from those which closed during the founding period. The 
study was begun without rigid tiypotheses, and covers areas 
of motivation, location, financing, development, termination, 
and survivals. 



7-4 Bradburn^ N.M. and Beriew, D.E. '^Need for Achievement and 

English Industrial Growth.*' ECONCWIC DEVfLOPMENT AND 
CULTURAL C^WNGE, October, i96l 10:8-20 
Cross Reference : 4, 8 

Report on a study which attempted to link the need for 
achievement %<lth the development of early Protestant Europe. 
The study arose from Maw Weber contentions In Protestant 
Ethnic and the Spirit of Capitally . 
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7-5 FlHey, Alan C. A THEORY OF SMALL BUSINESS AND DIVISIONAL GROWTH 

Ph. D. Thesis, Ohio State University, Ann Arbor; University 
WIcrofllms, 1962. 
Cross Reference : 10 

A depth analysis of five different companies experiencing 
moderate to significant growth. Highlights the relationship 
of financial, production, and sales efforts to personality 
of key executives as well as abilities of the entrepreneur 
to grow with his growing f ir^. 



7-6 ArgyrlS, Chris. INTERPERSONAL COMPETENCE AND ORGANIZAT IC»4AL 

EFFECTIVENESS. Homewood, Illinois: Irwin, 1962 292pp. 

A concept for developing succesful change In the behavior 
top executives. A working model of maturity based on 
theory and a laboratory program, relates interpersonal 
competence with the values of formal organization. 



7-7 McClelland, D.C. "Business Drive and National Achievement." 
HARVARD BUSINESS REVIEW." July-August, 1962 
40:99-112 

Cross Reference : 17 

An explanation of the achievement motive In business, and 
the role It serves and results It brings. Also considered Is 
how a natlon^s achievement Is closely related to the 
achievement motive of Its businessmen. 



7-8 Gellman, Saul, W. MOTIVATION AND PRODUCTIVITY, New York: 

American Management Association, 1963 

This book reports on the significant achievements In the 
study of motivation during the past 30 years and shows 
how the results can be applied to Increase Individual 
productivity* 
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Collins, O.F.; Moore, D.G.; and Unwalla, D.B. THE ENTERPRISING 
MAN. East Lansing: The Michigan State University Graduate 
School of Business Administration, 1964 254 pp. 
Cross Reference ; I 

This book is about the enterprising man or entrepreneur. 
It Is based on research Into the origins, motivations, and 
patterns of behavior of men who tried to establish businesses 
on their own and succeeded. The concern Is with what 
motivates the entrepreneur to strike out on his own and set 
up a new business enterprise. The book has three parts: 
1) Background of the Study; 2) The Man and the Firm; and 
3) Enterprising Man and Administrative Man. 



Flsk, George, ed. THE FRONTIERS OF MANAGEMENT PSYCHOLOGY. 
New York: Harper and Row, Publishers, 1964 301 pp, 

A collection of articles to show actual managers the 
possible use of management psychology. Of particular 
interest Is the article "Entrepreneurial Psychology of Facing 
Conflict In Organizations." (pp. 50-67) 



"Psychoanalyzing the Small Businessman." BUSINESS WEEK 
September 19, 1964. p 90t 
Cross Reference: II 



Rtschin, M. ed. THE AMERICAN GOSPEL OF SUCCESS: INDIVIDUALISM 
AND BEY0NO« Chicago, Quadrangle Books, 1965 

A book of readings, generally from the behavioral sciences 
dealing with topics noted In the title. 



McClelland, DX. "Achievement and Entrepreneurship: A 

Longitudinal Sti^dy." JOURNAL OF PERSONALITY AND SOCIAL 
PSYCHOLOGY, 1965, I, 389-92 (a). 
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Wagner, Sheldon R. "A Comparison of Personality Factors of 
Small Owner-Managers with those of Graduate Teacher: 
A Pilot Study." MARQUETTE BUSINESS REVIEW. Fall, 1965 
Vol. 9, No. 3 

Various comparisons are made for 25 small retail owners 
utilizing standard paper and pencil personality tests. 
The tests do not seem to discriminate the non-owner group. A 
thorough reviow of previous testing programs with this 
group is given. 



McClelland, David C. "Achievement Motivation Can be Developed." 
HARVARD BUSINESS REVIEW, November/December, 1965 43:6-178 

The article challenges the programs In underdeveloped and 
depressed areas which assume that Increasing the opportunltle 
available to the people is enough. Instead, the author 
believes it is necessary to increase the aspirations for 
achievement among the leaders of such areas. 



Atkinson, J.W. "Motivational Determl nants of Risk-Taking 

Behavior," A THEORY OF ACHIEVEMENT MOTIVATION. New York: 
John Wiley and Sons, Inc. 1966 pp. 11-29 



Morris, J.L. "Prosperity for Risk Taking as a Determinant of 
Vocational Choice." JOURNAL OF PERSONALITY AND SXJAL 
PSYCHOLOGY, 1966. 3, pp, 328-35 
Cross Reference: 8 



McClelland, D.C. ^hat Urge to Achieve." THINK November/ 
Deceitiber, 1966 32:19-23 

In recent years psychologists have found a distinct 
achievement motive that can be Isolated. The author reports 
on his findings. 
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7-19 



Bliss, P. MARKETING AND THE BEHAVIORAL SCID^CES, Boston: 
Allyn and Bacon, Inc. 1967 pp. 34 
Cross Reference: 17 



7-20 McClelland, David C. BUSINESS LEADERSHIP TRAINING IN URBAN 

AND RURAL AMERICA, Sterling Institute, Behavioral Science 
Center, 1967. 

The report of a 20-month project for the Economic Development 
Administration in which a Business Leadership Training 
Project was conducted in 1wo economical ly depressed 
communities. The aim of the project was to increase the 
job-creating and income-generating capacity of the 
communities by training entrepreneurs and potential 
entrepreneurs. 



7-21 Mihalasky, J. "Extrasensory Perception in Management." 

ADVANCED MANAGEMENT JOURNAL July, 1967 32:50-54 
Cross Reference : 18 

Results to date indicate that one area of utility for 
extrasensory perception is in the area of better understanding 
the intuitive decision making process and to do a better 
job of selecting superior decision makers and people with 
superior creative abilities. 



7-22 Rindt, Kenneth E. "Personal Characteristics and Goals of 
Growers and Non-Growers." JOURNAL OF SMALL BUSINESS 
MANAGEMENT, January, 1968 pp. 3-6 
Cross Reference: 8 



7-23 Vei-non. L.N. "The Entrepreneur." PERIODIC REPORT of the 

Vernon Psychological Laboratory, October, 1968 No. 41 pp. 2-3 
Cross Reference ; I 

A brief article about the history, psychology, qualifications, 
and character of the entrepreneurs. 
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Hal leek, Seymour "Why They'd Rather Do Their Own Thing." 
THINK, September/October, 1968 Vol. 34 No. o pp^ 3-7 
Cross Reference: I 



"You Don't Have to be Powerless." TIME MAGAZINE, October 18, 1968 
94:46-47 

The article refers to "Doers" both within organization and 
without as entrepreneurs.. 



Byrd, R.E. "Redressing the Balance with Creative Risk Taking 
Training." ADULT LEADERSHIP, November, 1968 pp. 250-252 

Creative Risk Taking Training was born out of the need 

for people to gain Increased self direction and self motivation 

independent of incentives and external pressures. 



Schoonmaker, Alan N. "Individualism in Management." CALIFORNIA 
I^ANAGEI^ENT REVIEW, Winter, 1968. Vol M, No. 2 pp. 9-22 

The author explores the white collar need for independence 
and finds it wanting in large scale organizations. He 
concludes that by Its nature large scale organization will 
not change and thus the need for independence needs to be 
requited under more costly conditions. 



Nair, Kusum THE LONELY FURROW Ann Arbor: University of 
Michigan Press, 1969 309 pp. 
Cross Reference ; 4, 8, 14 

Farming in the United States, Japan and India. An insightful 
and personal exploration into the nature of success and 
failure among small scale independent farmers. 
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Bould L.J. "Conformity and Marginal ity: Two Faces of 

Alienation." JOURNAL OF SOCIAL ISSUES, 1969 25:39-63 
Cross Reference : 8 

The purpose of the study is to assess the influence of 
alienation in a well-defined interpersonal situation relevant 
to the conformity domain. Tiie investigation focuses on the . 
relationship between alienation and responsiveness to peer 
group pressure. 



McClelland, David C. and Wi nter, . Dav id G. MOTIVATING ECONOMIC 
ACHIEVEMENT, New York: The Free Press, 1969 395 pp. 
Cross Reference : 4, 17 

The report of an original attempt to apply achievement 
motivation training in the field. The theory was tested, 
and a period of exposure to psychological inputs did increase 
the achievement motivation of businessmen and entrepreneurs 
in India and the United States. The authors conclude that 
economic achievement can be stimulated by psychological 
educai ion . . ' 



Wainer, H.A. and Rubin, I.M. "Motivation of Research and 

Development Entrepreneurs: Determinants of Company Success." 
JOURNAL OF APPLIED PSYCHOLOGY, 1969. 53: 178-184 
Cross Reference : 16. 

Fifty-one technical entrepreneurs were studied, focusing 
upon the relationships between their motivation and company 
performance. 



Ferdinand, Theodore N. "Personality and Career Aspirations 

Among Technologists," HUMAN RELATIONS, April, 1969 pp. 121- 



"Entrepreneurs Are Made, Not Born." FORBES, June I, 1969 
103:53-57 

Cross Refer.<^nce: I 

A short in'^pryiew in which David McClelland says he not only * 
knows how to spot the entrepreneurial type, but thinks he 
can hilp create them. 
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7-34 



Shivers. Allan '*Moti vat ions and Risks of Private Business." 
MICHIGAN STATE UNIVERSITY BUSINESS TOPICS, Winter, 1969 
17 pp. 7-10 



7-35 Packerd, V. "First. Last or Middle Child - The Surprising 
Difference," READERS DIGEST, ;;ecember, 1969 



7-36 Brown- Douolas THE PREDICT I Ori OF ENTPF.PRENEUR 1 A [ lUCCI.S'^^ . 

University of Maryland, 1970, Unpublished Masfer's Thesis 
. Cross Reference: I 



7-37 Hornaday, John A., and Bunker, Charles S. "The Nafure of the 
Entrepreneur," PERSONNEL PSYCHOLOGY, Septer^ber, 1970 
Vo!. 25 pp. 47-54 
Cross Reference : I 

Report of a pilot study of 16 white end 4 black entrepreneors 
utilizing structured biographical items in an interview 
Guidesheet plus three paper and pencil tests. Results tended 
to confirm findings in ENTERPRISING MAN and r-Clelland et ai, 
MOTIVATING ECONOMIC ACHIEVEMENT. 



7-38 Dart, John "The Development of a Classification System for 

Entrepreneurial Types with a Special Investigation of the 
Potential of Achievement Motivation and Its Correlates to 
Discriminate these Types." Unpublished Ph.D. Thesis, 
University of Colorado, 1971 
Cross Reference : I . 

The study of entrepreneurial types and their motivations 
revealed that distinct types of entrepreneurs do exist and 
that achievement motivation is a useful concept in 
explaining the behavior of successful entrepreneurs 



7-39 Palmer, Michael "Application of Psychological Te<;tlno to 

Entrepreneurial Potential," CALIFORNIA MANAGEMENT RESEARCH, 
Spring 1971 13:32-3R 



^ 7-40 Berger, Philip K, and Ivancevlch, John M» "Birth Order and Managerial 
Achievement/' ACADEMY OF MANAGEMENT JOURNAL, 16, September, 
!973, pp. 515-519. 
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ICAL 



Llpset, Seymour, and Bendix, Reinhard, "Social Mobility and 
Occupational Career Patternb/' AMERICAN JOURNAL OF 
SOCIOLOGY, January & March, 1952 pp. 366-74 & 494-504 



Mayer, Kurt B. "Business Enterprise: Traditional Symbol of 
Opportunity." AMERICAN JOURNAL OF SXIOLOGY June, 1953 
pp. 160-80 



Cole, A.H. BUSINESS ENTERPRISE IN ITS SOCIAL SETTING Harvard 
University Press, 1959 
Cross Reference ; 4, 6, 9 

Arthur Cole, the founder of the Center for Entrepreneurial 
History, wrote this as a personal summary of his ;en years 
of learning and directing the center. 



Hartmann, "Managers and Entrepreneurs: A Useful Distinction?" 
administrative' SCIENCE QUARTERLY March, 1959 3:429-51 
Cr oss Reference : 18 

Rationalization of Industrial management has limited the role 
of Innovation and encouraged the substitution of the concept 
of manager for that of entrepreneur. The distinction Is 
useful If it Is In terms of formal authorities, Weber's 
concept and not Schumpeter, entrepreneurship viewed as the 
source of formal authority. 



Hoselitz, Bert F. SOCIOLOGICAL ASPECTS OK ECONa^lC GROWTH 
Free Press of Glencoe, IL I960 250 pp. 
Cr oss Reference : 1 7 

This book covers many aspects of the phenomenon of economic 
growth. The sixth chapter on Entrepreneurship and Economic 
Growth discuss various problems the developing nations tnlght 
face In establishing the right groups of entrepreneurs. 
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Campbell, Robert E. "The Prestige of Industries," JOURNAL OF 
APPLIED PSYCHOLOGY, February, I960 Vol. 44 No. I pp. 1-5 
Cross Reference : 7 

The repeat of a famous study to determine prestige 
hierarchy of Industries and the background of respondents as 
they rank Industries. The Scholar interested In occupational 
mobility and entrepreneurial choices will want to refer to 
this study. 



Baumhart, R. "E+hlcs and Catholic Buslness^nen," AMERICA 
January 6, - February 3, 1962 pp. 436-458, 589-591 



Taylor, Grady, W. "An Analysis of Certain Social and Psychological 
Factors Differentiating Successful from Unsuccessful Farm 
Families." RURAL SOCIOLOGY September, 1962 Vol. 2), No. 3 
pp. 303-315 

Cross Reference ; 7, !4 

A report of the author's Ph.D research. Analysis of Family 
Characteristics (Caucasian and Negro) shows family 
tradition and values are better Indicators than race or even 
Socio- Economic Status. 



Fuc J, Ithlel de Sola "The Head of the Company: Conception of Role 
and Identity.'* BEHAVIORAL SCIENCE. April, 1964 Vol. 9, No. 2 
pp. 147-155 

A Sociologist reports on role of company head, many of whom 
are small bus I nessf nen<^ many are former entr^/preneurs and In 
faml ly held firms. 



Blau, P.M. and Duncan, O.D. THE AMERICAN OCCUPATIONAL STRUCTURE, 
New York: John Wiley and Sons 1967. 

The most extensive empirical Investigation of occupational 
mobility. It dee's with factors affecting the distribution 
of people along the occupational status hierarchy. 
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8-11 Sadler, P.J, '^arry, B.A. "Organ i /at i ona I Characteristics ot 

Growing jntes/^ THE JOURNAL OF MANAGP-^ENT STUDIES 

May, 1%/ vol. 4 No. 2 pp. 204-219 
Cross Reference : I I 

A report of two Social Scientists investigating carofully 
the behavior and patterns of a small sample of oxpandfng 
small firms principally in the Printing Industry. 



8-12 Bruce, G.D.; Bonjean, CM.; and Williams, J. Allen Jr. *^Job 

Satisfaction A^ong Independent Business Men: A Corrective 
Study." SOCIOLOGY AND SX^AL RESEARCf^ April, 1968 
Vol. 52 pp. 195-204 



8-15 Sadler, P.J. and Barry, B.A. "Action Reserach in a Small Firm." 

THE JOURNAL OF MANAGEf^ENT STUDIES. October, 1968 Vol. 5 
No. 3 pp. 316-337 
Cross Reference : 10 

An extensive report of a lengthy (three years) Involvement 
of two Social Scientists Involved In working In close 
association with Senior Management of a printing firm. 
An analysis of organization and communications In a small 
but expanding company* This project was Initiated by previous 
work published In this Journal In 1967 and Is an outgrowth 
of the Tavistock Institute Program. 



8-14 Gould Leroy C. *'Ju.'enlle Entrepreneurs," AMERICAN JOURNAL OF 
SOCIOLOGY May, ?969 Vol. 74 p. 710. 



8-t5 Pollack, Irwin W. et al. "Social Class and tho Subjective Sense 
of Time/' ARCHIVES OF GENERAL PSYCHIATRY. July, 1969 
21:1-14 

Cross Reference ; 7 

Results of a study finding a clear relationship between 
socioeconomic class and subjective time sense. The potential 
of these findings have broad Implications in relation to 
"In+erclass conflict,'* and by derivation how entrepreneurs 
pjptrcelve time In relation to their organization. 
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8-16 Scanzonl, John H. OPPORTUNITY AND THE FAMILY. New York: Free Press 
(MacMillan), 1970 
Cross Reference ; 7 

The author examines the theory that the strength of cohesion 
derives 'n part fr occupational attainments. Nine hundred 
households surveyed and report as achievement values, 
authority relations, etc., reported. Contains a useful 
bibliography for Sociologists In this area of study. 



8-17 Mindenhart, David "The Entrepreneur's Use of Language." 

SOCIOLINGUISTICS IN CROSS-CULTURAL ANALYSIS Georgetown 
University 1972 pp. 57-66 



8-18 lanni, Francis A.J. A FAMILY BUSINESS. New York: Russell Sage 
Foundation, 1972, 198 pp. 

A comprehensive picture of an Italian- American crime family- 
Its business and social organization, roles and relationships, 
rules of conduct, and social control. 



8-19 WORK IN AMERICA Cambrl dg^, Massachusetts: the MIT Press, 1975 
Cross Reference ; II. 

Report of a Special Task Force to the Secretary of Health, 
Education, and Welfare. A discussion of the fundamental 
role work plays In ihe life of American adults, the problems 
currently being experienced In this country with dissatlsf I^fd 
workers. The report discusses work related problems and 
makes recommendations for large sci\\n reforms to alter the 
current situation. 
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SMALL BUSINESS START-UP 



9-1 Lasser Institute 'The J.K.) fW TO START AND 30\iD SUCCL'.SFUL 

BUSINESS, ucirchrr.ont , \^e^ York: American Rese«jr^'h Counci), 
1961 92 pp. 

A guide for finding the right path to ease the probleris 
in stdrttng a new bi^'Siness enterprise. Tc^pics covered jn^: 
choosing the bes1 form of business, obtaining finani.o :ind 
credit, record keeping, and buying a business. 



9-2 Ota, Leslie, and Rodgers, Nancy M. ed. "How to Establish and 

Operate Your Own Small Business: Thirty-Nine Varieties.'* 

business literature, April-June, 1962 pp» 35-40 
*Cro5S Reference: 10-21 

This Is an extensive annotated bibliography listing books 
treating the details of ,<jtart!ng and operating 39 different 
types of small businesses* 

Available from The Buslnes's Library, 34 Commerce Street, 
Newark, New Jersey 07102. 60 cents. 



9-3 Winter, Elmer L, YOUR FUTURE IN YOUR Om BUSINESS, New York: 

Richards Rosen Press, 1966 188 pp. 



9-4 Mapes, Glynn **Profs and Profits/* WALL STREET JOURNAL 

March 13, 1967 169:K 

More professors put campus fab theories to work fn tnefr 
own firms* 
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9-5 Allen, Louis L. STARTING AND SUCCEEDING IN YOUR OWN SVALL SUSINt^S 

^rjew York: Grosset & Dun lap, 1968 156 pp. 
Cross Reference : 10,13 

This book written as a serious handt)Ook for an Individual 
who -wishes to start his own small business. The chapters 
cover howtt";^ ra^se money, how to get customers, how to 
soloct products, how to manage, and the philosophy of a 
venture capitalist. 



# 

9-6 Roberts, E.B, and Wainer, H.A. "New Enterprises on Route I28,'* 

SCIENCE JOURNAL December, 1968^ 4:78-83 
Cr^oss Reference : 1 6 

A study of the young, technologically based companies In the 
irea surrounding Boston. This MIT study concerned those 
companies oegun by former MIT employees as well as those 
started by "technological entrepreneurs" from local research 
centers. 



9-7 Bernstein, Louis M. "Does Franchising Create a Secure Outlet for 

the Small Aspiring Entrepreneur?" JOURNAL OF RETAILING 
Winter, 1968-69 Vol. 44 pp. 21-38 



9-8 THE FRANCHISE GUIDE: AN ENCYCLOPEDIA OF FRANCHISE OPPORTUNITIES 

Princeton, New Jersey: Resource Pub Meat ions, Inc. 1969 
458 pp. 

Cross Reference ; 21 

This guide offers comprehensive and timely descriptions 
over 400 current franchise opportunities. The purpose Is to 
present the broadest possible spectrum of franchise enterprises 
to prospective franchises, the busIness-mlnded public and 
I students of the franchise method of distribution. 
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Metz, Robert FRANCHISING: HOW TO SELECT A BUSINESS OF YOUR OWN. 
New York: Hawthorne Books, inc. 1969 "^44 pp. 

Franchising, the kind of busiress arrangemeni that is 
J sweeping the country, is treated in depth, in this volume. 
The entire spectrum of franchising and ways to enter this 
field are laid out step by step. Dou^qned primarily for 
aspiring entrepreneurs investigai ing franchising as a 
means of business entry. 



Lament, Lawrence M. "Technology Transfer, Innovation, and 

Marketing in Science Oriented Spin-Off Firms: A Conceptual 
Model,'* Ph. D. dissertation. University of Michigan, 1969 
Cr oss Reference : I, 16, 18 

A study of technical company formation (between 1954 and 
1967) in the Ann Arbor area with particular emphasis on the 
nature of the entrepreneur himself and the resultant 
marketing effort and style, and related organizational 
efforts. 



Steff Ire, Vol new THE SMALL NEW BUSINESS. C PB 187 565. 

Available from Clearinghouse for Federal Scientific and 
Technical Information. Springfield, Virginia 1969 

Result of an CEO Grant to the author (in 1969) for "The 
development of some techniques for the facilitations of ^ 
small business success." Some review of behavioral 
characteristics, considerable emphasis on finance, and the 
proble*Tis of getting started. Includes 85 Item Bibliography. 



Hoef Jer, D.C. "Checklist for Start-Ups." ELECTRONIC NEWS, 
December 22, 1969* 



"Figure In the Puzzle/' NEWSWEEK December 29, 1969 
74:51 
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9-14 Serif, f/ed. BUSIf^ESf BUil.UING ICLAS FOR FRAfCHISES AND SMALL 
BUSINESS. New Vork: Pile* Industries, Inc. 1970 48 pp. 

This book s'ows how to issue successful news releases to 
the conmunlty press, how to cope with the constant problems 
of charity giving, and how to make friends for your business 
i n the community. 



9-15 Goodman, Sfevcn t. OUIDE TO 150 SOURCES OP PRANCf^ 1 S I :JG 

INf-ORMAT ION. Uunnel I en, fJew Jersey: Frdnchise I nformatiop 
Institufe, Education and Training Associates, P.O. Box 304-W7 
1970, 39 pp. 
Cross Reference : 21 

This guide Is of value to anyone see^'ing Information about 
the field of franchising. The listings and sources 
Include free and Inexpensive books, mac}azines, directories 
and pamphlets; consulting and advisory services; associations, 
and workshops and seminars in the franchising fields. 



'^-le David, Win lam NOT QUITE READY TO r IIRE, New York: Collier 
Books, 1970. 
Cross Reference: !0 

The second part of this book contains Ideas for new 
businesses which might be started by retired people. 



9*17 Cooper, Arnold C. "Incubator Organizations, Spin-Offs, and 
Technical Entrepreneurship." INDIANA ACADEMY OF THE 
SOCIAL SCIENCES PROCEEDINGS, 1969, April 1970 
Third Series Vol. IV; 26-35 
Cross Reference; 18 

This paper discusses the factors Influencing the birth of 
new, technologically-abased firms. Especially considered 
Is the Incubator organization, from which Individuals leave 
to begin a new f irfn. The research was based In* Palo Alto, 
California, and Involved Intensive Iniervlews with 30 
technical entrepreneurs and studies of about 250 new f'rms^ 



9-18 "Improving on '♦he General: Data Science Ventures, inc/' 
FORBES April 15, »970 105:78+ 
Cross Reference; II3 
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"How to 5i >rt and Operate a Small Business/' Massachusetts 

Institute of Technology Seminar for Young Alumni, May 19, 1970 
Pfj'iO Alto, Ca I ifornia 
Cross Reference: 10 



Cooper, Arnold C. "The Palo Alto Experience," INDUSTRIAL 
RESEARCH May, 1970 12:58-60 
Cross Reference : 1 6 

Concerned w*th the founding of new technologically based 
firms that are begun by entrepreneurs who leave existing 
firms In the Palo Alto area. Important are the established, 
or incubator organizations, and the roles they play in the 
beginning of smaller companies. 



Barry, James "Should You Start Your Own Business?" INDUSTRY WEEK 
June 29, 1970 pp. 22-28 

A hard hitting article by a knowledgeable consultant 
exploring human and business alternatives to starting one's 
own bu;>iness. 



Cooper, A.C. "Entrepreneurial Envl ronment/'' INDUSTRIAL RESEARCH 
MAGAZINE, September 1970. t2j74-76 
Cross Reference: !6 



Bennett K»W», "Dropouts Turn on New Profits." IRON AGE 
December 5, 1970 



DIbfe, Donald M.* UP YOUR OWN ORGAN i 7AT I ON . Entrepreneur Press 
Santa Clara, California, 1971 
Cross Reference ; I, 10 

A handbook for the employed, the unemployed, and the 

sei f-employpd on how to start and finance a new business. 

Includes an extensive t-bKography and sources of additional 

hiformatlon. 
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Delnan, ^'Pitfalls to Avoid in Starting Your Own BusIness/'^ 
AMERICAN LEGION MAGAZINE, February, 1971 90 No. 2 



Weinberg, "New Business Boom: Requiscat in Pace,'' DATAMATION 
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9-34 "How to Start and Finance a New Business," A cassette tape 

pTOgram, Santa Clara, California: The Entrepreneur Press, 
1973 
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Cross Reference: 14 



10-2 Donham, Paul and Day, John S. NEW ENTERPRISES AND SMALL BUSINESS 
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ADVANCED MANAGEMENT JOURNAL, January, .1966 pp. 27+ 
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The book is a manual for evaluating a business firm by fhe 
owner/manager. Subjects covered include: the starting crisis, 
the cash crisis, the leadership crisis, the finance crisis, 
and the manacjement-success i on crisis. 
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September, 1 967 
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vnth all the specific areas that a small businessman must 
become knowledgeable in. 
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London: British Broadcasting Corporation, 1968 150 pp. 
Cross Reference : 4, 9 

A short guide for developing a small business, especially 
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in Small Organizations," ADMINISTRATIVE SCIENCE QUARTERLY 
September, 1968 
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Th i rd Ed i t i on , C i nc i nnnt i : Sout h-Weivi orn Pub I i sh i tk] Company 
. 197 1 



A text designed fo covfj the broad scope of small business 
managernent' . AreL:s incMdeu are: environment of^ small 
enterprise, initiating a business, financial and administrative 
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WEEK, June 11, i972 Vol. 173 No. 1 pp. 44 
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Victory." MARQUETTE BUSINESS REVIEW. Winter, 1964 
Vol. 8 No. 4 
Cross Ref6 ence : 14 

Following a statistical demonstration of the eventual demise 
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13-44 "Money is There," FORBES December I, 1970 106:45-6 



13-45^^ Sinclear, Leroy-W., VENTURE CAP I TAL/ 1 97 ! New York: Techni- 
metrics, inc. 1971 



13-46 Rubel, Stanley M. .,nd Novotny, Edward G. ed . , HOW TO RAISE 
AND INVEST VENTURE CAPITAL, New York: Presidents' 
Publishing House, 197 1- 



3-47 , Kelley, Albert J. Campanelia, and McKrennan, VENTURE CAPITAL, 
A GUIDEBOOK FOR NEW ENTERPRISES. Chestnut Hill, 
Mass.: The Management Institute, Boston College 197 1 

The first 40 pages outline the specific steps of new 
enterprise formation. 



3-48 Goulden, Joseph C. THE MONEY GIVERS New York: Random House, 
1971 pp. 19-50 



13-49 Meyer, I. "Banking's Liaison Role with Venture Cap i ta I , " 
BURROUGHS CLEARING HOUSE, February, 1971 
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F'jucelt, "Mussel The '-^jndoe'^.ent cf Venture ('apital Investment 
Companies/' Master's Thesis, Massachusetts Institule 
of Technology, Cambridqe, Mass. February, 1971 
Cross Reference: I B 



13-^1 '*Thp f^unt for Capital - 230 Sources of Venture Capital," 
GENERATION, April, 1971 Vol. 3, No. 35-46 

The task of finding venture capital is not as difficult 
today as 11 was in 1970, but the obstacles still exist. 
Pointers on the ins and outs - and a list of more than 
200 possible venture capital sources - greatly improve the 
potent i a I batt i ng averages . 



13-57 "A View of the Venture Capital Industry," GENERATION April, 1971 
Vol . 5, No. 5 pp. 47-51 

An interview with Stanley M. Rubel on the present state 

of venture capital, the people Involved, and the directions 

venture capital is qolng. 



13-55 "Biggest Bank Bets More on High Risk," BUSINESS WEEK, May 22, 
1971 pp. 80-t 



13-54 Smith, R.H. "Venture Cap 1 ta I f or Ml nor 1 ty Pub I 1 shers?' 

PUBLISHERS WEEKLY April 5, 1971 199:35 
Cross Reference: 3 



13-55 Smith, R.H. "Another Chance for Publishing," CURRENT, May, 
1971 129:22-23 
Cross Reference: 3 



15-56 Hershman, A. "Dispassionate Venturer." DUNS June, 1971 
97:64+ 
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13-57 Harris, Billy Jackson MANA(3ERIAL PROCESSES OF VENTURE CAPITAL 
ORGANIZATION, Master Thes i s ,' Un i vers i ty of North . 
Carolina at Greensboro, June, 197 1 
Cross Reference: 18 



This paper centers on the development of a better 
understanding of the managerial processes of venture 
capital sources, including the search for and identification 
of Innovations and entrepreneurs. 



13-58 Kelley, Albert J. Campane I I a,. Frank B. McKierman, John SPECIAL 
REPORT ON VENTURE CAPITAL FOR NEW AND GROWING BUSINESSES 
Entrepreneur Press. 



13-59 Stewart, Milton D. "Venture Cap ita I inthe 70's," PRACTISING 
LAW INSTITUTE, 1972 



1*3-60 "Risk Capitalist Bids a Golden Adieu," BUS I NESS. WEEK, January 
22, 1972 pp. 17-18 



13-GI "France: More Willing to Venture Capital," BUSINESS WEEK, 

February 26, 1972 pp. 41 
Cross Reference: 4 

1-3-62 "Venture Capital - A Guidebood for New Enterprise," U.S. 
Government Printing Office, March, 1972 

A 134 page study by the Management Department at 

Boston College. For information, write: U.S. Government 

Printing Office, RE: Committee Print Number 75-292, 

Washington, D.C. 20416 
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Murray, T.J. "West Coast Swingers, DUNS May, 1972 99:37-40 



Dodge, Richard H. "Venture Capital: A Model for Decision 
Making," New York University, June, 1972 (Master's 
Thesis) 



Hoffman, Cary, "The Venture Capital Investment Process: A 
Particular Aspect of Regional Economic Development." 
Dissertation, University of Texas at Austin, August, 1972 
Cross Reference : I 7 

The purpose of this dissertation was two-fold: 
I) to exploit the venture capital investment process 
particularly the way investments are identified, evaluated, 
and structured; and 2) to examine the role of venture 
capital investment in the economic growth of underdeveloped 
reg ions . 



"More Capital Than Venture Deals," BUSINESS WEEK, December 9, 
1972 pp. 74-75 



"Opening Avenues for Venture Capital," NATION'S BUSINESS 
January, 1973 61 :8 



Angels of Risk," TIME March 26, 1973 101:84 



Meuller, R.K. "Venture Vogue: Boneyard or Bonanza?" 

COLUMBIA JOURNAL OF WORLD BUSINESS, Spring, 1973 8:78-82 
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"Adventure in Raising Venture Capital: Finding Backers for 
a New Maaarine/' BUSINESS WEEK, Apri ! I?-, 1975 
. pp. 92 



Brittain, John A. 'M ntergenerat iona I Detern i nants of Individual 
• Income/' THE AMEF^ICAN ECONOMIC REVIEW, May, 1973 
pp. 335-545 
Cross Reference : 8 

Research on the transmission of material wealth. 
The availability of venture capital affected by family 
wealth is examined as a research direction when consiuorin-j 
wealth transmission. Examples and reference of how family 
money is invested are included. 



Rubel, S.M. "SEC at Fault: the Decline and Fall of U.S. 

Depends on Venture Capital," COWERCIAL AND FINANCIAL 
CHRONICLE, May 10, 1973, Vol. 217 p. 1649 



Adams, Sam "What a Venture Capitalist Looks For/' MBA 
June/July, 1973 Vol. 7 No. 6 pp. 6-9 

Two venture capitalists giye some advice on how to get 
a seed-money man to part with some up-front financing. 



Geary, G. Stanton, "Why Seed Money is Scarce," MBA August- 
September, 1973 Vol. 7 pp.33 



Rubel, Stanley, GUIDE TO VENTURE CAPITAL SOURCES, 1972-1973, 
Chicago: Capital Publishing Corporation, 1973. 

An up-to-date list of 600 sources indexed by size 
and preferences. Contains a bibliography and is 
we II i .idexed . 



"Raising Capital for Small Business," BUSINESS WEEK, 
November 3, 1973, pp. 96-98. 
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INCLUDING FAILURES 



14-1 Chambers, Robert L. "How Not to Sell Your Company," HARVARD 

BUSINESS REVIEW, May-June, 1961 

Some specific suggestions as to how to avoid headaches 
when trying to sell a business. 



\t^-2 SMALL BUSINESS FAILURES: MANAGEMENT DEFECTS HELD LARGELY 

RESPONSIBLE. Select Committee on Small Business, 
United States Senate, 87th Congress, Second Session, 
June 25-27, 1962 

The transcript from the hearings concerning failures 
In small business. Experts from both industry and 
universities testified about various aspects of this 
• subject . 



14-3 Etcheson, Warren W. A STUDY OF BUSINESS TERMINATION. Seattle: 

University of Washington Bureau of Business Research, 
December, 1962 26 pp. 

This study is aimed at gaining a better understanding 
of the businesses that have terminated business since 
1957 In Washington State. The report finds what kinds 
of businesses terminated operations, how long did they 
live, what were their sales, and what were the reasons 
for their termination of failure. 



14-4 Rakstis, Ted J. "How to Fail In Business Without Really 

Trying," THE Kl WAN I S MAGAZ I NE February 1966 51: 41-44+ 
Cross Reference : 1 0 

The most common couses of business failure are not the 
many external factors, buf usually the Interior problems 
of poor management. This article summarizes some of the 
studies Into failures of small businesses. 



14-5 "Changing Fortunes in Arizona Business Firms 1953-65: ^n 

Analysis of Business Births, Deaths and Growth 33 
Trend Indicators of Arizon'a Economy," EMPLOYMENT 
SECURITY COMMISSIONS OF ARIZONA. Phoenix 1968 
Cross Reference : I 7 

A 67 page Statistical Analysis of considerable value to 
scholars of bus i ness b i rths and surv i va I . 



14-6 Davis, S. M. "Entrepreneurial Succession," ADMINISTRATIVE 

SCIENCE December, 1968 13: pp. 402-416 

This paper examines three patterns of entrepreneurial 
succession in private enterprise in developing countries. 



14-7 Blum, Marc Paul THE FAILING COMPANY DOCTRINE. An" unpub I ished 

PhD Thesis at Columbia University, 1969 ' 

This study is an outgrowth of the anti-trust laws 
[7egar,ding defense of mergers of competitors where one 
compa ny. in the merger is f a i I i ng . Th i s document is a 
valuable addition to the very small body of literature 
on enterprise failure. The bibliography is useful to 
scholars in this field. The author has also developed 
mode Is for a na I y z i ng i mped i ng f a i I ure . 



14-8 Udell » J.G. "Social and Economic Consequences of the Merger 

Movement in Wisconsin." Graduate School of Business, 
Un i vers i ty of VJi scons in. W i scons i n Economy Stud i es 
May, I969'No. 3 

A well done study of the social and economic consequences- 
of the acquisition of Wisconsin firms- by Wisconsin and 
out-of-state corporations. The study is, to a major 
extent, one of conglomerate acquisitions a nd . i nd i cates that 
the State of Wisconsin suffers, from this activity. 
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14-9 Burkhalter, Louis D, and Flaherty, Catherine L, IT'S ONLY 

MONEY New York: Car I tor Press, Inc. 1971 
Cross Reference : 9, 15 

The story of an SBIC Cedar Rao'cis, Iowa which 
relates the uos and dv^wns of i Venture Capital organization 
and its ultimate demise due to its failure In understanding 
the nature of its clientele. 



14-10 "The Failing Rate of Business," GENERATIC\, April, 1971 
Vol . 3 No. 4 30-35 
Cross Reference : 9, \2 

To teat a trend toward increased business failures, 
sufficient capitalization, managoment expertise, and 
honest answers to a set of business start-i^p questions 
can el imate some of the possible hazards. Those pre- 
cautions apply as much to the individual stepping into 
a franchise operation as to the entrepreneur. 



14-11 THE FAILURE RECORD THROUGH 1971 Published by Dun A Bradstreet, 
Inc. N.Y. 1972 

This is a comprehensive failure study by location, 
industry, age, size, and cause. Almost all the data is 
presented statistically, with various approaches 
and methods. 



14-12 Wayne, William HOW TO SUCCEED IN BUSINESS WHEN THE CHIPS 
ARE DOWN McGraw-Hill, New York. 1971 178 pp. 
Cross Reference : 16 

This book deals with everyday recurring problems of 
survival In business • relationships with banks, 
trimming overhead, the use of crodlt, relocating a 
company, choice of professional advisors. Insurance, 
labor unJons^ personnel, and taxes - showing how best 
to avoid the pitfalls that lead to bankruptcy 



14-13 Rutberg, Sidney TEN CEtlTS THE DOLLAR OJ THE BANKRUPTCY 
GAME New York: S?mon and Schuster, 1973 
Cross Reference: 12 
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BUSINESS FAILURES, Dun and Bradstreet, Inc. 
Weekly, wi' h comment and analysis.. 

MONTHLY BUSINESS FAILURES Dun and Bradstreet,. Inc. 
Number and liabilities in 39 business' lines. 

QUARTERLY ANALYSIS OF FAILURES Dun and Bradstreet, 
Detailed breakdown of failures by line. 
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I!)- 1 W'isnewsky, E. "Factors in Owner-'^'anagerrent [/eve I oprent /' 

ADVANCED mNAGLVt:NT Jcinu.iry, l%0 

The owner-fDanager of a onc-rr.^^n n.^naged firr riust be 
considered differently th<3n the m.^naqer of rriu 1 1 i-rrnin- 
agement level organization. This article considers how 
wealth is dependent on control, characteristics of the 
indeoendent nanaaer, personal factors affecting control, 
and the utilizing of previous owner-manager pollcios. 



T)-? Krentzmati, . , and Sanaros, J. "Can Gna I I Pusiness Utilize 

Cons.-ltants?" HARVARD bUSINLSS REVIEW, ^1ay-June, l%0 



1^-3 Krentzman, Harvey C, "Pioneering In Strengthening Small 

Business/" riARVARL) BUSINESS SCHOOL BULLETIN, July-Auqust, 
1965 Vol, ^9 No, 4 pp, 7-13 



f^igdon, Hal, •'Doctors for Snail Business," TfiE K I WAN IS 
MAGAZINE Jur.o, 1965 '>0: 59-40+ 

This article reports on the activities of SCORE 
(Servica ^orp5 or Retired Executives), where retired 
executives counsel ^all businessmen on a voluntary 
basis. This program has been developed by the Small 
Business Administration, 



15-5 White, L,T, "Management Assistance for Small Business," 

HARVARD BUSINESS REVIEW, August, 1965 
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Moon, Grant C. AN EVALUATION OF SELECTED MANAGEMENT ASPECTS 
OF THE SBA SCORE PROGRAM. Unpublished PhD Dissertation 
George Washington University, 1967 



15-7 McCarol, Jirri and Vozzara, Nicholas S. eds. ADVISING THE 

SMALL BUSINESS SOURCE BOOK PRACTISING LAW INSTITUTE, 
1970 489 pp. ■ 

Answers the question, how can counsel better perform 
his function of representing the small business, and 
discusses organization, governmental control, securities 
regulation, financing, and internal problems which affect 
the operation of a small business. 



15-8 Liles, Dr. P.R. "The Role of Outside Management Assistance 

in Small Companies," "unpublished PhD thesis. Harvard 
Business School , 1970 



15-9 Deeks, J.S. "The Owner-Managers: Some Training Perspective," 

INDUSTRIAL AND. COMMERCI AL TRAINING, J une-Ju 1 y-August, 1970 
pp. 265-69 - 326-30 - 386-91 



15-10 McCoy, Palmer WORKING WITH THE SMALL BUSINESSMAN University 
of Wisconsin Extension, Madison, 1972 

A description of original research and later methods 
and results in utilizing the University of Wisconsin 
Extension process with small business in Columbia 
County, Wisconsin over an 8-year . period , ' 



15-11 Cavanough, Tom "Giving Small Business a Hand," SKY, (Delta 
Air Lines) Ju I y , 1 973 Vo I . 2 No. 7 pp. 12-13 

The new SBI (Small Business Institute) is described, 
program entails college students working as consultants 
in companies which have borrowed from SBA 
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INNOVATION TECHNOLOGY R&D 



NOTE: The scholar is invited to carefully revievj the sections on 

technology, technology transfer, and technologica I change 
"in the Business Periodicai Index for add i t i ona I ■ c i tat i ons 
'See item 21-34. 



16-1 Burns, Tom and Stalker, G.M. THE MANAGEMENT OF INNOVATION 

London: Tavistock Publications 1961 266 pp. 
Cross Reference: 18 

Based on the studies of twenty-concerns, this book 
is about the attempts of industry to exploit new 
scientific information. The book attempts to relate 
the outside innovation with the management thai* must 
arise to organize a firm. A model is presented, showing 
management organi zatlon. in such a dynamic situation. 



16-2 Rogers, Everett M. DIFFUSION OF INNOVATIONS The Free Press 

of Glencoe, New York, N,Y. 1962 



16-3 Buddenhagen, F.L. ^'Internal Entrepreneurshi p as a Corporate 

.Strategy for New Product Development." Unpublished 
Master^s Thesis, MJ.T. Sloan School of Management 
1962 



16-4 [Mansfield, Edwin "Entry, Gibrat^s Law, Innovation, and the 

Growth of Firms," AMERICAN ECONOMIC REVIEW December, 
■ 1962 52: 1023-1051 

A preliminary econometric study of some of the various 
factors which influence the birth, growth, and death of 
firms. Included are determinants of rates of entry and 
exit, the process of firm growth, and the role of 
innovation in the growth of firms. 
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Henke, Russel EFFECTIVE RESEARCH' AND DEVELOPMENT FOR THE 

SMALLER COMPANY. Houston, Texas, Gulf Publishina Co. 
1965 ' . ^ . 



Schon, D. '^Chainplons for Radical New Invention/' HARVARD BUSINESS 
REVIEW March-Apr i I, 1963 
Cross Reference: I 



Smith, Spencer M., Jr., and Borke, Michael '^Performance and 
Potential of Sma I I Business in R & D Industries in 
Maryland and Metropolitan V/ashington, D.C/' 
Small Business Administration, University of Maryland 
College Park, MD. May, 1963 
Cross Reference: II 



Gardner, John W. SELF-RENEWAL: THE INDIVIDUAL AND THE 
INNOVATIVE SOCIETY. New York: Harper & Row, 1964 



Cooper, Arnold C. ''R & D is More Efficient in Small Companies,'^ 
HARVARD BUSINESS REVIEW May-June, 1964 42:75-83 

From a study of the efficiency of research and development, 
the author concludes that small companies get more results 
per dollar of expenditure. Many possible vari'ables are 
considered, but the data shows that the environment 
and organization of a small business gives it a natural 
advantage for research and development. 



Shapero, A. Howeli, Richard P. and Tombaugh, James R. 

AN EXPLORATORY STUDY OF THE STRUCTURE AND DYNAMICS 

OF THE R & D INDUSTRY. ' Stanford Research Institute, Menio 

Park, California, June, 1964 
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Piatt, J.R. "Strong Inference." SCIENCE, October k, l^r4 
146:347-53 



With particular reference to the sciences, the author 
suggests that certain systematic methods of scientific^ 
thinking may "produce r-uch more rapid progress than 
others. 



Iu-I2 Kneiler, George F. :l ART AND SCIENCE OF CRlATIViTY New York: 
Holt, Rlneharr and Winston, 1965 lOl- pp. 

This book is intended as a short summary of the present 
knowledge about creativity. The problem of how creativity 
in education can be nourished Is considered, as are the 
authors personal viewpoints on the cultlvallon of creativity. 



I6>-I5 Walner> Herbert A. "The Spin-Off of Technology from Government 
Sponsored Research Laboratories/' Master's Thesis, 
Lincoln Laboratory, Massachusetl s Institute of Technology 
1965 



16-14 Argyrls, Chris ORGAN I ZAT I ON AND INNOVATION Homewood, lllino''., 
trwJn and Dorsey, 1965 274 pp. 
Cross Reference : 7 

This book has two objectives: I) to present how varying 
interpersonal competence affects a manager's and his 
organ i ?at ions' s Innovativeness, willingness, to take 
risks, and effectiveness at problem solving; and 2) 
present new categories with which to observe Interpersonal 
competence. Chapter VI offers a model of relationships 
between interpersonal competence, internal organization, 
environment and Innovation. 



I6tI5 Teplltz, P. "Spin-Off Enterprises from a Large Government 

Sponsored Laboratory," Master's Thesis, Massachusetts 
Institute of Technology, 1965 
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16-16 Bond, Floyd A., ed . TECHNOLOG I CAL CHANGE AND ECONOMIC GROWTH. 

Ann Arbor: University of Mfchigan, 1965 • 59 pp. 

This voiurne presents the main papers given at the third 
conference on the industrial development of the Midwest, 
sponsored by the Committee on Institutional Cooperation. 
The aim of the papers v/as the management of research and 
deve I opment , techno I og i ca f change, and i nnovar ion . 



16-17 ''Trade Secrets; The Technical ten in Legal Land/' CHEMICAL 
AND ENGINEERING NEWS, January 18, 1965 pp. 80-94 

The confusion surrounding a chemical engineer v.'ho 
accepts a new job offer, and has his former employer 
sue the nev/ employer concerning secret information that the 
chemist can use in his new employment. An excellent 
example of the moral, ethical, and legal confusion that 
can result when a technical man changes companies. " 



16-18 Mahar, James F. and Coddington, Dean C. "Academic Spinoffs/^ 
INDUSTRIAL RESEARCH, APRIL, 1965 7:52-71 
Cross Reference : 9 

This article aii-empts to identify the conditions that - 
lead scientists to spin-off from universities to form 
firms- of their own. As un i vers i t i es gather key scientists 
and perform complex research, they are quickly becoming 
parent organizations which find new firms spinning-off 
from them. 



16-19 Roberts, Edward B. MARKET/NG AND ENGINEERING STRATEGIES FOR 
INNING R&D CONTRACTS. Presented at the Fourth Annual 
Management Confer?/nce for Marketing in the Defense I n- 
■ dustries. May 37, 1965 
Cross Refereno 3: I 8 

y 

The awar^ng of R & D contracts is not just company 
• proposal and government proposal evaluation, but -it is 
also a great deal of person-to-person technical and 
information exchange and trust. This is shown by looking 
at both government and industry. 
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Gray, H.M. "Technological Dei'erminism as a Defense for Monopoly. 
QUARTERLY REVIEW OF ECONOMICS AND BUSINESS, Fall, 1965 
5:23-31 

'A paper presented before the Senate Subcommittee on 
Antitrust and Monopoly arguing that the doctrine of 
technologica r determi nism must be rejected, since tech- 
nological development Is a social. Institutional process 
susceptible of variation to mee"^ human needs and values. 



THE STRUCTURE AND DYNAMICS Of THE DEFENSE R&D INDUSTRY: 

THE. LOS ANGELES AND ROSTON COMPLEXES. Stanford Research 
Institute, Menio ParK, California,, November, 1965 



Welner, Myron, ed . MODERNIZATION: THE DYNAMICS OF GROWTH 
New York: Basic Books, Inc. 1966 347 pp. 

This book represents the efforts of twenty-five scholars 
to present their reflections on how modern i zati on .occurs 
and how It can be accelerated. The articles include ^'The 
Impulse to Modernization" by D.C. McClelland (p 28) and 
"The Modernization of Entrepreneursh I p" by A. Gerschenkron 
(p, 246) 



Fitzgerald, C.T. ORGANIZING FOR NEW PRODUCT EVOLUTION IN SMALL, 
TECHNICALLY-BASED MAN'JFACTURI NG COMPANIES. Cambridge: . 
MIT Press, 1966 



Draheim, Kirk, Howell, Richard P., and Shapero, Albert THE 
DEVELOPMENT OF A POTENTIAL DEFENSE R&D COMPLEX: 
A study of MI nneapo I I s-St . Paul. MenIo Park: Stanford 
Research Institute, July, 1966 188 pp. 
Cross Reference : 9 ■ 

Completed under ' contract from the Department ;of Defense, 
the study aimed to Increase the knowledge of the structure 
and dynamics of the defense R & D Industry In the United 
States. In considering the development of the Twin Cities 
defense R&D Industry, the study examines the roles of 
the financial community, the SBA, entrepreneurs, and 
local universities. 
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16-25 Cooper, A.C: "Small Companies Can Pioneer Mew Products/' 

HARVARD BUSINESS REVIEW September-October, 1966 4^1:162- 
.179 . . 

Cross Reference : 10 

The concern of the article is with small companies and. 
hov they can participate irrihe "research revolution" 
despite certain problems which arise because of their 
size. This analysis provides I) a basis for' judging 
the extent to which major p'^oblems mighi' be barriers to 
al! small companies, and 2) considers ways in which 
these can be overcome or minimized. 



1-6-25 Shapero, A.., Kendall O. Moll, Hemmes, Robert A, Howell, Richard P. 

THE ROLE OF THE UNIVERSITY IN DEFENSE R & D. Stanford 
Research Institute, Menio Park, Cal.ifornia, December, 1966 



16-27 Oiken, H. "Spin-Offs: A Business Pay-Off" CALIFORNIA 
fMNAGEMENT REVIEW Winter, 1966 9:17-23 

How can an industrial concern find and put to use the 
enormous stockpile of data from the government's research; 
and development programs? 



16-28 De Simone, Daniel V. ed. "Technological Innovation: Its 

Env i ronment and Management , " U.S. Department of Commerce , 
January, 1967 

A report of the Panel on Invention and Innovation 
considering the three factors, taxation, finance, and 
competition. The panels conclusions Included one which 
recommended no changes in laws regarding these three areas. 
However , spec i f i c recommendations ai'e. made for improving 
the environment for invention and innovation. 



122 



Wright, R.A. "Key to Innovation: Loosening Reins on the 

Backyard Inventor," THE NEW YORK TIMES, May 14, 1967 



A great deal of the wealth of th.s nation, so closely 
tied to technology, has stemmed from tne efforts of 
i nd i V i dua I i nventors . 



Knight, Kenneth E. "A Descriptive Model of the Intra-Firm 
Innovation Process," THE JOURNAL OF BUSINESS 
October, 1967 Vol. 40 No. 4 pp. .478-496 

A description of innovation in organization with some 
reference to innovation fall-out. One of seven articles of 
a section of this Journal dedicated to this topic. An 
excellent bibliography follows. 



Macy, Bruce.; Bednar, James M.; and Roberts, Robert E. 

"Impact of Science and Technology on Regional Development," 
Midwest Research Institute, Superintendent of Documents, 
U.S. Government Printing Office, Washington, D.C. 
December, 1967 

Bi b I iography i nc I uded . 



Coady, M.R. "Spin-Off Companies: Their Beginnings and 
Impact," ELECTRONIC NEWS, April 29, 1968 



Roberts, Edward B. "A Basic Study of Innovators: How fo 

Keep and Capitalize on their Talents," RESEARCH MAN- 
AGEMENT July, 1968 11:249-266 

This paper attempts to further the understanding of the 
personally based technical innovation process. A better 
knowledge of the entrepreneur and the related innovation 
process might help corporate and economic growth. 



Roberts, E.B. "Entrepreneurshi p and Technology," RESEARCH 
MANAGEMENT, July, 1968 11:249-266 . 
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16-35 Rusk in, A.M. ''Assessing Technological Ventures for Bank Loan/' 
FINANCIAL ANALYST JOURNAL, September-October, 1968 
Cross Reference: 12 



16-36 Lopes, J.L. "Science for Man: i he Development Gap." 

BULLETIN OF THE ATOMIC SCIENTISTS. December, 1968 M-17 pp 

As political, economic, and social i nstrurnen'ts, science 
and . techno t ogy . are obviously universal only within the 
reduced universe of the rich and advanced nations. This 
article presents the necessity for international scientific 
exchange and the need for different views by scientists 
in the advanced countries. 



16-37 Allison, D. ed . THE R&D GAME, MIT Press, Cambridge, 1969 



16-38 THE INNOVATORS, Princeton, New Jersey, Dow Jones Books, 1969 
MO pp. 

How today's inventors sl\ape your life tomorrow. 



16-39 Moore, A.D. INVENTION, DISCOVERY, AND CREATIVITY. Garden 
City N.Y. Doubleday and Co., Inc. 1969, 172 pp. 

While mostly about inventing/ there are some parts 
which explain how development of croati\'e talents can 
aid in discovery of new pi"ocesses. Also included is 
a chapter on what creative people are like. 



16-40 Rosenbloom, Richard S. , and Marr is, Robrn, eds. SOCIAL 

INNOVATION IN THE CITY - NEW ENTERPRISES FOR COMMUNITY 
DEVELOPMENT, Harvard University Press, Cambr i dge, Mass.," 1969 
Cross Reference: .8 
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16-41 Susbauer, Jeffrey C. "The Technical Company Formation 

Process: A Particular Aspect of Entrepreneursh I p , " 
PhD dissertation University of Texas, Austin, I9C9 
Cross Reference : 9 

Applying the methodology developed by researchers at 
Stanford Research Institute, the author Investigated 
and reported +he high technology base and growth of Austin, 
Texas. Thi 'Family Treo' or 'begat' charts are most 
revealing and the bibliography most helpful. 



16-42 Thompson, Victor A. BUREAUCRACY AND INNOVATION Alabama: 
University of Alabama Press, 1969 



16-43 Doctors, S. FACTORS IN TECHNOLOGY TRANSFER, M.l.T. Press, 
1969 



16-44 "New Business: Innovative Technology, Managemen/ and Capital," 
Preceedings of the Boston College Management Seminar, 
May 22-23, 1969 
Cross Reference : 9, 13 

The proceedings from a conference which examined 
diversified opinions o* the state of the technological 
art, looking at the ing/edients of success and failure, and 
and examination of elements of the technological man- 
agement process, from the lawyer to the financier to the 
entrepreneur. 



16-45 Peters, Donald H. and Roberts, Edward B. "Unutilized Ideas 
in University Laboratories." ACADEMY OF MANAGEMENT 
JOURNAL June, 1969 pp. 179-191 

From a questionnaire study of the M.l.T. laboratories, 
the authors report on the numerous consumer and industrial 
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Cross Reference: 12 



19-9 LONG-RANGE PLANNING FOR SMALL BUSINESS. Small Business 

Admi ni strati on, 1964 
Cross Reference: 10 



19-10 Krentzman, H.C. MANAGING FOR PROFITS Washington: Small 
Business Administration, 1968 
Cross Reference: I 0 

This book offers both basic theory and day-to-day 
business practices to assist the chief executive of 
a sma I I busi ness f I rm. 



19-11 "X Y Z Investment Company/' Report by actual operators. 

Washington D.C.: Small Business Administration, 1969 
Cross Reference : 3 

A prototype for big business Involvement In assisting 
minority enterprises on a profit-making basis. (Minority 
. Enterprise Small Business Investment Corporation,' MESBIC) 



19-12 SBA ECONOMIC REVIEW, Small Busi ness Admi ni stratlon, Washington, 
D.C. Annual Issue, 1970 Vol. 3 No. 2 

Included in this annual publication are "Looking 
Toward the Year 2000" and "Economic Outlook for Small 
Business, 1970-1976." , 



19-13 COST ACCOUNTING FOR SMALL MANUFACTURES, Washington, D.C.: Small 
Business Administration, 1972 168 pp. 
Cross Reference: 12 
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Schabacker, Joseph, STRENGTHEN hNG SMALL BUSINESS MANAGEMENT, 
SmB I I Bus i ness Admi n i strat Ion~, 1972 
Cross Reference : 10 

The edited papers ot the late Mr. L. T. Whi te/ former 
Vice President and Director of Research and Education 
for Ci-ties Service Petroleum Company. Very readable 
dnd sensible advice about marketing and management 
for the small business. 



VENTURE CAPITAL, Small Business Administration 
Crosb Reference : I 3 

The SBA publishes on a quarterly basis a complete 
listing of SBIC's listing name, address, and size 
category. Write: SBA Investment Divisions; 1441 L. 
Street, N.W. Washington, D.C. 20416 



SMALL BUSINESS BIBLIOGRAPHIES Small Business Administration 
■ Cross Reference : 2 I 

The Small Business Administration publishes a. series 
of small business bibliographies on particular areas, 
such as retailing, pet shops, etc. Available from 
I oca I SBA off ices . 



Management Research Summaries (MRS). Small Business 
Admi n i strat i on, Washington, D'.C. Pfease refer 
to entry 21-44 (pg. 172) 

MRS are four page summaries of extensive studies. 
They were generally conducted by universities under 
SBA grants in the states mentioned in the title of 
, the summaries. These summaries are no longer 
available from the district offices of the Small 
Business Administration. However, many libraries 
and small businesses may maintain collections of 
these summaries. 

A set of the comp J ete stud i es is available for 
reference at each district SBA office and at the 
various Depository Libraries in each state. 
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CCMOOL^, COMIlJUlNb PROGF^AMS AND SOURCES 



/O-l Vesper, KJi,^ ^'Venture Initiation Courses in U,S, [>usine53 

^.rhools/' ACADEMY OF MANAGLMtNl JOURNAL, Decerr^bor, 197! 

Cross Reference: 9 



20-? Success Motivation Institute, Waco, Texc'js 

The story of this company's founder, F^aul J, Meyer, is 
certainly that of an entrepreneur, with the personality 
and actions which typify this subject. In addition, the 
company distributes several training anu individual 
development programs which might be of interest to the 
sma I I busi nessman. 



20-^ The Entrepreneur Press, Mission Station, Drawer 2759 

Santa Clara, CA 950!:^ 

This organization, in addition to the book and tape 
cassettes mentioned earlier in this guide, conducts 
seminars throughout the country on starting and 
financing your own business and ts preparing an 
extensive voljr:»e on 21 different ways to market 
and/or distribute the prc^ducts or services of new 
enterpr ! ses. 



20-4 Periodicals - Newspapers 

These are numerous periodicals and newspapers, available at local 
libraries, of particular interest to the entrepreneur and 
small businessmen and there are several which regularly 
run Items of special interest to the entrepreneur. Swie of 
these which are of particular value are: 

MIDWEST INDUSTRY 

ARIZONA BUSINESS 

INVESTOR 

NEWSLETTER OF THE NATIONAL SMALL BUSINESS ASSOCIATION 
SBANE NEWSLETTER 

JOURNAL OF SMALL BUSINESS MANAGEMENT 
^ THE SMALLER MANUFACTURER 
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MANDATE - Publ icai ion of fhe Uaiional Federation of 
Independent businessmen. Also :i ^>,jrj.:i>^n 
version published by CTtb. 

BLACK ENTERPRISE DIGEST 

BLACK ENTERPRISE 

SMALL BUSINESS NEWSLLTTLR - published by McDonnell 
Doug las 

INTERCOM - published by Independent Businessman's 
Association of Wisconsin 

THE FINANCIAL POST - a weekly financial newspaper from 
Canada that regularly publishes a column on 
"Running Your Own Business." 

WALL STREET J ;JRNAL 

TIME MAGAZINE - periodically publishes a column called 
the "Entrepreneur". 



20-5 Business Simulation Games 

The following games are noted because of their relevance to 

new and/or small business. Learning theory has not advanced 

to the place where we can clearly discern which are more or 

less helpful, so each user of these games will need to 

experiment with the methods and results to ascertain which 

are better for his or her purpose. A ccfnpendlum of available 

simulation games can be obtained from Gale Research. See item 21-14. 

MANTRAP 

Mana gement Tra i ning P^rogrcim 

ThTs small business simulation game was developed by a Small 
Business Administration grant at the University of Houston: 
Center for Research in Business and Economics, College of 
Business Administration, 1961. It comes in two versions, 
a computerized version and a hand scored version. Both have 
been used by the compiler and found to be good and helpful, 
especially with small business managers and participants. 
Set-up of the game takes a little time, but extensive play 
can be concluded in one long evening or taken over several 
meetings. 

LOW BIDDER 

The Game of Stategy 

This game Induces the competing players to bid for a variety 
of construction jobs . . . carefi'l management strategists 
are rewarded, non-planner, lose. Available from ENTELEK, INC. 
42 Pleasant, Newburg Port, MA 0I95C. 
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VENTURE 

This is a managernent skills and learning game and not 
particularly a game for new enterprisers. It is hand 
scored and can be played in a classroom setting. It 15 
a decision-making game calling for reflection and choice 
among competing alternatives. Available from Procter 
and Gamble Company, Public Relations Department, Post 
Office Box 599, Cincinnati, OH 45201. 

3?^ Company has an entire shelf of adult, business oriented 
games with a variety of learning possibilities. A current 
listing of available games can be obtained from 3M and the 
games are available at most department and bookstores. 



20-G F I LMS 

A very useful learning technique is the use of films and 
audio-visual items and business simulation games. 

There are very few films which are know to the compilers 
as new venture oriented, and we%e listed them below. We 
do ask users of this guide to refer ^other* films (16, 8 or 35 
mm.) to us for inclusion in future editions of this Guide. 

THE PROMOTOR 

A film staring Alec Guiness produced in 1952 by J. Arthur 
Rank Organisation which portrays in a human and humorous 
fashion the rise from humble beginnings the success story 
of a Londoner, as he developes his own enterprises. This 
film has been used in classes on venture initiation with 
good results. Ninety minutes - and was formerly available 
in 16 mm. for about $50*00 for showing In a non-profit setting. 

MAINSTREET 

Produced by Dun and Bradstreet mainly to sell their credit 
reporting services, but in low key. Story line shows a 
person who walks "Into various commercial enterprises in a 
'typical' community c»nd points out certain small business 
management techniques^ and relates them to success or failure. 
A nice film to show to Service Clubs and High School classes 
and, perhaps, beginning courses on business. 

The above two films are currently unavailable, but efforts to 
obtain a rentable copy a"re underway. Write to us for further 
Information after January/1974. 

THE MAN IN THE GREY FLANNEL SUIT 

ThI s 1956 f i Im by 20th Century Fox featured Gregory Peck 
as a rising young executive. However, the setting took place 
with an 'older* person, the founder of the companv, played by 
Freredic March, who now seeks a replacement. Some major 
point on entrepreneurshl p are well portrayed in this fi?m. 
Q Available from Films, Inc. 4420 Oakton Street, Skokfe, III. 60076. 

(I6mrr.., 152 minutes) ($35.00) 



MAMAGLMENT TRAINING FILMS 



The following rnanagerrient training f i Iris prcjjcod for tho 
Small Business Administration are now avaiij'.'le for sale 
or rental from the: - 

National Aud iovisua I Center 
National Archives bidg. 
Washington, H.C. ?04Cr: 

THL ADVERTISING QUESTION (13 min. bO sec, r.d , color/ 
16 mm* ) 

Designed to correct sonr.e of the misconceptions and 
change some of the attitudes which many small 
businessmen display toward advertising. It begins 
with the introduction of a new small businessman crjout 
to open a drug store. He hopes to get by without much 
advertising other than point-of-sale advertising, which 
he does support. A newspaper owner raises the qu^jstion, 
"How are you ^Joing to get customers Into the store?" 
The values and techniques of advertising are developed 
In a discussion between the druggist and the newspaper 
owner, and some business examples are shown to emphasize 
pertinent points. 

ANYTHING IS POSSIBLE—WITH TRAiNING (13 I/? min., sd., color, 
16 mm . ) 

Examples of successful employee training in a telephone 
^answering service, a boat yard, and a newspaper office 
convince a woman planning to open a r^steurant that 
employee training is essential to business success. 

BURGLARY IS YOUR BUSINESS (15 min., sd., color, 16 mm.) 

Through an investigation by a police department detective 
following a burglary at a home furnishings/appliance 
store and the detective^s conversation with the store 
owners, the film points out security measures which retailers 
should take to prevent burglaries. 

THE CALENDAR GAME (13 1/2 min., sd., color, 16 mm.) 

Emphasizes the need for advertising planning and budget- 
ing by small retail and service busines5^es. The film 
begins in the office of the owner of a drycleaning shop. 
The cleaning shop proprietor points out to a business 
friend that he aims his promotions to reach, at specific 
times, customers who are most likely to be ready for his 
service and explains his method of choosing media and 
directing his advertising. In a friendly give-and-take 
discussion, the two touch upon budgeting, timing, choice 
of media, and pli^ns for specific promotions. 

O 
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THE FOLLOW UP (13 min,, sd,, color, 16 mm.) 

Illustrates the value of following up on advertisements 
and promotions. Action takes place in an appliance 
sales/repair shop owned by two partners, Sam and Roger. 
When the story opens, Sam isn^t much impressed with 
Roger's strong belief in a follow-up as a way to develop 
additional business and as a guide to future promotions. 
Further discussion between the two, together wi•^h 
illustrations of following up on a radio commercial, 
soliciting customers' reactions to store layouts and 
point-of-sale ads, and getting business associates' 
opinions of ads used or planned bring out many of the 
factors to consider in advertising/sales promotion follow-up. 

THE INSIDE STORY (15 min,, sd., color, 16 mm,) 

. Through conversations and activities of Sam Mattison, 
owner of a small manufacturing plant, and his security 
man, Vince Clark, the film illustrates steps which can 
be taken to lim?t or prevent pilferage by plant employees. 
Though Sam is vehement about not wanting to suspect any 
of his employees, facts reveal that an old, trusted 
employee had been pilfering tor years, 

IT CAN HAPPEN TO YOU (15 min,, sd., color, 16 mm,) 

Outlines the experience of Jack Norton, a hardware store 
owner, in cooperating with a police lieute;'3nt to get 
facts about a pilferage problem. The police lieutenant 
points out situations and procedures which encourage 
pilferage and shows how to remedy these matters. 

IT'S YOUR MOVE (13 min,, sd., color, 16 mm,) 

Designed to inform small busine'ss owners faced with 
relocation problems because of urban renewal about 
help available through SBA and Urban Rer.ewal Offices 
and to motivate them to take positive steps if they 
wish to relocate. 

THE LANGUAGE OF BUSINESS (14 min., 50 sec, sd., color, 16 mm,) 

The story line is drawn from the dramatic situation of 
a fairly successful small businessman. Jack, who is 
pondering a big decision: Shocid he play* it safe, going 
along as he's now v)oln<j wi'^vi his radio/TV retail and service 
shop, or should he take the risk of opening a second store 
In a new shopping center. Faced with making this decision,. 
Jack looks to his records for help but finds them confusing. 
His Inability to Interpret the facts and Inf ol^rinat ion 
frustrates hi'm to the point of making a late-n-lght call for 
Iielp to Tom, his accountant. 
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Together, they analyze the records. Tom points out problems 
and areas of adjustment in Jack^s operation. He draws upon 
his experience with other businessmen to illustrate danger 
areas. Bit by bit, a new respect for records develops in 
Jack as he realizes their value in managing his business. 

THE MAN OR WOMAN FOR THE JOB (M min., sd., color, 16 mm.) 

Points out the importance of effective employee recruitment 
and selection procedures through the experiences of a small 
print shop owner who learned the hard way that such procedures 
are necessary. Brief vignettes of other types of business 
reflect various sources of employees. 

A STEP IN THE RIGHT DIRECTION (13 min., sd., color, 16 mm.) 

Through discussions between Ralph Brown and Harry Newman 
(two clothing store owners) and flashbacks to pertinent 
problem situations, dramatizes the importance of merchandise 
control in retail stores and Illustrates some control 
procedures and techniques. 



20-7 Small Business Associations 

There are several national organizations which have as 
their main, purpose to lobby for better legislation or changes 
in administrative practices to Improve the prospects or 
prosperity of small business. 

NSB (National Small Business Association) 
• 501 - 1225 !9th Street, N.W., Washington, D.C. 20036 
Mr. John E. Lewis, Executive Vice-President 
This organization has about 40,000 members who pay dues. 
There is an experienced Washington, D.C. staff which then lobbies 
for small business bills, etc. The newsletter Is particularly 
good. 

NFIB (National Federation of Independent Business) 
150 West 20th Avenue, San Mateo, CA 94402 
Mr. Wilson Johnson, President 

This organization has almost 358,000 members throughout the 
U.S.A. and probably Is a good statistical representation of all 
smaller business in rhe U.S. This organizdtlon publishes a 
regular periodical called MANDATE which espouses some current 
Federal problem or pending legislation. Attached Is a coupon 
fo:' members to respond and to vote on certain Issues and return 
the "^allots to NFIB headquarters. These are then tabulated and 
reports sent to Congressmen based upon the voting pattern 
for their particular district. The Federation also maintain a 
Washington, D.C. office for lobbying and to ensure a follow-up 
of the MANDATE voting results; 



152 



JO I NT EFFORT . , ' 

This is a newly formed confederaf ion of th'e three regional 
group mentioned above to foster better recognition" in . 
Washington, D.C. of • sma I I- business and its problems. 
This organization makes an annual presentation to key 
Congressmen and Senators and Admin istratlon officials during 
Na'^'ional Small Business Vv'eek in May of each year. This ' 
organization attempts to harnass the independent businessman 
himseif to make the trip and make the presentation rather . . 

than" send money to hire a professional lobbyist to do the 
job for him. 

Those i nterested in this Effort should write 'to Mr. Lewis 
Shattuck, Execut i ve D i rector , SBANE ( Sma 1 I er , Bu s i ness 
Association of New England), 69 Hickory Drive, Waltham, MA 02154. 

There are numerous Trade Assocations at the National (and 
State) level which perform yarious tasks of lobbying and supplying 
witnesses for committee. hear fngs in Washington, D.C. There 
probably is no business in America which would not find a 
welcome to a trade association to represent his interests. 
However, these Trade or Industry assocations represent the 
particular interests of a select group of companies and 
industries rather than the more general interests noted in the 
first three. 

In addition, there are. numerous organizations composed primarily 
of independent owner/manager small businessmen. Most of 
these organizations are local in character, but a few of 
them are regional or national in character. The following 
in a list of organizations known to the compilers and who have 
replied to questionnaires as to membership, costs, etc. 
Those not responding to requests for information are presumed 
as no longer in existence. 

Peop I e ■ i nterested in small bus-iness progress and how the 
independent businessman learns to sharpen hjs managements 
skills, find that there are some common patterns among the'se A 
successful organizations. Basically these organizations are 
viable because the independent businessmen counsel with each 
other, especially those they trust and with whom they can 
identify as a fellow entrepreneur. The members as a rule 
do not respond well to professional speakers, especially those 
who have never owned and operated their own independent business, 
especially prof essor i a I ■ types . 

Reg i ona I Groups : 

> 

INDEPENDENT BUSINESS ASSOCIATION OF WISCONSIN (IBA-W) 
999 West Armour Avenue ■ 
Milwaukee, W! 53221 



COUNCIL OF SMALLER ENTERPRISES OF THE GREATER CLEVELAND 

GROWTH ASSOClAnON CMr. K. Michael Benz, Executive Di rector) 
690 Union Commerce BIdg. 
Cleveland, Ohio 44 II 5 

SMALLER MANUFACTURERS COUNCIL (SI^C), (Mr. Leo McDonough, Executive Vice Pres.^" 
Chamber of Commerce BIdg. 
Pittsburgh, Pennsylvania 15219 

SMALLER BUSINESS ASSOCIATION' OF NEW ENGLAND, INC. (SBANE) 
(Mr. Lewis Shattuck, Executive Director) 
69 Hickory Drive 

Waltham, Massachusetts 02154 - , " ■ 

COUNCIL OF INDEPENDENT MANAGERS - SOCIETY FOR THE ADVANCEMENT OF 
MANAGEMENT, (CI M- SAM) . * . 

-. 8147 Jackson Park Blvd. 
Milwaukee, Wisconsin 53213 

Three chapters now organized - Milwaukee (chapter number one in continuous 
operation since 1959), and recently organized chapters in Minneapolis and 
Madison, Wl . For more information contact Mr. Wm. Tetzlaff, Executive 
Secretary, 10855 West Potter Road, Milwaukee, Wl 53226 - or Vice President 
for CiM chapters^, Mr. Everett P. Hokanson, 4021 South ' Ki nn i cki nn i c Avenue, 
Mi Iwaukee, Wl '\ 53207 

The Executive Co m mittee (TEC) 

Mr, Robert Nourse, 1201 North Prospect Avenue, Milwaukee, Wi 53202 

This organization has TEC groups in major cities in the U.S. The members, 
usually growth oriented, 8-10 per group develop -c lose and intense relation- 
ships, by meeting at each others plants and offices and bringing in specialized 
technical and personal experts to counsel *that' group. Seme groups have 
operated over ten years and have shown good growth patterns in their companies. 

Y oung P resident's Organization (YPO) 

375 Park Avenue, New York, New York 1001^ 

YPO is composed of chief executive officers of comipanies with oyer a million 
dollar of sales prior to his attaining 40 years of age. Members must terminate 
membersh ip at" age 49 and a new organization is growing called 'The .49ers*, 
About a third of the members are business firm founders, another^thi rd 
inherited their companies and another third began at the bottom of established 
companies and rose- to chief officer by age 40. Similar patterns are shown for 
.^.the.TEC above. 

Meetings are of similar style, although more outside experts are utilized. 
Much stimuletion and planning for growth is exerted through these meeting 
experiences. YPO is organized as' a federation of local chapters and is, in 
many respects, a nationa! organization.- ^ 

Sons of Bosses (SOB) 

53 East Main Street, Morestown, New Jersey 08057 

. This is a young organization composed of _Sons £f _Bosses (owners and managers) 
viho are either already working for thei\ fathers or are contemplating 
doing so. Some have aspirations of- taking over the business and many do not. 
Local groups are affiliated v.'ith a national organ-i zat i on . 
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This RESOURCE GUIDE has been corpileci for a variety purposes. 
In addition to published literature and other learning devices, 
we know that interaction with known knowledgeable people can also 
be very helpful. Therefore, we are publishing the following list 
of persons as an additional source of contact for potential 
entrepreneurs or scholars. 

The following list is a blending of names drawn from two rr^ajor 
source*;. These sources do not contain I) known entrepreneurs or 
established small businessmen and yet, such persons are usually 
very helpful, 2) lawyers, accountants, bankers, venture capitalists, 
management consc^l tants, small business officials and SCORE people, 
trade association executives, all of whom .^re also very helpful to 
new and small businessmen and scholars. Names of qualified people 
under # 2 above can be obtained at any public or university library, 
or State Office DuHding Information Cv^nter. 

The two major organizations from which tho following names have been 
gleaned are: 

* The National Council for Small Business Management Development (NCSBMD) 
600 West Kllbourn Avenue, Milwaukee, W( 53203 

TJ^Is organization draws many of Its members from the teaching 
community. Members specialize In working with indivld^jals or 
groups of existing small businessmen for the purpose ol 
•Management Development', These people can be very helpful. 

# The Society for Entrepreneurshlp Research and Application (SERA) 
811 East Wisconsin Avenue (Suite 945), Milwaukee, Wl 53202 

A newly formed organization of Researchers and Teachers of new 
venture Initiation and entrepreneurshlp. This group Is primarily 
Interested In the starting processes of new 'growth' Industries* 

Obviously, this Is not a complete list, and surely It Is out-of-date 
as of. the date this Guide was published. The Center will maintain a 
current listing for both organizations. Anyone Interested can contact 
the Center. 
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ALABAK.A- 



(AllFOK^nk (cont'd) 



COLOKALX:' (Con'v) 



*. Any an A. Gordon 

Uni%-ersity of Alabama 
Drawer 2937 
University, AL 35i*85 

^ Prof. Da It on E. Mcfarland 
School 0? Business 
University of Alabarr^ 
Uni 2r^ity Station 
Bii.«ingna:n, AL 5329U 



ARIZONA 

# Kr. Karl Odgers 
Department of Mgint . 
College of Business & 

Public Admin. 
University of Arizona 
Tucson, AZ 85721 

Edward Scannell 
University Extension 
Arizona State University 
Tempe, AZ 85291 

Dr. Joseph C. Schabacker 
College of Bus. Aduiin . ' 
Arizona State University 
Tempe, AZ 852B1 



CALIFORNIA 

" Delia R. Arms 
24 51 Ejst Garvey 
West r.ovina, CA 91791 

" Thomas C. Ba^er 
Cont. Educ. m Mgmt. 
Univ. of Cal. E.xtension 
10995 LeConte Avenue 
Los Angeles, CA 90024 

William D. Bradford 
Graduate Sch. of Bus. 
Stanford University 
Stanford, CA 9U305 

if Dr. William L. Brockhaus 
Dept . of Mgmt . 
Grad. Sch. of Bus. Admin. 
University of Southern California 
University Park 
Los Angeles, CA 900O7 

if Prof. Albert Bruno 
Marketing Department 
School of Business 
, University of Santa Clara 
Santa Clara, CA 95053 

•* Joanna Bruno 

EquiVest Associates 
521 East' Green St . ^211 
Pasadena, CA 91101 

Harrell R. Coffer ^ 
Harwell Cof i -jr t Assoc. 
2677 Larkin St., H2Q3 
San Francisco, CA gm09 

§ Lennard Davis, Jr. Chairman 
Business Enterprise Devel . 
S Entrepreneurship Program 
Grad. Sch. of Bus. Admin. 
University of Southern California 
University Park 
Los Anp/cfles, CA 90007 

# Mr. Donald K. Dible, Pres. 
The Entrepreneur Press 
48 Washington St. (Ste. 22) 
Santa Clara. CA 95050 



" ^illian B. Drey er 
Calvin S Co. , Inc , 
. :;51 California Street 
San Frtt'*,';isco, CA 9Ul0a 

" Del Goet?. 

237 .Mountain View Ave. 
Kill Valley, CA 9U941 

^ Dr. Merle Hilliard, Pres. 
Sonnet 

11916 S. Prairie Avrj. 
Hawthorne, CA 90250 

^ Prof. Grant : reson 
Industrial Engineering 
Stanford University 
'Stanford, CA 9^^305 

Mr. Herbert E. Kierulff, Chrmu . 
<3rad. Sch. of Bus. Admin. 
University of Southern Californ 
University park 
■ Los Angeles, CA 90007 

" Dr. c.r. Kuhsemiller 
Division of Business 
Chico State College 
Chico, CA 95926 

# Arthur H. Kuriloff 
Grad. Sch. of Mgmt. 
University of California 

Los Angeles 
Los Angeles, CA 90024 

" Martin J. Logan 
533 S. Burnside 
Los Angeles, CA 90036 

a Mr. David Menkin , Pres. 

Kenda Scientific Products, Inc. 
11527 West Washington Blvd. 
Los Angeles, CA 90066 

# Prof. Daryl G. Mitt on 
Dept . of Mgmt . 

Sch. of Bus . Admin . 
California State University 

San Diego 
5t;02 Collet^;; Avenue 
San Diegci, CA 92115 

f Prof. Ronald Stucky 
Marketing Dept. 
School of Business 
University of Santa Clara 
Santa Clara, CA 95053 

a John J. Villareal 
Sch. of Bus . 6 Econ . 
California State University 
Hayward, CA 95452 



D^^. Lav.'i'ence Lamm 
Grad. Sch. of Bus. Admin. 
University of Coloraiio 
Boulder, Colorado S0302 

" Korman Land 

Colorado Econ..Dev. Assoc. 
735 Curtis Street 
Denver, Colorado 60204 

fi .Rex Paulsen ^ 
University of Denver _ 
Denver, .Co"' ^rado 80210 

Tf Mr. Joseph Stepanek 
Consulting Engineer 
1622 High Street 
Boulder, Colorado 80302 



CQHNECTICUT 

John F. Lange 

Economic Devel. Agt. 

City of New Haven 

161 Church Street 

Hew Haven, Connecticut 06510 

" Louis Siibert 

University of New Haven 

West Haven , Connecticut 06516 

Dr. A.M. Woodruff 
University of Hartford 
200 Bloomfield Avenue 
West Hartford, Connect ici- 
05117 



DELAWARE 

^ Mr. r.T. Haner Assoc. Prof. 
Dept . of Bus . Admin . 
College of Bus. & Econ . 
University of Delaware 
Newark, Delaware 19711 

If Dean Richard A. Morman 
College of Bus. £ Econ . 
University of Delaware ' 
Newark, Delawar^s 197li 



FLOR IDA 

'* Irwiri Cochrun 

Dept. of Acctg. 6 Finance 
Floridoi Atlantic University 

Boc^ Raton, FL 33432 

J 

'* T-C. Commit te 

Faculi:y of Finance 6 Acctg. 
University of West Florida 
Pensacola, FL 325G4 



CQLOR^^DO 

" William Boub 

University of Colorado Ext. 
1100 - 14th Street 
Denver, Colorado 80202 

Charles R. Goeldner 
Business Res'. Division 
University of Colorado 
Boulder, Colorado 80302 

Dr. John 'j. Kline 
Sch. of B'.' -iness 
University of Colorado 
Boulder, Colorado 80302 



Allan B. Cowart 
Res. Ctr. for Sm. Bus. Mgmt 
University of West Florida 
Box 1492 

Egiin AFB, FL 32542 

William P. Darenburg 

S. Florida Educ. Plan. Council 

University of South Florida 

Tampa, FL 33620 

'« R.E. Karn 

Faculty of Marketing 

University of West Florida 

Pensacola, FL 32504 
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FLORIDA (ccntM.) 



HAWAII 



ILLIN^OIS (contM) 



I'V. Lawrence Klatc 

Co liege of Bus. o Pub. Adtrjin. 

rioridra t\-,lah^ic Univ. 

Bocci Karen, PL 33^32 

1/ ."r. Jay T. Knippen 
Asst. Prof, ^jgfnt. Dep:. 
College of Bus. Admin. 
Unlversiry oi\ South riorida 
Tajnj ^ , PL 3^6;?0 

H.K. .'.eady 

Facility oi'^ Management: 

. UnLvtirsity of Vest florida 

Penbacola, FL 32504 

J.. A. Service 
''niversiiy Libraries 
^.^Tiivei\^iiy of West ^^lorida 
."tinsdoolaa :'L 39.^0-^ 

'''''' :^LonG 
KOGOurce Ct-. for Vau. !ius . M^t . 
- . University of v/est Florida 
i'.O. Ho:-: lifO? 
Cglin AFB., n 32542 

^ M. .^ezdi Vaghor-i, Ph.D. 
Aa-.-L. Prof, of Mgrnt. 
College of Business Admin ist ratio 
University of NorCh Floriod 
^'t:. John's Bluff Road 
Jacksonville, PL 33216 



gi.:q.rgia 

" V;. Kray -"ivuchanan 

College of Bus. Admin. 
University of Georgia 
Athens., CA 30602 

" Jack Davis 

College, of [Jus. Admin. 
University of Georgia 
Athens, 30C02 

f}-' Mr. Merrill C. Douglass 
Asst. Prof, of Bus. Admin. 
Grad. Sch. of Bus. Admin, 
i^mory University 
Atlanta, GA 30322 

H Mr. Ross W. Hammond, Chief 
Industrial Devel. Div. 
Eng. Exp. Station 
Georgia Institute of Tech. 
Atlanta, GA 30332 

■•• Clio C. Norris 

College of Bus. Admin. 
Division of Research 
University of Georgia 
Athens, GA 30602 

(f Mr. Ronald Lee Vaughn 
Dept. of Mktg. £ Dist. 
College of bus. Admin. 
University of Georgia 
.Athens, GA 30601 

William C. Ward, Jr. 
Engineering Cxp. Station 
Georgia Inst, of Tech. 
Atlanta, GA 30 332 

^ Dr.. Ervin Williams 
Management Department 
Georgia S^-ate University 
33 Gilmer St. SE 
Atlanta, GA 30303 

••• Robert J. Yancy 
Atlanta University 
Atlanta, GA 30 3 1^^ 



If''' Dr. Robert 3. Buchele 
Prof, of Mg^nt. 
College of 3us. Admip.,' 
University of Hawaii 
• Maile Way 

■Honolulu, Hawaii 96S22 

H Dr. Ben rinney 

The East-Wetu Center 
East-vVest Tech. & Devel. 
Honolulu, Hawaii 96822 

^ Mr. Richcii^d Morse 
Consultant 

The Cast-Wesc Center 
University of Hawaii 
2U0i; Maile Way 
Honolulu, Hawax.". 96822 



ipAriO 

fl- Mr. Lawrence J. j^erk, Dir. 
Center for Bus. Devei. 
University of Idaho 
Moscow, ID 363M3 
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ILLIIIOIS 

" R. Ralph Bedweil 
Ctr. for Mgmt. Dev'el. 
Southern Illinois University 
Carbondale, IL 62901 

" Everett H, Brink 
Training Consultant 
19 W. 100 22nd Street 
Lombard, IL GOIUS 

" Meil Cossman 

Combined Opportunities 
5050 Broadway 
Chicago, IL 60640 

M.F. Crask 

Loyola Univ. of Chicago 
S29 N. Michigan Avenue, 
Chicago, IL 6C^' 

Dr. Samuel I D. .'s 
Grad. Sch. of Mgmt. 
Northwestern "University 
1937 Sheridan Road 
Evanston, IL 60201 

«' Jerome Ellis 

Roosevelt University 
430 S. I-Uchigan Ave. 
Chicago, XL ,60605 

" Garland C. Guice 

Chicago Econ. Devel. Co. 
162 North State St. fi?600 
Chicago, IL 60601 

U Charles W. Hof er , Asst. Prof 
Grad. Sch. of Mgmt. 
Northwestern University 
Evanston, IL 50201 

- Brenettci M. HoksII 
49U2 W. Washington 
Cliicago, XL 606M4 

U Mr. Earl G, Johnson 
-880 North Lake Shore Dr. (162) 
Chicago, XL QOhU 

ff Prof. Joseph Kubert " 
Grad. Sch / of Bus. 
University of Chicago 
5836 Greenwood Avenue 
Chicago, XL 60637 
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Michael Z. Massel 
Der'aul University 
2 5 East Jackson 
Chicago, IL 5060^* 

*• Dr. Alvin D. Star 
College of Bus. Admin. 
University of Illinois 
Chicago, IL 60630'' 

Sheldon V/agner 
Roosevelt University 
430 South Michigan Ave, 
Chicago, IL 60605 

" Dr. Hugh G, Wales 
Roosevelt University 
430 S. Michigan Ave. 
Chicago, IL 60505, 

John L. Ward 
Loy o la 'Jn i v e s i I y 
c320 M. Michigan Ave. 
Chicago ^ IL 60611 

Joseph Weisenberg 
University of Illinois . 
214 David Kinley fiall 
Urbana:, IL G1801 



INDI.AJIA 



James M. Berry 

Dept. of Mgmt. 

Indiana Univ. at Ft. Wayne 

2101 Coliseum filvd . 

Ft. Wayne, in ifG805 

Robert D. Buchanan, Assoc. Frof. 
Dept. of Inst. Mgmt. 
Sch . of Home Econ . 
Purdue University 
LaFayette , in 47^^07 

f! Dr. Arnold Cooper 

Grad. Sch. of Ind. Admin. 
Purdue University 
Lafayette, IN 47907 

// Dr, Richard II. Farmer 
Grad. Sch. of Bus. 
Sch. of 13 us. Bldg. Pin. 463 
Indiana University 
Bloomington, IN 47401 

H Mr. Wm. iiaeberle 

Grad. School of Business 
Sch. of Bus. Bldg. ~ Rju. 224 
Indiana University 
Bloomington, IN 47401 

^ Mr. Herbert H. Hand 
Asst. Prof, of Bus. 
Grad. Sch. of Bus. 
Indiana University 
Bloomington, IN 47401 ' 

tl Dr. L.ee C. Nehrt 
'Prof, of Int'l. BUS'. 
Grad. Sch. of Bus, J/ 
Bloomington,, IH 4740l' ; 

^ Mr, James M. Patterson 
Grad. Sch. of i?us. 
Sch. of Bus. Bldg. Pji,. 570A 
Indiana Ur, ^versfty 
Bloomington,, IN 47401 

^ G. Richard Patton 

Krannert Grad. Sch. of Ind. Admin 

Krannert Bldg. 

West LaFayette, IN 47907 



« Arih'it' J. Kiggs, .1: 

Cira(i. In-jr. in Ind. Kgiat. 
Krannei'i oi'sd. Suh. of Ind. Adi-nin 

West I,aK--jyet;te, IN' U7'j07 

« Mr. Leslie L. Warer^? , 
Grad. Sen. of T-us. 
Sen. oi" iius. iildg. RiTi. 13600 
I p.d i an a Un iv e i^s i i v 
ii io om in on , I 7 0 1 

.■• Dr. r'r'anc:is Vear;-'3el 

Universi.ty of liotre Daine 
Co lie ge of^su s i ne s s Ad::i 1 n . 
:iotre Dame , l\\ nC^DC " 



I OKA 

i'r'Oi . Cilrford M. Bauinback 
Dopi. of- Mgint. . 
- College of Buo. Admin. 
University of Jowa 
Jowa Ciiy, Iowa b2 2'}0 



Cliffoi^d D. Clark 
■ Gch. of Bu;3. 
Kan s a l; Un i ve r .s i y 
:-?0:' Suiam<:irf ield 
Lawrence, Kan^^as 6b0'«'t 



"H, K, L'i'cuycr 
A::.^oc. !'rof. 
.Sdi. of Bus. 
University of Kansas 
307 r.uixierf ield Hall 
La\-.i^enco, Kansai^ GGOUif 



KLNTUCKY 

" Dr. ilorold K. Charlesworth , Assoc. 
Collef7/3 of Bus. Kcon. 
UnivorsiLy of rlont.ucky 
liO.xlngL-QM, KY U0506 

rioyd Taylor 

Kon lucky Dept. of Commerce 
Capital Plai^a Tower 
Frankfort, KY 'J 0601 

LOUISIANA 

P.icha.xi D. Hay a 
Grad. Sen. of Bus. Admin. 
Tulane Un Ivors i ty 
r:ew Orleans, LA 70118 

Robert J . Kei^ber 
Northeast La. University 
700 University Ave. 
Monroe, LA 71201 

Kenneth J . Laclio 
Aiist. Prof, of Mktg. - 
I Dept . of Mgmt . 
' > i Louisiana State University 
New Orleans, LA 70122. 

James A. Webb, Jr. 
.^sst. Prof, of Bus. 
College of Bus. Admin. 
Louisiana Tech University 
Box 6063 Tech Station " 
Ruston, LA 71?*'0 
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MARYLAND 

^ Stuart A. Lichtnw.n 
Pr in cipai-Con suit a-VL 
Hockvillo Consuliing Grou,» 
P.O. BoM 1.3 bi| 

F<ockville, Maryland 20850 

Lugene G. Ritchie 
Minority Bu.-s. Lnter. Px-'oject ^ 
Mcrgan State College 
2103 N. Charles St. 
fjaltimore, MD 21218 

James D. Sirrons 
•Minority Bus ^"".nter Project 
Morgan State College 
2108 North Charles Gt . 
Baltimore, MD :?i:M.8 

Harold Z. Stewax^d 
Loyola College 
160[i Pittsfield Lane 
Bowie, MD 20715 



MASSACHUSETTS 

i 

" Edward L. Anthony 

Harvard Business School 
Alumni Center, Soldiers Field 
Boston, MA 02163 ' 

Mr. Robert S. Barton, Dir. 
Program Devel. 

Ma:>?:achusetts Science € Tech. 
I'oundation 
. 10 Lakeside. Office Park 
Vakefield, MA 01330 

// Mr. David Berlew 

Consultant 
■. 56 Bowden Street 

Newton Highland, MA 02161 

f/ Prof. A.' Richard Dooley 
Grad. Sch. of' Bus. Admin. 
Harvard University 
Soldiers Field 
Boston, W\ 021G3 

•• Joseph Guiltinan 

Asst. Prof. - Marketing 
School, of Business Adm. 
University of Mas.-s .^husetts 
Amherst, MA 01002 

// Mr. Brian Haslet't 

Inst, for Nev: Fnt. Devel. 
375 Concord Ave. 
Belmont , MA. 02178 

James S. Hekimian 
Colloga of Business 
Northea.G tern University 
360 Huntinf^ton Avenue 
Bo.ston, MA 02115 

Harvey C. Kronti^man 
Advanced Mgmt. As5jOc.- 
39 Old Colony Road 
Chostnut Hili, MA 02167 

*f Mr. Brian Haslett 

Inst, f.r Now Knt. Devel. 
375 Concord Ave. 
Belr MA 02173 

// Y.T. Li 

Aero Enginet.rinr Dept. 
Massachusetts Ik. t . of Tech. 
77 Massachusetts Ave. 
Cambridge, MA 02130 
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MASSACHUSETTS (cont^d) 

ff Dr. Pa-.rick K. Lilc- 

Grad. Sch. of Bus. Admin, 
•harvard University 
Soldiers Field 
Boston, MA O'^GS 

~ Richard B. Maff-?i 

Assoc. Dean fo:^ Academic De*. 

Sch. of Mgmt. 

Boston Co.llr^ge 

Chestnut fHll, MA 02167 

Joseph Mancuso 

Do p t . of. Mgin f . Eng i n . 

V/o rch e s t e r l^o * y e ch n I c T n s t . 

Worciios t er , MA Or:i:)'} 

Mr. r:i^:}u5rd S. Morso 

^;';^nior l.'-v:turor 

Alfred ?. Sioan S^;::. of M^;;;!! . 

M«i:-ii;achasot is Inst, of Tech* 

50 Memorial Drive 

Camhr Idge , MA 0 2139 

Prof. Russell W. Olive 
Dept . of Manag<}ment 
Col logo of Bus. Admin. 
^ Northeastern University 
260 liuntinyton Av^. 
Boston, MA OrLLS 

J.' ;}r . r.dvard H. Robert:.: 

Alfred P. Slcan School of Mi-.mt. 
[•'i a '.3 s a c h u s e 1 1 s : n^n . c f Te ch . 
50 Memo:nnl Drive 
. Cambridge, MA 0213M 

^ Prof. Jeffry Timmons 
Dept. of M^-^t.. 
^ College of Bus. Admin. 
Northeastern U n i v e r s i t y 
• 3 GO Huntington Ave. 
Boston, MA 02115 

Max S. V/ortman> Jr, 
University of Massachusetts 
Amherst, MA 01002 



MICHIGAN 

Patricia L. Braden 
'Bureau of Bus. Research 
University of Michigan 
Ann Arbor, MI U810U 

G,R. Butler 

School of Bus. & Eng. Admin. 
Michigan Tech. University 
. Houghton, MI U9981 

j^ Myles S. Delano 

Michigan State University 
East Lansing, MI '{0823 

Professor Bruce DeSpelder 
Dept . of Mgmt '. 
Sch. of Bus. Admin. 
Wayne State University 
Detroit, MI U8202 

Charles F. Hoitash 
Eastern Michigan University 
676 Leicester 
Plymouth, MI n6l70 

ft ■ r f . LaRue Hosmer 
Grad. Sch. of Bus. 
University of Michigan 
Ann Arbor, MI U810U 



•'• Hori j 5;" ^ n F . Thonss ■ 
Sen . of Bun . 
fcirris Stat? Colloge 
Papids, MI" i;0507 



?^.'. t » [-'.arv; i ch , I'U t ch e 1 1 o Co . 

170C IDS Center 



rrof. Wiiliain r . Giuock 

faculty Research £ Dopt . of ngnr. 

College of Aonin. & Pub. Affairs 

University of Missouri-Columbia 

312 Middle bush 

Colurribus, jMis'^Jouri 55201 

Jolin Lit van 

University of Missouri 
P.O. Bo>: 1066 
Haraiibal, MO G3401 

" Dr. Earl Lundgren 
Dept. of Mgmt. 
University of Missouri 
239 Middlebush 
ColuTTibia, MO 65201 

•'• Curtis R. McClinton, Jr. 

Black Ccon. Union ^ 

2 502 Prospect 

Kansas City, MO GtH27 

William P. McMahill 
Indusj'trial Referriil Center. 
University of Missouri 
1020 C Engineering 
ColuiTjbia, MO 65201 

u . Martin Ot^r 

University of Missouri, Ext. 
8617 W. Utopia Dr. A 25 
Raytov-Ti, HO 64138 

If Prof. John Walsh 

(!r,rad. Soh. of E 

■ '.-.'ashing ton University 

St. Louis, HO 63130 

NEIU>ASKA 

H Mr. David i\, Ambrose 
Ajssoc . Prof, of Kktg.- 
University of Nebraska -Omaha 
P.O. 3ox 638 
Onaha, MB ' G3101 



HEW HAMPSKIR r: 

H Mr. Wayno G. 'Broehl, Jr. 
Prof, of iJus. Adi^iin. 
Auioc- Tuck Sch. of Bus. 
Dartriouth College 
Hanover, N.H. 03755 

•'• William C. Wetzel, Jr. 
Whittemore School of Bus. 
University of 'Jew Hampshire 
Durham, New Hampshire 03824 



" Roger Dickinson 

Rutgers State University 
IS Washington Place 
:Jew9-k, :;ev; Jersey 07102 

St*' Dr. Steven E. -Goodman, Ph.D. 
Asst . Prof, of ''igmt . 
College of Bus. Admin, 
fairleigh Dickinson University 
Rutherford, N.J. 07070 

Mr. Donald E. Mellon 

25 Grand Avenue - Apt. Sri 

riackensack, I.'.J. 07601 

ji Dr. George C. Sawyer 
Dir. of Corp. Planning 

. Hoffman-Laroche , Inc. 
.Vutley, :j.J. 07110 ■ 

Morton Shenker 
Dept . of Business 
Ti^enton State College 
Trenton, N.J. 0 8525 



■ I'^EW ME VI CO 

Lea D. Zink 
Bureau of Bus. Res. 
University of New Mexico 
. Albuquerque, U.l-U 87111 



J;EW YORK 

II- Mr. Charles G. Arcand, Jr. 
Inst, for Innov. & Devel. 
338 Brandywine Avenue ■ 
Schenectady, 14 .Y.. 12307 

•• Dr. Joseph A. Buff 
Business Division 
Siena College 
Loudonville, W.Y. 12211 

Joseph J. Eron 
Le Moyne College 
Le Moyne Heig]r:s 
Syracuse, N.Y. 13214 

Janet Handnlitian 
Minority Bus. Info. Inst. 
29 5 Madison Avenue 
liew York, N.Y: 10017 

// Mr. R. Dean Heridith 
51 Jane Street (13F) 
Mew York, K^Y. 10014 

// Mr. David G. Moore 

Senior Vice Pres. Recearch 
The Cor.f.'erence Board 
845 Third Avenue 
Mew York, N.Y. 10022 . 



NEVADA 

Harold S. Sckiguchi 
College of Bus. Admin. 

University of Nevada ./ 

Reno, Nevada 89 507 



James A. Ballard 
Econ. Devei. Center 
Western Carolina University 
CuliowheG, N.C. 2S732 

'*' Jack D. Terner 

Bab cock Grad. Sch. Mgmt . 
Wake fewest University 
P.O. Box 7657 

Winston- Salem, N.C. 27109 

ir Prof, .^.B. Keusch 
School of Business 
East C:irolina University 
Gi^eenviiie, N.C. 27834 



Dr. J<2yor.\'3 
Nuclear En 



;ohl 

EMt. Specialist 
f.'Orth Caroiijia State Univ. 
2105 Eurlington Eng. Lab. 
Boy. 5636 

Raleigh, N.C. 27607 



NORTH DAKOTA 



Earl D. Alberts 
Mgmt. Dept. College of Bus. 
University of North Dakota 
Grand Forks, N.D. 58201- 



OHIO 

•'• John Chance 
Urbana College 
College Way 
Urbana, OH 43078 • 

David Euente 

Case Western Reserve Univ. 
Sch. of Mgmt. 
Cleveland, OH 44122 

// Prof, Shiv K. Gupta 
Dept. of Mktg. 
Findlay College 
Main Street 
Findlay, OH 45840 

•> William E. Hurley 

The Ohio State University 
College of Adm. ^Science 
1775 S. College Road 
Columbus, OH 43210 

Leonard J. Konc;pa 
Kent State University 
College of Bus. Admin. 
203 FH 

Kent, OH 44240 



H Mr. Wm. J. McCrea, Dir. 

The Governor's Bus. £ Kmp. Counci 
B East Long Street 
Columbus, OH 43215 



// Dr. Robert Mil jus. Pi of. 
College of Admin. Sci. 
The Ohio State University 
Columbus, OH 43210 

§ Mr. Da-j'id T. Morgen thaler 
Morgenthaler Associates 
1414 Union Commerce Bldg. 
P.O. Box 91052 
Clevelar.d, OH 44101 
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Dr. ■ iV_.vfard C. Reilley 
Sch. -if Bus. 

Johi»- Carroll University 
University Heights, OH 44116 



TCXAS (con-'d) 



Villidni L. Schlendsr 
College of hus. .4dmin- 
Cieve land State University 
^luclld at"24Lh Street 
Cleveland , OH umiS 

n Dr. Jeffrey C. Susbauer 
Prof, of .vgrot. 
College of Bus. Acimin. 
Cleveland State University 
Cleveland, OH 44115 

H Dr. Thomas R. Webb 

Colleges of Business Admin. 
Cl<ivcland State University 
Cleveland, OH ^t'fllS 



if Prof. Wilfield P. Getty 
Collejje of Bus, Admin. 
Oklahoma State University 
Stillwater, OK 7U07U 
/ 

jf^lrof. James A. Constantin 
" Dept. of Wktg. 

College of Hus. Admin. 

University of Oklahoma 

307 V/est Brooks, Km. iOG 

llorman, OK 74069 

" Viliiara franklin 

Urban League of Okla. City 
215 North Walnut 
Oklahoma City, OK 7310U 

" James Hromas 

lousiness Extension 
Oklahonia State University 
Stillwater, OK 7'*07i^ 

" Dr. Clayton Millington 

Business Extension 215 Business Bldg. 
Oklahoma St.Tto Univ. 
Stillwater, OK 74074 



OREGOH 

H Mr. Stephen H. Arc;j:ier, Dean 
Grad. Sch. of Adminf. 
Williainette University 
Salem, Oregon 73019 

Harvey A. Meier 
Oi'egon State University 
240 Extension Hall 
Corvallis, Oregon 97331 

j} Prof. Lpsi-ie Schaegger 
University of Oregon 
Eugene, Oregon 97^03 

£§fNsm[mA 

fi Prof. G. Jay Any on 
Dept. of Hgmt. 

V/harton Sch. of Finance C Comm. 
University of Pennsylvania 
Philadelphia, PA 19104 

' •« Ki^hard Barber 

Urbars* Talent Devel. Corp. 
5G04 Baum Blvd. 
■ Pittsburgh. PA 15206 

if Dwight Baumann 

Mechanical Eng. Dept. 
Carnegie-r-Jellon University 
5000 r orbes Avenue 
O Pittsburgh, PA 15213 



rr Li e d n Ro g e i-- D . Co 1 1 o n s 
Sch. of Bus. Adriln. 
Drexeil Ir.sf . of Technolog%- 
Philadelphia, -PA 19104 

•« Sarish Kohli 

Univ.irsity of Scrantor, 
Dept . of Bus . £ E'con . 
Scranton, pA 13510 

» Ben Litt, Assoc. Prof. 
Department of Mgmt . 
College of Bus. •& Econ. 
Lehigh University 
Bethlehem, PA 18015 

a Prof. Edward B. Shi Is, Chrmn. 
■ Mgmt . Department 
^•niartoii Sch. - Dietrich Hall 
Univeriiity of Pennsylvania 
Philadelphia, PA 19104 

H /'r. John P.. Thorne - Lecturer 
Grad. Sch. of Ind. Admin. 
Carnegie-Mellon University 
Pittsburgh, PA 15213 

H JV.. Melv>*n L . Wocdwai''d 
Inist . for Regional Affairs 
Bucknell University 
Lewisburg, PA 17337 



SOUl'H CARQLTMA 

H Dr. A. Thomas I^ollingsworth 
Asst. Prof, of Management - 
College of Bus, Admin. 
University of ^South - Carolina 
Coluirbia, S.C. 29208 



SOUTti DAKOTA 

'• Robert Ahtonidos 

So. Dakota State University 

University Station 

Brookings , South Dakota 57007 



TENNESSEE 

" Linzy D. Albert 

i^egional Econ. Dev. Ctr. 
Memphis State University 
Memphis, TM 38111 

" Gerald Hills 

College of Bus. Admin. 
University of Tennessee 
Knojcville, TJJ 37916 

" Joe E. Haxvjell 

Assoc, Mgmt . Services 
P,0. Bo:-: 50 - 282 
Hash vine, Td 37205 



H James R. Rawls, Assoc. Prof 
Grad. Sch. of Mgmt. 
Vanderbilt University 
Nashville, TM 37203 



T lXAS 

Pat Burr 

University of Texas 
4242 Piedras Drive "E" 
San .Antonio, TX 78284 
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Richard M. Burr 
trinity University 
715 Stadiub Di^ive' 
San Antonio, TM 7S234 

Dr. William P. Glado 
Inst, of Latin-Amer. Studies 
Univevsizy of Texas 
.Austin^ TX 7S712 



ft Mr. Gary Hoffman 

Multi-Disciplinary Rosearch^ Inc. 
1209 Rio Grande ' ' 
Austin, TX 7S701 ' 

r* i'ic, Kenneth rCnight 

Prof, of Mgmt. «- :',E:^ i^:-,, 
University of Texas 
Austin, TX 7G712 

*** Justin G. liongnecker 
Hankamer Sch. of Bus. 
Baylor University 
' Waco, TX 7670G 

a Dean John E. Podrson 
College of Bus. Admin. 
Texas ACM Univcrsicy 
College Station, TX .77843 

William T. Ryan 
College of tius. Acimin. 
Texas Tecli University 
Lubbock, TX 79M09 



if Dr. Larry Secrcst 
Dept . of Mgmt. 
College of Bus. Admin. 
The University of Texas 
Austin, TX 78712 



Mr. ./bert Shapero' 
Prof, of Mgrnt . 
College of Bus. Admin. 
The University of Texas 
Austin, TX 78712 



Austin 



BEOB 500 



It Prof. Richard P. Tozer 
Sch, of Bus. Admin. 
Southern Methodist University 
Dallas, TX 75222 

" Marcos A. Vann 

Human Resources Dept . 

Gtr, San Antonio Cham, of Comm, 

P.O. Gox^528 

San ,\ntonio, TX 78296 

" Percy J. Vaughn, Jr. 
Texas Tech University 
5710 - 37th 
Lubbock TX 79415 

R.L. Vogelsang 
University of Dallas 
9018 Pinewood 
Dallas TX 75231 

a Dr. John A. Vielsh,. Dir. 
The Caruth Inst . of 
Owner/ Managed Bus. 
Southern Methodist University 
Dallas, TX 75222 

If Mr, Jerry F. vmite 
Tlie Caruth In-t. of 
Ovmer/yianaged Bus. 
School of Bus. Admin. 
Southern Methodist University 
Dallas, TX 75222 



L?TAH 

" Roy T. Shaw 

2opt. of Marketing 
'■Jniversiry of Utah 
Salt Laki2 City, UT ai+112 

MGlvir. J. SVcuiford 
Businetrs Kgrat . Dopt. 
ijrigl'.ara Voung University 
A 25^ JKSA 
Provo, UT 8^{G01 ^ 

i^of. Ray H. Ay res 
Virginia CoTfimon wealth Univ. 
001 Franklin Street 
Richr.iond , VA 23220 

Curtis C. Duke, CPA 
Virginia State College 
Petersburg, VA 23803 

Dr. Ole Johnson 
Old Dominion University 
t-.O. Box 6173 " , 

'Norfolk, VA 23bOQ 

?/ H.R. Odell, Asst. Prof. 
He In tire Sch. cf Cofnm<^rcc 
University of Virginia 
Rouss Hall 

Charlottesville, VA 22G03 

•** Gooi^ge \-L Rimler 
Sch. of Bus. 

Virginia .Commonwealth Univ. 
901 W. Franklin .Street 
Richmond, VA 23220 

if Dr. Thomas L. ^^eelen 
Assoc. Prof- of Mgmi:. 
Mclnti,re School of Commerce 
University/ of Virginia 
Rouss tiail 

Charlottesvill.-,, VA 22903 



WASIiiriGTON 

" John -Debbie * 

Asst. Prof of Mgint . 
Pacific Lutheran-University 
Tacoma, Washington 9 

nr. .Thaddeus H. Sprat len 
Sch. of Bus. Admin. 
126 Mackenr.ie DJ-10 
Seattle, Washington 98195 

H Dr. Ka^x Vesper 
Grad. Sch. of Bus. 
Dept, of Mech. Eng. 
University of Vlashington 
Seattle, Washington 93195 

// Mr. Robert T. V/oodwoi "h 
University cf Washingv t 
Seattle, Washington 90x95 



WASHINGTON, D.C. 

•• Charlotte B. Adams 

Inst, for Minority Bus. Ed. 
Howai'd University 
P.O. 'Bom 111 
Washington, D.C. 200C1 
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WASHIIJGTGN, P.O. 

S Joji Arai, Manager 

Japan Productivity Center 
United States Office 
1001 Connecticut Ave. ?/.}v. 
Washington, D.C. 20036. 

**' John C. Hagan 

Peoples Development Cor:>. 
1010 Vermont Ave.' N'.w. ^'612 
Washi.igton, D.C. 20005 

**• Dr. Charles S. Holloway 
Uptown Progress Comm. Inc . 

. 1112 St. .M.W. ,*flI3- . 
Washington, D.C. 500O5 

Artiiur M. Roberts, Jr. 
Inst, o.^ Minority fjus. Cd.* 
School of hus . 
Howard University 
'Washington, D,C. 20001 

Warren K. Van Hook 
Bus. & Econ . Research & Devel. 
iloward University 
Washington, D.C. 20001 

^' wnsr viRGiiUA 

James Balser 
Business Extension 
West Virginia University 
ttorgantown, W. VA 26506 

George E . K.irk 

W. Virv^inia Univovsity 
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ADDITIONAL SOURCES 



.21-1 SMALL BUSINESS BIBLIOGRAPHY Bureau of Business Research, 

University of Pittsburgh, 2nd ed . 1958, 209 pp. 



21-2 International Industrial Deve I opment Center , Stanford Research 

Institute, Menio Park , Ca I i f orn i a . 

The *deve lopment Center .ubiishes several books on 
I nternat i ona I i nvestment , sma I I I nc'ustry , and i nter- 
national entrepreneursh i p . Two part i cu I ar I y good works 
pubh'shed in 1958-1960 were: INDUSTRIAL ENTREPRENEUR- 
SHIP IN MADRAS STATE, INDIA by James J, Berna (see item 
4-6) and MANAGERS FOR SMALL n^lDUSTRY—AN I NTERh ',T I ONAL 
STUDY by Joseph E. Stepanek. 



21-3 GosI in, Lewis N. ANNOTATED BIBLIOGRAPHY ON R & D MANAGEMENT 

Indiana University: Indiana Business Information 
Bui letin #56, 1966 

An extensive b.i b i lograp'iy of publications since 1956 

in the area of research and development. It is divided into 

twenty subject areas to organize the literature. 



TECHNOLOGY TRANSFER AND INNOVATION: A GUIDE TO THE LITERATURE. 
U.S. Department of Commerce, Wash I ngton, D.C., August, 
1966 

Cross Reference : 16 

This guide contains a review section that highlights the 
ideas conralned in the literature, and a bibliography, 
citing the literatiJ'^e on technology transfer and 
i nnovat Ion. 
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U.S. Congress, Senate, HANDBOOK FOR SMALL L^JSINESS Senate 

Select Committee on Sms 1 ! Business and th-j House Select 
Committee on Small Business^ 91st. Congress, 1st Session., 
third edition 1959. 
Cross Reference : 9, 10, 12, 16^ 

This handbook gathers into one comprehensive volume 
information on i'jjeral programs beneficial to small 
business. The major programs described range from 
business development and financial assistance to research, 
patents, technical information and technology. 

A reference guide to special services and Federal 
departments plus a detailed subject index are provided. 



Sovel, M. Terry, TECHNOLOGY TRANSFER - A SELECTED BIBLIOGRAPHY 
University of Denver for National Aeronautics and 
Space Administration, June 1969 
Cross Reference : I 6 

A comprehensive listing of technical i nf ormat i on th^t 
can be communicated from one person to a recipient v/no 
then considers and possibly app' (es th I s information. 
This bibliography also is concerned with the barriers 
and incentives to the transfer process. 



VENTURE CAPITAL Techn i metr i cs, New York, 1970 
Cross Reference : 13 

Published by Technimetrics, 527 Madison Avenue, New York 
10022. Lists 204 companies willing to make capital 
deals, The list has also catagorlzed type of deals each 
company prefers, most do not want ^'raw-risk" initial in- 
puts. 



CATALOG OF FEDERAL DOMESTIC ASSISTANCE, Washington, D.C, Office 
of Economic Opportunigy (GEO) April, 1970 1035 pp. 

A description of the Federal government's domestic 
programs to assist the American people In furthering, 
thei r soda I and economic progress. 
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21-9 



NEWSFRONT - '^5,000 LEADING CORPORATIONS; New York: Year, ! nc 
1971 b93 pp. 



This is the most comprehensive list of the largest 
corporations arranged by SIC industry categor i es w i th 
ranking by sales; separate lists include: b i I I i on do I I a r 
U.S. corporations; 1000 leading U.S. manufacturers; 500 
leading U.S. non-manufacturers; top performing U.S. corp- 
orations. 



21- !0 Chance, John K. SMALL BUSINESS BIBLIOGRAPHY, Urbana, Ohio: 
Center for Small Business, Summer, 1972 65. pp. 

A comprehensive col I ection of books, articles and research 
studioi of substantive content and easily available 
designed as an aid to research of the small business en- 
terprise. 

I 

21-11 Hollander, Stanley' C. and Plaster, Stephen R. MANAGEMENT 

CONSULTANTS AND CLiENTS, East Lansing, Michigan, Michigan 
State University^ 1973 541 pp. 
Cross Reference : 9,15. 

A good roster of management consultants and a bibliography 
of information on the consulting field. A search of the 
literature concerned with the marketing of consultancy 
services, the theme or which is the relationship that 
exists between clients and organizations that offer 
managerial advice and research. A complete annotated 
bib] iography. 



21-12 MANAGEMENT SOURCE PUBLICATION FOR SMALL BUSINESS, New York: 
■.. Dun and Bradstreet, 1973 
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21-13 TECHNOLOGY ASSESSMENT AND FORECAST, Initial Publication of the 
Office of Technology Assessment and Forecast. Depart- 
ment of Commerce, Viashington, D,C, April, 1973 
120 pp. 

Cross Reference : I 6 

The primary purposes of this r : lication is to introduce 
some of the informational ser :es of the technology 
assessment and forecast progr 



21-14 - Belch, Jean CONTEMPORARY GAMES: DIRECTORY. 560 pages. 

CONTEMPORARY GAMES: BIBi lOGRAPHY. 275 pages. 
Detroit: Gale Research Company, 1973. 

A directory and bibliography describing play situations 

or simulations used for instruction and training by 
schools, coMeges and universities, government, business 
and management , 



21-15 COMMERCIAL ATLAS AND MARKETING GUIDE, Rand McNally (annual) 

Marketing data, with- maps for each state. Data include 
population, census statistics, for counties and SMA; 
statistics for cities also. 



21-16 DUN AND BRADSTREET, Ml DOLE MARKET DIRECTORY 

Lists approximately 33,000 U.S. companies with an 
indicated worth of $500,000 to $999,999. Coverage 
and information are similar to the above directories; 
however, list of officers and directors is not included. 



21-17 MANUFACTURERS* AGENTS GUIDE (Biennially) 

Manufacturers^ Agent Publishing Company. Lists some 
12,500 manufacturers who distribute through representatives 
and agents. Lists principal products, financial rating, 
and sales executive's and their titles. 



ERIC 
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21-18 



THE MARKETING INFORMATION GUIDE (Monthly) 



f 



An excellent continuing source for both lists, and 
studies and statistics useful in marketing research. All 
entries are annotated and a cumulative 'ndex for previous 
i ssues at back . 



21-19 A GUIDE TO CONSUMER MARKETS 

. / 

Statistics and graphs on the consumer and his behavior in 
the marketplace. Population, employment,- inc(3me, ex- 
penditures, production and distribution, and prices are 
covered. 



21-20 DUN AND BRADSTREET, MILLION DOLLAR DIRECTORY 

Lists approximately 31,000 U.S. companies with an indicated 
worth of $1 million or over. Gives officers, approximate 
sales, number of employees, products if a company is a 
manufacturer, and SIC. The yellow pages list companies 
geographically and the blue pages by SIC industries. The 
white pages are an a Iphabet ica I listing of officers and 
d i rectors . 




11-21 "Annual Directory Issue," FORBES May 15 issue each year , 

Lists 500 largest corporations ranked by revenue, assets, 
. market value, net profit. 



21-22 "Directory of Largest Corporations." FORTUNE May, June, August 
issues, beginning in 1970. 

Part I lists 500 largest U.S.. industrial' corporations; 
.50 largest banks, merchandising, transportation, life 
insurance and utility companies. Part 2 lists the second 
500 corporations and Part- 3 ranks the 200 largest foreign 
industrial corporations and 50 largest foreign banks. 

21-23 Klein, Bernard ed. GUIDE TO AMERICAN DIRECTORIES 

Known to many as the "Directory of Directories," it is 
an excellent starting point, especially if a company 
you are looking for Is not listed in any of the above 
directories, 
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21-24 . "Marketing I nf ormat ion Gu i de. " I NDUSTR lAL MARKET I NG (Annual) 

Of particular Interest to those who manufacture goods 
for other industries. 



21-25 NATIONAL ECONOMIC PROJECTION SERIES, National Planning 

Association. Center for Economic Projections. (Report 
No. 70-N-l) "Economic Projections to 1980: Growth 
Patterns for the Coming Decade." 

Detailed statistical tables including GNP components, 
national income, population, labor force, income and 
consumption, savings and investment. 



21-26 REGISTER OF CORPORATIONS, DIRECTORS AND EXECUTIVES. Poor^s 

Alphabetical list of approximately 33,000 U.S. and 
Canadian corporations, giving officers, products, SIC, 
sales range, and number of employees. There is an index 
of companies and a geographical index. 



21-27 Regional and State Manufacturers Directories: (Usually 

published by State Departments of Commerce) or (State 
Manufacturers Asisoc iatjon) 



21-28 SALES MANAGEMENT "Survey of Buying Power Issue" (annual) 
July loth Issue. 

Estimates for population, effective buying income, retail 
sales, for U.S. states, counties and cities; per capita and 
per house-hold income. Estimates for SMSA include population 
by age groups. Income cash size, retail sales for nine retaii 
store groups. 
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STANDARD RATE i DATA SERVICE 

Some sections include "Market Data Summary" estimates 
and SMSA rankings for populaiion, households, consumer 
spendable Income, retail sales by store groups, etc. 
State, county, and metropolitan area data at front of 
sections for each state. 



THOMAS REGISTER OF AMERICAN MANUFACTURERS. 10 volumes (annual) 

Vols. 1-6 list manufacturers by specific products; 
Vol. .7 is an alphabetical list of companies, and includes 
address, branch offices, subsidiaries, products, estimated 
capitalization. Vol 8 is an Index to product categories 
and contains list of leading trading names. Vols. 9 and 10 
are "Catalog of Companies/^ 



VERIFIED DIRECTORY OF MANUFACTURERS' REPRESENTATIVES (Biennially; 

Manufacturers' Agent Publishing Company. Presents a 
geograph ic I i st I ng of about 15,000 manufacturers' re- 
presentatives (domestic and export) serving all Industries, 
except food products, for the U.S. and Canada. Gives 
principal lines carried and trading area covered. 



PRACTISING LAW INSTITUTE, BOOK CATALOG 1133 Avenue of the 
Americas, New York, 10036 

Very readable and useful to independent businessmen and 
lawyers. Contai ns texts, sourcebooks, transcr I pts, and 
course handbooks covering subjects Including commercial 
taw and practice corporate law and practice, estate planning 
patents, trademarks tax I aw, rea I estate I aw, etc . 



"Mergers and Acquisitions" THE JOURNAL OF CORPORATE VENTURES, 
Washington, . D.C. (Bi-monthly) 
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21-34 ENCYLOPEDIA OF ASSOCIATION, Gale Research, Detroit, Michigan 
(Updated periodically) 



ENCYCLOPEDIA QF BUSINESS INFORMATION, Gale Research, Detroit, 
Michigan (Updated periodically) 



.21-36 BUSINESS PERIODICAL I NDEX •. New Yorl<: H.W. Wi I son Company . 
(Annual edition plus monthly bulletins) 

Includes l<ey word listings for "entrepreneur," "venture 
capital", "technology transfer," and "family corporations." 
Students of small business are urged to also review the. 
headings of corporation, family and close, and all items 
under technology. There, are various sub-headings 
designed to help the researcher,, however, the classifications 
tend to run together for new and smaller business R&D 
related topics. 



21-37 PUBLIC AFFAIRS INFORMATION SERVICE BULLETIN, New Yorl<: Public 
Affairs Information Service, Inc. (Annual edition plus 
month I y Bu I let i n) 

Includes a key word listing for "entrepreneur." 



21-38 READER'S GUIDE TO PERIOD ICALS, New York: H.W. Wilson 

Company. (Annual edition plus monthly bulletin.) 

Includes key word listing for "entrepreneur". 



21-39 SMALL BUSINESS REPORTER, Bank of America 

In the tradition of A. P. Gianninni, founder of the Bank 
of America and former street fruit peddler and immigrant 
to San Francisco, the world's largest bank publishes 
regularity a series called Small Business Reporter. 
Categories include special publication for people starting 
particular types of small business e.g. liquor store, etc. 
contains very helpful ideas, ratios, licensing needs, other 
resources available, etc. Other categories include more 
general overviews such as managing problems, securing 
working capita!, etc. An excellent series overall. 
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21-40 



Robert Morris Associates ANNUAL STATEMENT STUDIES 
Cross Reference: -12 



Operating ratios of all types and sizes of small and 
large business. Useful compariisons for accountants, 
bankers, I enders , ' consu I tants, and small business managers. 



21-41 BAROMETER OF SMALL BUSINESS, San Diego, California: Accounting 
Corporation of America, (semi-annual) 
Cross Reference: 1 2 

Operating ratios of ail types of small business. Useful 
for accountants, bankers, lenders, and small business 
managers . 



21-42 NASBIC (Annual Report of the National Assoc4-ation of Small 
Business Investment Companies.) 
Cross Reference : 12, 13 

Proceedings of annual meetings of NASBIC which are 
attended annually by 300 + venture Capitalists. Gives 
insight into industry, problems, trends and prospects. 



"21-43 INNOVATION MAGAZINE 

I Published 40+ issues and is now absorbed with Business 
And Society Review. Of Particular interest to technical 
entrepreneurs. 



21-44 MANAGEMENT RESEARCH SUMMARIES (MRS). Small Business 
Administration, Wa^h^ngton, D.C. 

The following items .ire four page summaries, of extensive 
studies. They were generally conducted by universities 
under SBA grants in the states mentioned in the title 
of the summaries. These summaries are no longer 
ava I lab le from the d i strict of f i ces of the Sma II Bus i ness 
Administration. However, many libraries and small 
businesses may maintain collections of these summaries. 
A set of the complete studies is available for reference 
at each district SBA office and at the various Depository 
Libraries in each state. 
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7. How Urban Renev\,al Projects Affect Smalt Business 
'2. Profit Control in Automobile Retailing 

3. Cost Control Problems of Small Manufacturers 

4. Small Plant Turnover and Failure 

5. Distribution and Warehousing in Alaska 

6. Small Business and the Superhighway Era . 

7. The Squeeze-Out in Small Business Ownership 

8. Problems and Practices of Tenn. Nurserymen 

9. Problems of Small Retailers 

10. Facts About Small Business Financing 

1 1. Hours of Operation in Retail Stores 

12. Organization Patterns in Small Business 

13. Vacation Business in Maine 

14. Purchasing in the Small Manufacturing Plant in Ala, 

15. Overlapping Safes Taxes and Small Business 

16. The Transportation Function in Small Business 

17. Small Store Opportunities in Shopping Centers 

18. Problems and Needs of Small Manufacturers 

19. Market Research and Planning for Small Mfrs, 
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